Being aresponsible business continued

®

Task Force on Climate-related
Financial Disclosures (‘TCFD’)
compliance statement

OU r envi ron ment The Group has prepared its TCFD
disclosuresinline with guidance from

the 2021updates to the TCFD Final Report

and Annex, including the supplementary

A= AR 2 . guidance forall sectors. At the time of
Minimise our ImpOCt on the. environment, bublication, the Group hasmade climate
there by prOteCtlﬂg our business from the related financial disclosures consistent

with the TCFD recommendations set out
onpages 30 to 34. We have built on our
progress from previous years to develop

impact of climate change.

Drive change across our own operations i S S e S E e

) identify the risks and opportunities to
and supply chain, but also use our our business as aresult of climate change
capabilities and voice to influence the eheivElipersneliee il s
OUtmethe |ndUSt-ry to supporturgent TCED: Governance
action to tOCkle Cl|mOte ChOnge. We have integrated climate governance

into our existing governance processes
and sought to embed responsibility for
therisks associated with climate change
throughout our business, adopting a
climate change focused mindset. Thereisa
clearcommitmentfrom the Board to deliver
on our environmental commitments and
ensure relevant accountability across the
business. Our environmental strategy was
initiated to ensure ajoined up approach
across the business considering the risks
and opportunities climate issues pose and
how we are responding to them.

TCFD: Strategy

As the world transitions to alow carbon
economy, regulatory change and changes
inconsumer behaviour willhave animpact
onthe automotive market, meaning we
needtodevelop and adapt our business
strategy accordingly. Reducing theimpact
our businesshas onthe environmentis
embedded into our wider business strategy
of acting responsibly and we are committed
tobeinganetzerobusiness by 2040. As well
asreducing our own emissions, we are also
raising environmentalawareness with both
our customers and consumers, encouraging
themtoreduce theirownenvironmentalimpact.

We use our breadth of expertise, data and
marketinsight to accelerate the transition
tolow carbon transport, working with the
automotive industry.
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How we govern this area

EMPLOYEE BOARD
GUILDS & RESPONSIBILITY
NETWORKS

ENVIRONMENTAL
WORKING GROUPS

EXECUTIVE
RESPONSIBILITY

THIRD-PARTY
ASSURANCE

RISK
FORUM

REMUNERATION
COMMITTEE

1. BOARD RESPONSIBILITY

The Corporate Responsibility Committeeisresponsible for holding the
Executive Directors to account with respect to climate risks and their
impacts on the business. Our environmental strategyis astanding agenda
item for allCommittee meetings.

3. RISK FORUM

OurRisk Forumundertakes areview of climate related risks with our
Operational Leadership Team (‘OLT’).

4. REMUNERATION COMMITTEE

The Committeeintroduced ESGrelated targetsinto the Performance Share
Plan (‘PSP’) for the first time in 2021.1n 2022, the PSPincluded a performance
targetlinked to areduction of our GHG emissions and it will also beincluded
inthe 2023 PSP.

5. THIRD-PARTY ASSURANCE

Our GHG emissions have beenindependently assured by ECoOAct using ISO
14064-3 for allscopes of our carbon footprint.

6. ENVIRONMENTAL WORKING GROUPS

Our environmental strategy not only focuses on our own environmental
impact, butalso aims to support our customers, consumers and the industry
inwhichwe operate and, as aresult, various parts of the business play a part
indelivering our ambitions. Different parts of the business are brought
togetherthrough ourvarious working groups, which are supported by members
of our OLT. Key activities and milestones are set for each financialyear and
these are shared with the Corporate Responsibility Committee. The working
groups meetindividually asrequired but meet collectively onaquarterly basis:

« NetZeroworking group (sponsored by Jamie Warner, CFO):
responsible for our commitment to net zeroinline with our SBTitargets.
Environmental strategy working group (sponsored by lan Plummer,
Commercial Director): responsible for helping consumers make more
environmentally friendly vehicle choices.

2. EXECUTIVE RESPONSIBILITY

Theresponsibility for assessing and managing climate related risks sits at
both executive and Board level. Executive responsibility for climate change
impactis held by all our Executive Directors, who have responsibility for
overseeing our climate change agenda and are responsible for ensuring that
climaterelatedrisks areintegratedinto our existing business strategy.
Responsibility for the consideration of climate related risks on the financial
performance of the Group and compliance with environmentalreporting
rests with our CFO, Jamie Warner.

