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Disclaimer

Not for publication, transmission, distribution or release, directly or indirectly, in or into any jurisdiction in which the publication, transmission, distribution or release of this document would be
unlawful. By attending the meeting where this presentationis made (including via electronic means) or by reading this document, you agree to be bound by the limitations set out below and
acknowledge that you understand the legal and regulatory sanctions attached to the misuse, disclosure orimproper circulation of the presentation.

For the purposes of this notice, the presentation shall mean and include this document, the oral presentation of the document by Auto Trader Group plc (the "Company") or any person on behalf
of trr:ehCompomy, any audio-visual materials, its contents or any part of it, any question-and-answer session that follows the oral presentation, and any materials distributed at, or in connection
with the presentation.

This presentation is being communicated only to and is only directed at those s)ersons (i) in the United Kingdom that are (a) investment professionals falling within Article 19(5) of the Financial
Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”), or (b) high net worth entities or other persons falling within Articles 49(2)(a) to (d) of the Order, or (ii) to whom it
would otherwise be lawful to distribute it, and should not be relied upon by any other person. The information contained hereinis for those persons attending this presentation (including via
electronic means), and to whom this presentationis directed, only, and is solely for their information and may not be reproduced, further distributed or passed on, directly or indirectly, to any
other person or published in whole or in part for any purpose.

This presentation does not constitute or form part of and should not be construed as an offer of securities for sale or subscription of or a solicitation of any offer to purchase securitiesin the
United States. Securities may not be offered or sold in the United States absent registration under the US Securities Act of 1933, as amended (the "US Securities Act") or pursuant to an exemption
from, orin atransaction not subject to, the registration requirements of the US Securities Act. The Company does notintend to register any securities under the US Securities Act or with any state
or other jurisdiction of the United States, and it does not intend to offer any securities to the publicin the United States.

This presentationis forinformational purposes only. This presentation does not constitute or form part of and should not be construed as an offer for sale or subscription of, or solicitation of any
offer to buy or subscribe for, any securities of the Company in any jurisdiction nor is it an inducement to enter into investment activity nor should it form the basis of or be relied on in connection
with any contract or commitment or investment decision whatsoever. It does not constitute arecommendation regarding any securities and does not purport to contain all the information that
may be required by the recipient to make an evaluation of the Company. Past performance, including the price at which the ompdn¥js securities have been bought or sold in the past and the
pastyield on the Company’s securities, cannot be relied on as a guide to future performance. Nothing herein should be construed as financial, legal, tax, accounting, actuarial or other specialist
advice and the recipientis strongly advised to consult its own independent advisors on any financial, legal, tax, accounting, actuarial or other issue relating to the information contained in this

presentation.

The information and opinions provided in this presentation are provided as of the date of this presentation. Certain statements in this presentation constitute forward looking statements
(including beliefs or opinions). Any statement in this presentation that is not a statement of historical fact including, without limitation, those regarding the Company’s future expectations,
operations, financial performance, financial condition and business is a forward looking statement. Such forwardlooking statements are subject to risks and uncertainties that may cause actual
results to differ materially from those expressed or implied by such forward looking statements. These risks and uncertainties include, among other factors, changing economic, financial,
business or other market conditions. These and other factors could adversely affect the outcome and financial effects of the plans and events described in this presentation. As aresult you are
cautioned not to place reliance on such forward looking statements. Nothing in this presentation should be construed as a profit forecast.