7. EMPLOYEE GUILDS & NETWORKS

Ouremployees play afundamentalroleinthe success of our environmental
strategy. Our Sustainability Network comprises passionate individuals
fromacross the business who are focused on making life at Auto Trader
more sustainable throughincreasing employee awareness and driving
impactfulchanges for bothindividuals and our business, supporting our
overallgoal of reducing our carbon emissions.

Climate related risks and opportunities

To build climate resilience into our
business strategy we identify climate
relatedrisks and opportunities. Asan
online marketplace, we have arelatively
smallcarbon footprint and our business
modelis sustainable inalow carbon
environment. However, with the acquisition
of Autorama, our emissions have increased
due to the vehicles sold by Autorama that

temporarily pass through their balance sheet.

The nature of the risks and opportunities that
we face depends notjust on the physical
aspects of climate change, but also on
transitionrisks. These are driven by the
trajectory of our customers and consumers
inresponding to climate change and the
regulations applied to the market we
operatein.
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During the year we refined our assessment
of the risks and opportunities posed by
climate change and how they mightimpact
ourbusiness. We considered the transitional
and physical climate risks and opportunities
presented by rising temperatures, climate
related policy and emerging technologies.
We agreed the methodology for assessing
and quantifying financialimpacts. For the
purposes of our assessment, the time
horizons we used were as follows:

- Shortterm: 0-5years
- Mediumtolongterm: 5years +

Ineach case, the likelyimpact on costs or
revenues was assessed. We have assessed
how therisks canbe bettermanaged,
reduced or mitigatedin line with the Group's
riskmanagement framework and business
strategy. Therisksidentified during our
analysis are more likely to present
themselvesinthe mediumorlongterm.

Having assessed and modelled therisks, we
believe that thereis noimmediate material
financialrisk or threat to our business model.
Eventhoughthereisuncertainty aroundthe
time horizon over which climate risks will
materialise, stakeholder expectations and
regulatory attention could develop atpace,
impacting the rate at which the business
may need to cut carbon emissions.

We recognise that we willneed to keep
abreast of future climate change legislation
aswellas consumer preferencesand
retailers’ ability to adapt. However, we have
astrong trackrecord of quickly evolving.

Theresults of our scenario analysisinform
ourlong-term strategic business planning
and are overseen by the Corporate
Responsibility Committee.




Being aresponsible business continued

Climate related scenario analysis

To furtherunderstand and explore how potential climate risks and opportunities could evolve and impact our business over the medium
tolongerterm, the TCFD recommends undertaking climate scenario analysis, which includes a ‘2°C or lower scenario’ in line with the

2015 Paris Agreement.

We examined three climate scenarios against two timeframes for the purposes of our analysis. The three scenarios we considered were

as follows:

Scenario

Description

Disorderly transition

Rapid changein policy and legislation to encourage businesses to rapidly achieve reductions and avoid
climate change - UK takes immediate and substantial action - governments make dramatic policy

interventions to make up for alate start.

Orderly transition

Additional policy and legislationintroduced to limit climate change - UK does not take immediate and
substantial action - gradual and deliberate shift towards alow carbon economy.

Hot house world

Business asusual - nochangeinclimate policy and legislation - UK takes limited or no action - continuation
of current projection of carbon emissions without any significant abatement or mitigation.

Impact

Mitigation/response

Financialimpact Inherentlikelihood

Physicalrisk: Increased frequency/severity of extreme weather and climate related natural disasters

- Officesclosed. Alltechnologyinfrastructureis cloud based. Low
- Datacentredisruption. Disasterrecovery/business continuity planning
- Customerscannotopentheirshowrooms. inplace,including tools and guidance to support our
peopleinemergency situations. COVID-19 proved the
sales process can be completed without physical
showrooms, plus development of digital retailing will
enableallretailersto compete on our digital marketplace.
- Weatherhas the potential to disrupt the We have experienced the impact of disrupted supply Low
supply chain and limit vehicles entering chains as aresult of recent external catastrophic
the UK car parc. and geo-politicalevents. These significant supply
side challenges have constrained new and used car
transactions for much of the past three years. However,
our business hasremained healthy as market dynamics
have adjusted and OEMs and retailers learnt to adapt
their business models. We would anticipate weather
related disruptionto be more intermittent and
comparatively less severe than the disruption caused
byrecentevents.
- Costs-increased operationalcosts such Inorder to have asignificantimpact on our business, Medium
as heating/aircon,insurance, cloud costs.  costs would need toincrease significantly. We are
continually reviewing our cost base such thatany
increases can be managed and profit margins retained.
Transitionrisk: Increased regulationrelating to climate change
- Regulationbanningthe sale of newinternal ~ We already closely monitor theimplementation of policies High

combustionengine ('ICE’) vehiclesfrom2030 relating to our core business. We will continue to monitor
isexisting UKregulation that theindustryis policies with aview toidentifying potential risks and

already working towards.

opportunities andrelated financialimpacts. We are already
evolving our product offering and provision of information
tosupportthe effectiveness of EVsonour marketplace and
willcontinue to meet changing preferences of car buyers.

- Increasedregulatory scrutiny and We have formed a Corporate Responsibility Committee
introduction of new legislation could to oversee our environmental commitments. We will
resultinincreasedreputationalrisk reportinline with the TCFD recommendations and report
butalsoincreased compliance costs. progress towards our net zero ambitions against our
Failure to deliver against our science based targets.

environmentalcommitments would
undermine our reputation as aresponsible
business and may resultinloss of revenue,
legalexposure orregulatory sanctions.

. Low
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Impact Mitigation/response Financialimpact Inherentlikelihood

Transition risk: Regulation ramping up of internal combustion engine (‘ICE’) vehicle taxation

+ Costof ownershipincreases, making ICE We will continue with our strategy to adapt our . Low/Medium
vehicles less appealing. marketplace to meet changing preferences of allcar

- Consumers stop buying petrolor diesel buyers. Itis likely that used car prices will continue to
vehicles, demand switchesovertoelectric. move inline with supply and demand dynamics such that

+ IfEVsremain expensive some consumers lower demand will make vehicles more affordable.

could be priced out of the market
presenting arisktodemand.

Transition risk: Demand for sustainable products & services

- Risk: Consumers' preferences shift We will continue with our strategy to adapt our marketplace Low/Medium
away from ICE vehicles; steep decline tomeetchanging preferences of all car buyers and
inpurchase of petrol or diesel vehicles continue to be the largest marketplace for EVs.
infavour of EVs.

Opportunity: Help our audience to find the
sustainable options they are seeking.

Transitionrisk: Increased reputational risk associated with the automotive industry and misrepresenting environmental claims

+ Asconsumer consciousnessaroundclimate  Aspartof ourgoalto be net zero by 2040 we will focus Low
changerises, thereisincreased scrutiny not only on our own operational footprint but also on
onourindustry’srole onthe environment. how we can positively support ourindustry. We have

+ Failure to appropriately demonstrate set clearreduction targets for our own operations and
thatas abusiness we are committed and report progress to stakeholders. We work with customers,

moving towards net zero carbonemissions  suppliers and the industry on education and policy.
could negativelyimpact our brand and also

impact our ability to operate and/or remain

relevant to our customers and consumers.

Transition risk: Achieving resource efficiency through cutting our carbon footprint and improving energy efficiency

+ Reduced costs associated with energy Reductioninitiatives toreduce our absolute carbon . Medium
use and avoidincreased costs associated  usage,including moving our technology infrastructure
with carbon taxation. to the cloud.

Transitionrisk: Increase in towns and cities introducing pedestrian zones/Ultra Low Emission Zones (‘ULEZs’) supported
by government scrappage schemes and/orimprovements in public transport

+ Risk: Consumers stop buying ICE vehicles Likely the risk and opportunity would be taken together, . Low/Medium
astheynolongerrequire avehicle. and stock/demand would be maintained as the desire

« Opportunity: Consumers’ desire/need forpersonal transportation/vehicle ownership remains
to switchto EV. strong. We will continue with our strategy to adapt our

marketplace to meet changing preferences forall car
buyers and continue to be the largest marketplace for EVs.