No reliance may be placed for any purposes whatsoever on the information contained in this presentation, or on its completeness, accuracy or fairness. No representation, warrantyor
undertaking, express or implied, is or will be made or given by or on behalf of the Company or any of its subsidiary undertakings or affiliates or any of such person’s respective directors, officers,
advisers, agents or employees or any other person, as to the accuracy, fairness or completeness of the information or opinions contained in this presentation and, to the extent permitted by law,
no liability whatsoever (in negligence or otherwise) is accepted by the Company, its subsidiary undertakings or affiliates or any of such person’srespective directors, officers, advisers, agents or
employees, or any other person, for any loss, howsoever arising, directly or indirectly, from any use of suchinformation or opinions or otherwise arising in connection therew!th. In particular, no
representation or warranty is given as to the achievement or reasonableness of, and no reliance should be placed on, any projections, targets, estimates or forecasts contained in this .
presentation and no.thm_ﬂwm.thls presentationis or should be relied on as a promise or representation as to future events. Any reliance you place on the information contained in this presentation
willbe at your sole risk. The information set out herein may be subject to udpdatlng, completion, revision, verification and amendment and may change materially. None of the Company, its
directors, officers, advisers, agents or employees or any other person undertakes to or is under any obligation to update or keep current the information in the presentation or to provide
recipients with any additional information
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Strategic highlights

our marketplace by the end of the financial year. Through the year there was an average of over 31,000

E We successfully monetised our new car proposition with over 1,000 retailers paying to advertise new cars on
A physical new cars advertised on our platforms

We successfully launched two new products to retailers, Vehicle Check whichis runin partnership with
- Experian, and Text Chat. These products provide benefit for both consumers and retailers, helping to build
[ ' greater levels of trust between the two

‘ _ We were pleased to see that stock penetration of our Advanced and Premium packages continues to
% increase, reaching 23% (2019:19%) as retailers continue to see the benefits of paying more to appear with a
greater level of prominence on our site

3 N We acquired KeeResources, a trusted provider of software, data, and digital solutions to the automotive
ES”J industry; securing the vehicle data which underpins much of our core platform

Dealer Auction completed the re-platforming and integration of the three component businesses in early
2020. Moving on to Auto Trader's platform sets the business up to leverage the scale of both Auto Trader and
Cox Automotive
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Financial highlights

+4%
+6%
70%
+6%
+3%
£126m

Revenue: up 4% to £368.9 million (2019: £355.1 million). Trade revenue up 6% to £324.3 million (2019: £304.6
million)

Operating profit: up 6% to £258.9 million (2019: £243.7 million)

Operating profit margin: up 1% point to 70% (2019: 69%). Operating cost growth of 1%

Earnings and distribution: Basic EPS up 6% to 22.19p (2019: 21.00p). As a result of the current economic
uncertainty surrounding the impact of COVID-19, the Directors are not recommending a final dividend for the
year. The total dividend for the year is therefore 2.4p (2019: 6.7p), an interim dividend which was paid in January
2020

Cash generated from operations: up 3% to £265.5 million (2019: £258.5 million). Closing Net bank debt
decreased by £31.7 million to £275.4 million (2019: £3071 million)

Cash returned to shareholders: £126.4 million of cash returned to shareholders (2019: £151.1 million) through
£61.7 million of share buy-backs (2019: £93.5 million) (11.4 million shares at an average price of 539p) plus
dividends paid of £64.7 million (2019: £57.6 million)
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Operational highlights

+3%

+1%

+6%

+4%

853

Cross platform visits: up 3% to 50.8 million per month on average (2019: 49.1 million). Our share of cross
platform minutesincreased to over 75% (2019: 73%) which was 9x larger than our nearest competitor
(2019: 5x larger)

Retailer forecourts: the average number of forecourtsin the yearincreased by 1% to 13,345 (2019:13,240)

ARPR: up £105 to £1,949 on average per month (2019: £1,844), with growth from product and price
offsetting an expected reduction from stock

Physical car stock on site: up 4% to 478,000 cars (2019: 461,000) on average. Our new car listings product
contributed over 31,000 to that average (2019:12,000)

Number of employees and contractors (FTEs): increased to 853 on average during the year (2019: 804).
Thisincludes the impact of KeeResources which contributed 32 to the total average number of FTEs for
the year following the acquisition on1October
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Financials
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Revenue

Revenue (£m)
Year ended 31 March 2020 is shown as 2020

355.1

368.9

330.1 Pie
28.0

29.8 1%

2018 2019 2020

mTrade = Consumer services m Manufacturer & Agency

Consumer services revenue comprises

2020: Private (£20.1m); Motoring Services (£8.2m)
2019: Private (£20.1m); Motoring Services (£7.9m)
2018: Private (£21.6m); Motoring Services (£8.2m)

Trade revenue comprises:

2020: Retailer (£312.1m); Home Trader (£8.3m); Other (£3.9m)
2019: Retailer (£293.0m); Home Trader (£10.2m); Other (£1.4m)
2018: Retailer (£268.7m); Home Trader (£11.4m); Other (£1.1m)

Note: Year-on-year percentage for 2017/18 has been adjusted to give like-for-
like growth rate irrespective of the number of trading days in the year.
(2017: 369 days,; 2018: 365 days)
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Average Revenue Per Retailer (ARPR) (£) (2

+9%

2018 2019

Y-on-Y
£pcm

+6%

2020

Number of retailer forecourts !

Y-on-Y %

2018 2019

2020

Retailer revenue (£m) (2

Y-on-Y %

2018 2019

2020

(1) Average monthly metric
(2) 2017/ 18 % growth adjusted for the number of days in the year




Stock and retailers

ARPR levers

Growthin Average Revenue Per Retailer per month (£)
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Costs

Costs (£m)
Year ending 31 March 2020 is shown as 2020

-t @ @ 0@

13.2

108.8 112.3
| 65 @

16.3 17.6

2018 2019 2020

17.3 (2%)

m People costs Marketing Othercosts mD&A

FTEs (including contractors)®

Y-on-Y % o

2018

Marketing as a % of revenue

4.9% 5.0%
4.7%

2018 2019 2020

People costsinclude share-based payments and associated of £3.6m in 2020 (2018:£3.7m; 2019: £5.9m)
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Capital expenditure (excluding acquisitions) (£€m)

2018 2019 2020

(1) Othercostsinclude: property,IT & comms, data services and other corporate overheads
(2) Average monthly metric




Profit and cash flow

Operating profit (€Em)
Year ended 31 March 2020 is shown as 2020

- @ @ O

69% 70%

67%

2018 2019 2020

mmmm Operating profit Operating profit margin

Operating profitincludes the Group's share of profit from

:AutoTra d e r joint ventures: 2020: £3.2m; 2019: £0.9m, 2018: £nil

Cash generated from operations (£€m)
Year ended 31 March 2020

3.4

0.0 0.1 3.2

Operating D&A SBP (exc Movement Other non- Share of Cash
profit NI) inworking cash profit from generated
capital JVs from ops



Income statement

2020 2019 Year-on-year
£ million £ million %
Revenue 368.9 355.1 4%
Administrative expenses (113.2) (112.3) (1%)
Share of results of joint ventures 3.2 0.9 256%
Operating profit 258.9 243.7 6%
Finance costs - net (7.4) (10.2) 27%
Profit on disposal of subsidiary - 8.7 (100%)
Profit before taxation 251.5 242.2 4%
Taxation (46.4) (44.5) (4%)
Profit for the year attributable to equity owners of the parent 205.1 197.7 4%
Earnings per share (pence)
Basic 22.19 21.00 6%
Diluted 22.08 20.94 5%
Dividend per share (pence) 2.4 6.7 (64%)
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Net bank debt and capital allocation policy

Reconciliation of net bank debt ) (£m) Capital allocation policy

®* On1April2020 the Company announced its intention to

conduct anon-pre-emptive placing of up to 5% of its
Leverage (2 ) ) ) ]
issued share capital. On 3 April 2020 the placing was

completed, and a total of 46,468,300 new ordinary shares
3071 265.5 (1.5) (25.3) (0.7) (2.9) (6.4) (0.5) (69.8) (64.7) (62.0) 275.4 were allotted for a consideration of 400 pence per Placing

Share, a discount of 8.9% to the closing share price of 439
pence on 31 March 2020. The placing raised gross
- proceeds of £185.9m for the Company.
. * The Group’'slong-term capital allocation policy remains
. unchanged: continuing to invest in the business enabling it
to grow whilst returning around one third of netincome to
_ 1=

shareholders in the form of dividends. Any surplus cash
following these activities will be used to continue our

March 2019 Cash Capex Net cash Repayment of Lease Netinterest Refinancing Tax paid Dividends Share buy- March 2020 .