Minor @ Moderate @ Major

We intend to periodically review the scenarios and timeframes we choose to apply in our analysis and refine them as needed.
Theriskmanagement recommendations arising from our climate change scenario analysis were:

- Policy/regulation:itis likely thatincreased policy and regulation will have the most significant financialimpact on Auto Trader over
the longer term. The most significant action we can take is to reduce our exposure to this risk and continue with our strategy to adapt
our marketplace to meet the changing preferences of all car buyers. We also need to make sure we continue to remain abreast of
regulatory requirements to ensure we are compliant with all relevant reporting obligations.

+ Market: climate changeis expected toimpact the supply and demand for ICE vehicles and EVs. Auto Trader can mitigate this risk by
continuing to developits strategy to be the destination of choice for consumers searching for amore environmentally friendly vehicle.
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TCFD: Metrics and targets
Methodology

The Groupisrequired to measure and
reportitsdirectandindirect greenhouse
gas (‘GHG’) emissions by the Companies
(Directors’ Report) and Limited Liability
Partnerships (Energy and Carbon Report)
Regulations 2018. The GHG reporting period
is alignedto the financialreporting year.
The methodology used to calculate emissions
isbased onthe financial consolidation
approach, asdefinedinthe Greenhouse
Gas Protocol, ACorporate Accounting

and Reporting Standard (Revised Edition).
Emission factorsused are fromthe UK
Government’'s Department for Business,
Energy and Industrial Strategy (‘BEIS’)
conversion guidance for the yearreported.

We have calculated our footprintusing the
official UK Government conversion factors.
For general procurement categories,

an Environmentally Extended Input Output
database methodology was used to
calculate the GHG footprint across total
spendin the year. Forvehicle purchases,
abottom-up, life cycle assessment-based
approach hasbeenused.

Our total CO, emissions'

We have approximated and rounded up
where necessary, reflecting thisis a‘scoping
exercise’ toindicate the broad quantum of
emissionsrather than aprecise calculation.
The accuracy of our footprint willget better
eachyear aswe revisitandrefine the
methodology and underlying dataset.

We have reported our Scope 2 emissions
using both alocation based and market
based approach, with the latter takinginto
accountrenewable energy consumed.

Rebasing of our calculations

During the year we acquired Autorama

and we have therefore undertaken work to
calculate their emissions andinclude them
within our base year (2019/20) and every year
thereafter. We have also undertaken work
toidentify more accurate datainrelation
tooursuppliersandinclude thisin our
calculations. The dataresultedinachange
of more than 5%in our emissions and sowe
haverecalculated ourbase yearand every
year thereafter using the updated data.

We have disclosed ourrebased base
year, prioryearand currentyear to take
into account these changes and will be
updating our climate targets accordingly.

Independent verification

of our GHG emissions
EcoActhasindependently assessed

and verified Auto Trader’'s GHG emissions
following verification standard ISO14064-
3:2019. Based onthe dataandinformation
provided by Auto Trader and the processes
and procedures followed, nothing has come to
EcoAct’s attentiontoindicate thatthe GHG
emissions totals for allyearsreported are not
fairly stated and free from material error.

TCFD: Risk management

The Boardis collectively responsible for
determining the nature and extent of the
principalrisks which mayimpact the business
asitseekstoachieveits strategic objectives.
We recognise climate change as aprincipal
risk (see page 51) asit poses athreat to our
business and supply chain, mainly through
regulatory changes. We have updated our
riskmanagement process to enhance our
assessment of the potentialimplications

of climate change on our business andits
operations. Our riskmanagement framework,
including the processes foridentifying,
assessing and managingrisk, is described
onpages48and49.

2023 2022 2020 (base yearrestated)

UK Global UK Global UK Global
Scopel 342 363 276 294 441 487
Scope 2 (locationbased) 297 310 368 385 510 542
Total (Scopesi1and 2) 639 674 644 679 951 1,029
KwH ("000s) 2,714 2,775 2,618 2,767 3,462 3,766
Purchased goods & services 19,537 23,562 50,149
Capitalgoods 498 794 477
Fueland energy-related activities 133 196 244
Upstream transportation & distribution 72 15 210
Waste generated in operations 5 16 16
Business travel 365 63 114
Employee commuting (inc. working from home) 1,746 1,004 716
Upstream leased assets 129 106 &3
Use of sold products 56,323 102,807 302,267
End of life treatment of sold products 31 50 191
Investments 26 27 29
Scope 3 (total) 78,865 128,740 355,473
Total (Scopes1,2and 3) 79,540 129,419 356,502
Revenue?® £510.4m £491.1m £458.9m
Tonnes of CO, equivalent per FTE? 68.5 107.9 334.1
Tonnes of CO, equivalent per £million turnover® 155.8 263.5 1,091.9
Scope 2 (market based) 3 91 N/A
%renewable 99%* 76%* N/A

1.