Somone. oauaition  (Keaiaony  Payments fees Irs) share buyback programme and over time to reduce debt.
oross * The Grouph d to chargi but will
bank ———— Grossbank debtunchanged as at 31 March ————» e Group has returned to charging customers but wi
debt continue to monitor the ongoing environment around

COVID-19. Subject to that monitoring, we are hopeful of an
(1) Netbankdebt represents gross bank debt before amortised debt costs less cash and does not include amounts relating to early return to our capital allocation policy with the
leases declaration of aninterim dividend in November.

(2) Leverage is net bank debt as a multiple of EBITDA . EBITDA is earnings before interest, tax, depreciation, amortisation, share-
based payments and associated NI, exceptional items and share of JV profits
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COVID-19
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The impact of COVID-19 and our response

Looking after our Supporting our
people customers

= AutoTrader

Protecting our
business



Looking after our people

Our priority i1s to ensure our people are safe. We have always been focused on the wellbeing
of our colleagues, but thishas been more important during the crisis.

We transitioned seamlessly to working from home from the 17 March. The resilience of our
people and technology, combined with our operational readiness enabled us to achieve this.

Our product and technology teams have continued to innovate, test and launch new
products through the lockdown. These teams continue to deliver around 640 releases @
week.

There have been noredundancies as a result
of the crisis.
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Supporting our customers

= AutoTrader

We provided free advertising to retailers from 1 April and throughout the lockdown period. This has been
followed by a period where a 25% discount was applied.

We extended the credit terms for customers to pay their March invoice, so our invoices were not a cash
flow burden whilst customers’ showrooms were closed.

We allowedretailers to increase the level of stock they were advertising with us free of charge - resulting
Inup to 80,000 more cars on site.

We launched our Market Insight product early and added a number of features to full page advert views
highlighting how retailers can sell cars safely.

We hosted weekly webinars to give retailersinsight as to
what we were seeing on our marketplace and our latest
consumer research.

We extended the duration of Home Trader and Private
adverts until the end of May.




Protecting our business

« Wereduceddiscretionary spend, in particular marketing

 We utilised the Coronavirus Job Retention Scheme for just over 25% of employees. We intend to repay this in
time. The Executive Directors agreed a 50% reductionin salary and to forego bonuses earned inrelation to
2020. The remainder of the Board waived their fees by 50% or more.

« Qurother costs are mostly fixed, however there has been some small savings across travel, staff
entertainment, training and recruitment.

« We have deferred VAT payments since March.

 We have suspended our share buy-back programme and the Directors are not recommending a final
dividend. =

« On1April2020, we announced the placing of approximately 46.5
million shares, 5% of issued share capital, raising net proceeds of
£183m.

 Atthe endof May the Group had net bank debt of £80m and
leverage of 0.4x
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As audience has come back into market, cars have been selling on
Auto Trader and prices have remained stable

Cross platform visits and live cars on site Average change inretail prices
600 3.0
-£800
y -£600
__ 500 ) 2.0 >
3 € G
S £ £ -£500
= %) (@]
[0) = ()
p= k2 3]
w > =
S 450 \/\/ 15 € S 400
(%)) o (@]
: 5 :
% re! g o A A .
> @ 0 -£300 VV
— 400 1.0 O 5
o N
-£200
350 implemented reopened 0.5
£100
Lockdown H O R > o o
P & Q@ QO PO PP
started N R N ) R e S A A P P PSP RN
300 0.0 £0
H O DL b D D D X »H b N N D o o o . .
Q° @ @ @ @ QOO O O Q@ Q@ QP QPO ' '
0\\ Q%\ \(o\ q/q/\ (19\ 0(/)\ \q/\ \q\ q/b\ Q’b\ \Q\ <\\ q,b‘\ 43\\ Q,\\ \\x\ ‘L\\ 7 day average price change Normal' average 7 day price change
Live Stock Cross platform visits Normal reduction assumed to be average over the period 1June 2019 - 29 Feb 2020.
-
= AutoTrader