Scopes1,2&3arereportedintonnes of CO, equivalent.

2. Based onaverage number of employeesinthe Group throughout the year (2023:1,160,2022:1,199,2020:1,067). The average number of employees included Autorama
FTEs forthe period1Aprilto 31 March foreach periodreported.

3. Thisincludes Autoramarevenue for the period 1 Aprilto 31 March for each period reported.

4. Emissions fromourdatacentresareincluded within our Scope 2 emissions. It has been confirmed by our provider that our data centres continue to be powered by
100%renewable - we have received a certificate covering the period to 31 December 2022 and the period 1Jan to 31 Mar 2023 is currently being verified by a third party.
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Our pathway to net zero

Overview

We want to minimise ourimpact onthe environment, thereby protecting
our business from theimpact of climate change. Our strategy is to put
the brakesoncarbon, notonly across our own operations and supply

1. Our net zero commitment

InJune 2021, we signed up to the Science Based
Targetsinitiative (‘SBTi’') Business Ambition for
1.5°C. By doing so, we are committed to achieving
netzerobefore 2050 and to reducing emissions
inline with the Paris Agreement goals. Net zero
referstothe balance between the amount of
greenhouse gas produced and the amount
removed fromthe atmosphere. Wereach net zero
whenthe amount we addis nomore thanthe
amount taken away. Our near and long-termnet

zerotargets have both been approved by the SBTi.

We have committed toreachnetzerogreenhouse

gas emissions across our value chain by 2040,
committing to:

Reduce absolute Scope1and 2 GHG emissions
by 50%before 2030 from a 2020 base year.
Reduce absolute Scope 3 GHG emissions

by 46.2%over the same timeframe.

90%by 2040 from a 2020 base year.
How we're taking action
Tomeetthe SBTi's definition of net zero, we need
toreduce ouremissions by atleast90%and then
use carbonremovalinitiatives to neutralise any
limited emissions that cannotyet be eliminated.
Itistherefore essential that we fully understand
the source of our emissions and undertake

Reduce absolute Scope1,2 and 3 GHG emissions

chain, butalsousing our capabilities and voice toinfluence the
automotiveindustry to supportothersinthe transitionto alow
carboneconomy and take urgentaction to tackle climate change.

targeted actions. The make up of our carbon
emissionsis heavily weighted towards Scope 3,
andwithinthat, purchased goods andservicesand
use of sold goods are the biggest contributors.
During the year, our GHG emissions totalled
79.5ktCO,. Whilst thisrepresents a significant
reduction fromour restated 2020 baseline year
(2020:356.5k CO,e), it was principally due toa
reduction and mix of vehicles passing through
Autorama’s balance sheet. Further workis
required tounderstand the emissions associated
with these vehicles. Inrespect of our other
emissions, we have acommitted climate action
planand ourtargets and progress are set
outbelow:

Metric Emissiontype Targetyear Ourprogress Current status
SWitffh]OO%hc')f[ . . Baseyear ——> Currentyear ,‘\D
our fleetvehicles |
\
(Auto Trader fleet) to 240 tCOze 91 t002€ ON TRACK

be EV orlow emission.

- Anynewly ordered vehicles must be fully electric or hybrid with

emissions 75g/kmor less.
- 16%of the Auto Trader fleetisnow an EV or ULEV.

Auto Trader data
centrestobe fully
migrated to the cloud.

Baseyear

168 tCO,e

——> Currentyear

74tCO e

9

ONTRACK

- Ourdatacentresare powered entirely by renewable energy.
100% of our data centres will be migrated to the cloud by June 2023.

Energy:reduce overall
electricity use by 50%
(againsta 2020 baseline)
and procure100%
renewable energy for
ourremaining needs.