Customer numbers have seen some smallimpact from COVID-19

Total retailers and live stock per retailer
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34.0

Live Stock per Retailer

Pending retailer cancellations

Decrease when we
communicated

Initial ‘free ongoing free period
offer’ through May
announcement
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Normal pending cancellations assumed to be average over the period 1 May 2019 - 29 Feb 2020. 19
Customers have a 30 day notice period to serve before coming off the marketplace.



April - June 2020 trading

Key performance indicators

1- 21 June
Average retailers 13,298 (0%) 13,146 (1%) 12,921 (3%) 12,920 (3%)
Live car stock (‘000) 487 1% 546 12% 534 10% 487 (0%)
Daily cross platform visits (m) 1.5 (13%) 1.2 (32%) 1.6 (7%) 2.1 28%

Revenue and Operating profit

June (estimate)* June (estimate) Q12021 (estimate)
YoY %

Retailer 0.4 0.5 17.0 (34%) 17.9

Home trader 0.1 0.2 0.5 (38%) 0.8

Other trade 0.3 0.4 0.5 150% 1.2
Trade 0.8 1.1 18.0 (33%) 19.9
Consumer Services 0.6 1.4 2.3 (12%) 4.3
Manufacturer & agency 0.2 0.4 0.6 (65%) 1.2
Revenue 1.6 2.9 20.9 (33%) 25.4
Costs (8.0) (7.7) (9.3) 7% (25.0)
Share of profit from JVs (0.2) - 0.2 (33%) -
Operating (loss)/ profit (6.6) (4.8) 1.8 (45%) 0.4

* June revenue was impacted by a 25% discount for retailer customers in England and a combination of discounts (100% and 25%) for other UK countries
according to when restrictions were lifted. These discounts were applied to 2021 rates which took effect from 1 April 2020
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Outlook
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We have continued to make progress on our longer-term strategy

il

Core

We look to continually improve our
core by:

 Evolving our search experience,
and enabling customers to
increase their prominence

« Embedding our data & insight to
enable buyers and retailers to
make better and faster decisions

*  Migrating our platform to the
cloud toimprove the
performance and strength of our
infrastructure

= AutoTrader

HORIZON 3

HORIZON 2

Adjacent Future

Our new car marketplace has the Facilitate an easy way for

largest choice of stock for buyers. consumers to sell a vehicle through

We will continue to grow part-exchange

engagement from both retailers

and buyers Enable consumers to receive a
quote and apply for finance on Auto

Improving logistics. We currently Trader

facilitate over10,000 moves a

month. Facilitate the full transaction online
through Click and Collect or Home

Improving Sourcing of vehicles Delivery

through our Dealer Auction JV, which
facilitated 110,000 transactions in
FY20

22



Outlook for July 2020 onwards

Following a period of reduced revenue through which we supported our customers, we will return to
full rates from1July 2020. Based on current trends we would expect July retailer revenue to be down
by mid-single digits on the same month last year.

Total Group costs are likely to decline at arate of low-mid single digits as cost saving measures were
taken inresponse to COVID-19. This was largely through reduced marketing and other smaller
discretionary spend.

Given the situation, itis difficult sensibly to provide guidance on what the number of retailer
forecourts or the level of stock might be over the coming months.