Baseyear

542tCOe

——> Currentyear

310tCO,e

9

ONTRACK

- Movedtoasmaller London office but contracts are notrenewable.

- Disposedof HighWycombe and Dublin offices.

- Energysavinginitiativesimplementedincluding removal of printers,
switching off electricalitems while the officeis closed.

Business travel
emissions: achieve a50%
reduction (againsta2020

Baseyear

1,141tCO_e

———> Currentyear
365tCO,e

0

h ON TRACK
baseline). i . . i
- Airtravelhasreduced with more people opting to travel by rail.
- Enhancedvideo conferencing equipmentto facilitate enhanced
virtualmeetings and collaborative online working.
Commuting emissions Baseyear ——> Currentyear >
(including emissions @
generated fromworking 716 tCOQe 11746 tC02€ MORE WORK
fromhome):.ctchleve. « Employee commuting survey launchedinJanuary 2023 giving us more NEEDED
as0%reduction (against accurate commuting data.
a2020 baseline). - Introduction of Connected Working which of fers allemployees greater
flexibility in where and when they work, resulting in less commuting.
« Launched employee salary sacrifice scheme to lease electric vehicles
with 6% of eligible employees participating to date.
Suppliers: require 50% « Overallsignificantreductionin Scope 3but more workis needed N
of suppliers, by spend, onsupplierengagement. @
to have meaningful - Ethicalprocurement questionnaires completed covering 75% of our supplier spend. MORE WORK
carbonreductiontargets. - 20%of Auto Trader suppliers by spend have CDPresponses. NEEDED
Autorama - Thefirstphase of recalculating our emissions toinclude the impact .
. ) ,
Scope 3 emissions of Autoramais complete. -\\/D
- Ascanbeseenfromourrestated emissions, the acquisition of Autorama has O‘N AL
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resultedinasignificantincrease in our Scope 3 emissions as we are required
toaccount forthe projected life time carbon emissions of vehicles held temporarily
onthebalance sheet. Further work will be undertakenin 2024 to formrelevant

metrics to monitor reduction of their emissions.
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Developing the first ever
industry-specific Carbon
Literacy Toolkit

Developedin partnership with the Carbon
Literacy Trust, the toolkitis the first of its
kind, being carefully designedin close
collaboration with leading retailers and
manufacturers, including: Nissan, Marshall

Motor Group, Lookers, Motorpoint,
AvailableCarand SYNETIQ.

Available for any organisation, of any size,

working within the automotive industry,
ithas been developed with the purpose

of supporting individuals and businesses

in their journey towards reducing their
carbon footprint.

Carbon Literacy
Project

g LT

2. Supporting the automotive industry
Ouraimistosupporttheindustryinthe transition
tothe mass adoption of electric vehicles ('EVs’).

The automotive industryis under enormous
pressure toreduceits carbonemissions and whilst
many manufacturers andretailers have bold
commitments to reduce emissions, many are still
very early onintheir sustainability journeys and are
actively seeking supportto help themdevelopa
carbonreductionplan. Therefore, our partnership
with the Carbon Literacy Trust, and the resulting
Automotive Carbon Literacy Toolkit we created,
hasbeenwellreceived. 114 organisations have now
completed the training (as at 31 March 2023) which
many see as animportantstepin their sustainability
strategy, as wellas akeyinitiative to engage their
workforces. Once anindividualin abusiness has
beenaccredited as ‘carbonliterate’, the business
isthenprovided with training contentand trainer
manuals that enable themto run their own one-day
CarbonLiteracy training. Over1,000 people inthese
businesses have now completed the training.

Inadditionto the training, we launched anew
sustainability themed series of events where

we invite businesses to share their sustainability
journeys, ask questions and share ideas with the
aim of inspiring action and motivating businesses
tobemore sustainable. We've hosted twointhe
yearand are planning our third in the autumn.

The production anddistribution of electric vehicles
isalso akey partof many businesses’ sustainability
strategies, soinorder forretailers to feelequipped
tosellthese vehicles, we launched a ‘Retailer
Performance Module’ focusingonEVs.

We also support the National Franchise Dealership
Association’s ‘Electric Vehicle Accreditation’
scheme; onceretailers become accredited, we
addtheir badge to their Auto Trader profile and
adverts on our marketplace, enabling them to
promote theirknowledge to consumers.

As manufacturers andretailers become more
focused on theirownenvironmentalimpacts,

we feltitwasimportant to start recognising those
who are leading the way as another way toinspire
otherstodomore. We thereforeintroduced
sustainability-focused awards at both our Retailer
Awards and New Car Awards. The categories are
self-nominated and attracted ahighlevel of entries.

The government’smandate to ban the sale of new
petrolanddiesel cars by 2030 has created huge
levels of changeintheindustry,and alotneeds
tohappeninthe comingyearstoensure the mass
adoptionof electricvehicles. Weregularly meet with
various governmentdepartments to share ourdata
andinsights to help guide policy required to support
the mass adoptionof EVs.

CELEBRATING SUSTAINABILITY
INTHE AUTOMOTIVE INDUSTRY

To celebrate and support theindustry’s efforts
todobusiness more sustainably, we have
introduced new sustainability awards atboth
our New Car Awards and Retailer Awards.

36

14

organisations have engaged with the
Carbon Literacy Automotive Toolkit training
duringtheyear

Ourwealth of dataandinsight givesus aunique
view of consumer car buyingintentions,and
particularly consumer EV buyingintentions.
Thisdata forms the basis of our ‘'Road to 2030’
Reports, which are extremely valuable to not
only the government, butalso tomediaand
theindustriesinvolvedinthe transitionto EVs.
The Reportiswidely reportedinnationalpress
andisregularly presented atkeyindustry events.

Auto Trader Groupplc AnnualReportand Financial Statements 2023



Strategic report Governance Financial statements

Evolving our
dedicated EV hub

The dedicated EV hub on our marketplace
makes it easy for consumers to access
articlesand videos on electric vehicles,
reviews and advice. We also present the
factsregarding cost of ownership ensuring
they have all the info they need to make
the correct purchase decision, for them.
Cutting through the jargon, we cover all

of the pertinent topics, including:

+ Chargingathome

- Chargingonthe go

+ Range

+ Understanding the jargon
- Batterylife

autotrader.co.uk/cars/electric

3.Supporting consumers
Ouraimistosupportconsumersinmaking the switch
tomore environmentally friendly vehicles and be the
numberone electric cardestinationin the UK.

We haveincreased the coverage and exposure we
giveEVsacrossallourplatforms. Onourmarketplace,
we have taken steps to make it easier for carbuyers
tosearchforEVs,sothe filters now reflect the key
attributes of an EV. Our EV adverts now include
moreinformation about batteryrange and charge
time, which are key to helping consumers to make
the switch. The number of EV modelslisted on
Auto Trader has grown from84to129in the year
and over 23,000 adverts appeared onour site
onaverage across the lastyear.

We launched an EV hub onsite which has new
contentandtools added toitallthe time, so
consumers canget theinformationtheyneedto
decide whetheran EVisright for them, right now.
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The team have published more than 110
electric-themed editorialreviews, news, help
and advice articles onsite (2022: 91). Across our
tracked electric keyword set as a whole, including
consumer FAQs, our share of voice grew from 27%
to33%. As part of thiswe grew our electric make
model terms share of voice by 11% over the year,
giving us the third highest marketshare in thisarea.

EVshave been akey marketing focusintheyear,
with new partnerships formed and campaigns
launched. The EV monthly giveaway continued
and achieved over 3.5 million entries,and we
achieved a Guinness World Record which saw the
teamhost the largestonline quiz to promote EVs.
We developed ‘Electric Sceptics’, our first original
socialcontentseries with fullmarketing mix
support,andsigned athree-year partnership with
Green TV to build association with EVs, both with
consumers through their World EV Day and EV Live
events and with theindustry at the EV Summit.

SUPPORTING WOMEN AND NEW AUDIENCES
IN MAKING THE SWITCH TO EVS

Ourresearch shows thatwomen are more likely to
say they don'tlike the car buying process and they
don’t feelconfidentinbuyingacar. They are also
lesslikely to consider buying an electric vehicle.
Sowe are actively trying to change this by
engaging the media thatinfluence womenand
changing the conversationsothatwomen feel
more empowered about buying their nextcar,
bethatelectricorotherwise.

23,000

EV adverts appeared onour
site on average across 2023
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