The reduction in stock levels and the stability in used car prices are a sign of industry health, which
although negative for our stock onsite at the moment, is positive for our customer base. The COVID-19
outbreak s likely to result in anincrease in the level of exclusive use vehicle ownership and we believe
the current environment will only accelerate the shift towards greater digitalisation of the car buying
process. The Board therefore remains confident in Auto Trader’s long-term growth prospects.
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Cashflow statement

2020 2019

£ million £ million

Profit before tax 251.5 242.2
Depreciation & amortisation 6.5 8.9
Share-based payments charge (exc NI) 3.4 4.7
Profit on sale of subsidiary - (8.7)
Share of profit from joint ventures (3.2) (0.9)
Finance costs - net 7.4 10.2
Other non-cash items (0.1) 0.4
Changes in working capital - 1.7
Cash generated from operations 265.5 258.5
Tax paid (69.8) (42.2)
Capital expenditure (1.5) (2.3)
Payment of lease liabilities (2.9) (3.1)
Contributions to pension scheme (DB) (0.1) (0.1)
Proceeds from sale of assets - 0.1
Acquisition of shares in JV/ subsidiary (25.3) (19.7)
Repayment of borrowings (0.7) (30.0)
Interest paid (6.4) (6.6)
Payment of refinancing fees (0.5) (3.3)
Dividends paid (64.7) (57.6)
Purchase of own shares (61.7) (93.5)
Fees on purchase of shares (0.3) (0.5)
Proceeds from exercise of share-based payments 0.1 1.9
Netincrease/ (decrease)in cash 31.7 1.6
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Five year record

2020 2019 2018 2017* 2016*

£ million £ million £ million £ million £ million

Trade 324.3 304.6 281.2 262.1 236.4
Consumer Services 28.3 28.0 29.8 31.8 30.3
Manufacturer & Agency 16.3 22.5 19.1 17.5 14.9
Revenue 368.9 355.1 330.1 311.4 281.6
Costs (113.2) (112.3) (108.8) (108.3) (112.0)
Share of profit from joint ventures 3.2 0.9 - - -
Operating profit 258.9 243.7 221.3 203.1 169.6
Netinterest expense (7.4) (10.2) (10.6) (9.7) (14.6)
Profit on disposal of subsidiary - 8.7 - - -
Profit before taxation 251.5 242.2 210.7 193.4 155.0
Taxation (46.4) (44.5) (39.6) (38.7) (28.3)
Profit after taxation 205.1 197.7 1711 154.7 126.7
Net assets/ (liabilities) 141.6 59.0 5.6 (21.4) (51.5)
Net bank debt (gross bank debt less cash) 275.4 3071 338.7 355.0 392.6
Cash generated from operations 265.5 258.5 228.4 212.9 180.1
Basic EPS (pence) 22.2 21.0 17.7 15.6 12.7
Diluted EPS (pence) 221 20.9 17.7 15.6 12.7
Dividend per share (pence) 2.4 6.7 5.9 5.2 1.5

*2017 and 2016 financial years have not been restated for IFRS16
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Appendix:
Products
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We are embedding our data and insight into the automotive
ecosystem, with three products made available through our packages

Retail Check
Gives retailers the broadest, most
accurate view of the market, helping
them make better and faster pricing
decisions on cars they are considering
buying and for stock that's already on
their forecourt

Volkswagen Golf 1.6 TDI SE (8/3) Sdr

Market Insight
Helps retailers to understand the
market, their performance
against the market, and how the
market trends are affecting their
business

Performance dashboard
Allows retailers to measure, track
and improve their advert
performance to optimise the car
buying journey

= AutoTrader
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Independent advertising package structure

Starter

Engage your buyers through
the essentials of modern online
retailing

Market Insight

Performance
analytics

Text chat

Live Chat

'

Stock export

]] 100 Images

e

ﬁ Part-Ex Guide

*%%%k% DealerReviews

Relative prices between
package levels:

= AutoTrader

Basic

Stand out and encourage
engagement through trust
and transparency

Retail check

| i

Enhanced Listings

Vehicle Video

Market Insight

Performance
analytics

Text chat

Live Chat

Stock export

100 Images

[rm—
r—
—

: Part-Ex Guide

I

*%x%%%k DealerReviews

Starter

+16%

Standard Advanced

Improve visibility of your stock Boost your ad views with our
on mobile and drive more ad bonus slotin search

views

« ) Promoted
D Priority Listing
Mobile

D Priority Listing
Mobile

Retail check

I:l Retail check

= Enhanced Listings Enhanced Listings

="
u Vehicle Video u Vehicle Video
E;I Market Insight Market Insight
Performance Performance
m analytics m analytics
!‘] Live Chat !J Live Chat
y Stock export L Stock export

]]] 100 Images 100 Images

m Part-Ex Guide

m Part-Ex Guide

*%%k%%* DealerReviews *%*%k%*%*x DealerReviews

Basic Standard

+18%

+20%

Premium

Enjoy the greatest share of desktop ad
views through priority stock placement

Priority Listing
Desktop

« ) Promoted
D Priority Listing
Mobile
D Retail check
Enhanced Listings
[="] 9
Vehicle Video
Market Insight
II_ Performance
LI analytics

Part-Ex Guide

*%%%%* DealerReviews

Advanced

+27%
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We have a market leading consumer experience

Relevance sort order

Saving car buyers time by showing search results more
relevant to them. Allows adverts to be viewed by more
engaged buyers, boosting response

BMW 4 Series Gran Coupe 2.0 420d M Sport £15,990
Gran Coupe xDrive ... Foir price
200 ALLOYSI M PERFORMANCE XIT

2005165 reg) | Coupe § 63153 maes 12,00 | 1842HP | *77":
Automatiz | Diosed | 2owners | ULEZ r“: -F: - ‘

B AMAZING B\ £20DXDRIVE M SOORT, FNISHED IN
/ '»j METALLIC SEVER BUNT, COVERED 64153

Tree c.-u oll S¥ cars

28 Seoler rwewal

=.B » :
g B

Gt aninsurnncs Gu 2 himory

Volkswagen Tiguan 2.0 TDI SE Navigation £16,229

(a/=) 5dr ‘Goodprice

DELIVERED TO YOUR DOOR

BROSKTATONOAN =

Price Indicator

We added ‘Fair’ and
'Higher' price
indicators to help
consumers understand
if acarispricedto
market. This creates a
greater level of trustin
the price of the vehicle

= [E =autoTrader © QA

Menu Sell Saved  Search

== Filters H Tl Relevance @ ‘

7,418 cars found Q savesearch

£8,950
£214 pm (HP) Finance example
BMW 1SERIES

116i M Sport 5dr1.6

Up to 3 Months Payment Free!
45,097 miles | 2013 (13reg)

Search experience

The size of retailer
adverts in mobile search
have increased by 40%,
with retailer vehicle
imagery over 90% larger.

We have also removed
traditional banner
advertising to drive
improved performance
forretailer customers
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We have the largest new car marketplace in the UK

1558

= O zaAutoTrader © QA

Our new car marketplace
Is continuing to grow

1,000

retailers were paying for
the product at March
2020

Over 31,000 physical new
cars were advertised on
our platforms

Generating over 41 million
full page advert views for
retailersin 2020

Over 41 million
FPAs in 2020

@),
N

Network
effectin
action

Over 31,000 cars on
average in 2020
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Appendix:
Market
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The
automotive
ecosystem

= AutoTrader

vieet 1.8m .
SCRAPPED
1.2m — ml Contract hire decls —J/

/—\2.2m

C2C TRANSACTIOMS

Consumers
INsurance, warranty
and finance

— 0.9m —

MEW CAR SALES

3.7/m
1.4m
DEFLEET

0.9m \rznm EXCHANGE

5.5m —
2> m TRADEUSED CAR SALES 6‘?‘“ nhoy, :r;\\\
Ir' Q— J

1.0m >

2.8m |

Sources: New car ragistrations - SMMT; VLA usad cartransactions, Auto Tradar rasaarch, SMMT car pare.
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Our position as market leader is unchanged with over 75% of total automotive time
spent on our platforms

i H 1 1
Share of minutes vs. main competitor set Auto Trader vs.
(Average pcm) competitors 2020:

100% Auto Trader Gumtree CarGurus Pistonheads Motors.co.uk
90% Motors
80% L —— —
70% —
60%
50%
40%
30%
20%
10%
0%
PN 0,6 0\/\4 Q,\ﬂ Q,\ﬂ &,\4 4,6 O,\« Q/\Cb O]\% P \/\‘b {\fb N g\% Q,\% 0 d\% Q/\q O,\q k,\q \/\Q {\q Q,\q O Q,\Q Q,\q 9 4/9 d\q SIS \ﬂo
WS Y 2t I O @ Q8 R O P @ S O @O R O DRSS NINC CHNNRCUEPY NN & RS
Cross platform visits - Autotrader.co.uk 2 Advert views on Autotrader.co.uk 3
(Average pcm - million) (Average pcm - million)
2018 2019 2020

(1) Share of minutes is a custom metric based on ComScore minutes (MM) and is calculated by dividing Auto Trader’s total minutes volume by the entire custom-defined competitive set’s total minutes volume.
.A toTrader ComScore MMX® Multi-Platform, Total Audience, Custom-defined list includes: Auto Trader, Gumtree.com - Motors, Pistonheads sites, Motors.co.uk & CarGurus, April 2017 through March 2020, UK
U (2)

As measured through Google analytics 35
(3) Company measure of the number of inspections of individual vehicle advertisements on the UK marketplace (includes physical and virtual stock)



2020 was already a challenging year for our customers, which was then

compounded by the Covid-19 crisis in March

Used car transactions (!

9.0

@

8.5

7.5 I_

Number of used car transactions (m)

7.0
6.5
6.0 E
S >2CT50OQAR>0CcaOssE>csoaw
o =) O O Q = O
<227280288¢8s«x237280
2018 2019

(1) DVLA transaction data - 12 month rolling total
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The UK car parc continued to grow through calendar year 2019. The average time
people hold their car for has increased to 3.5 years

UK Car Parc Frequency of transactions (years) Total number of transactions (millions)
36.0 mNCRs =UCTs
35.0
34.0 5
S = 35 2c 3.5 30
= 33.0 £ S 34 O
E o)
2320 g 8.1
S V4 Q - 8.0
e o 5y 31 % 76 76 75 A o 7979
3 310 2 71 69707070 "
v ~
> 2
30.0 Z
29.0
28.0 3.0 2.602.7
8858%9599399>99() 2.402.382.40 2.1 02 002 .01 o 2.0f2.3)2-5 2.502.4]2.3
SSSSSIRRIRIRRRR
Calendar year Q%Qbé\Q%qu\go\\d\%&@b‘g\c’g\bg’(\g\%@ %b’\‘bq»@\\‘lx'@\b‘\‘)\b(\\%\o‘
TS S S S SR S A RS P S P P s Pl (»QQ Q,QQ (LQQ (LQO Q/QQ S P ST ST QS SO
s New  mmmm Scrapped e Car parc Calendar year Calendar year
Total number of cars Frequency cars are changed = Number of transactions
-
-AUtOTrader Source: Society of Motor Manufacturers & Traders (SMMT) and Auto Trader analysis 37



New and used transactions - long term

New and used transactions since 2004

3.0

2.5

2.0

Number of new car registrations (m)

= AutoTrader

Calendar year

e NCRS e UC TS

9.0

o
o

Number of used car transactions (m)

4.5

New and used car transaction year-on-year growth

Year onyear growth

15%

10%

5%

0%

-5%

-10%

Calendaryear

e Y OY NCRS e YOY UCTSs
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Physical car stock on site - long term
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000)
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Live physical car stoc
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16%

2008

2%

2009

(10%)

2010

2%

201

2012

\/

8% 7%
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Financialyear

Growth —=—Live cars

1%

2016
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20%
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Year-on-year growth
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