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Disclaimer

Not for distribution or release, directly or indirectly, in or into any jurisdiction in which the distribution or release would be unlawful.

By attending the meeting where this presentation is made or by reading this document, you agree to be bound by the limitations set out below. 

This presentation is being communicated only to and is only directed at those persons in the United Kingdom that are (i) investment professionals falling 

within Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the “Order”), (ii) high net worth entities or other 

persons falling within Articles 49(2)(a) to (d) of the Order and should not be relied upon by any other person, or (iii) persons to whom it would otherwise be 

lawful to distribute it. The information contained herein is for those persons attending this presentation (and to whom this presentation is directed) only, and 

is solely for their information and may not be reproduced or further distributed to any other person or published in whole or in part for any purpose. 

This presentation does not constitute an offer of securities for sale or a solicitation of any offer to purchase securities in the United States. Securities may not 

be offered or sold in the United States absent registration under the US Securities Act of 1933, as amended (the "US Securities Act") or pursuant to an 

exemption from, or in a transaction not subject to, the registration requirements of the US Securities Act. The Company does not intend to register any 

securities under the US Securities Act or with any state or other jurisdiction of the United States, and it does not intend to offer any securities to the public in 

the United States. 

The information set out herein may be subject to updating, completion, revision and amendment and such information may change materially. Auto Trader 

Group plc (the “Company”), its advisers nor any other person, representative or employee undertakes any obligation to update any of the information 

contained herein. No representation or warranty, express or implied, is or will be made by the Company, its advisers or any other person as to the accuracy, 

completeness or fairness of the information or opinions contained in this presentation and any reliance you place on them will be at your sole risk. Without 

prejudice to the foregoing, neither the Company, its associates, its advisers nor its representatives accept any liability whatsoever for any loss howsoever 

arising, directly or indirectly, from the use of this presentation or its contents or otherwise arising in connection therewith.

This presentation is for information only. This presentation does not constitute an offer for sale or subscription of, or solicitation of any offer to buy or 

subscribe for, any securities of the Company nor should it form the basis of or be relied on in connection with any contract or commitment whatsoever. It 

does not constitute a recommendation regarding any securities. Past performance, including the price at which the Company’s securities have been bought 

or sold in the past and the past yield on the Company’s securities, cannot be relied on as a guide to future performance. Nothing herein should be construed 

as financial legal, tax, accounting, actuarial or other specialist advice.
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Disclaimer

The information and opinions provided in this presentation are provided as of the date of this presentation. Certain statements in this presentation constitute 

forward-looking statements. Any statement in this presentation that is not a statement of historical fact including, without limitation, those regarding the 

Company’s future expectations, operations, financial performance, financial condition and business is a forward-looking statement. Such forward-looking 

statements are subject to risks and uncertainties that may cause actual results to differ materially. These risks and uncertainties include, among other 

factors, changing economic, financial, business or other market conditions. These and other factors could adversely affect the outcome and financial effects 

of the plans and events described in this presentation. As a result you are cautioned not to place reliance on such forward-looking statements. Nothing in 

this presentation should be construed as a profit forecast.

No reliance may be placed for any purposes whatsoever on the information contained in this presentation, or on its completeness, accuracy or fairness.  No 

representation or warranty, express or implied, is given by or on behalf of the Company or any of its directors, officers, advisers, agents or employees or 

any other person, as to the accuracy, fairness or completeness of the information or opinions contained in this presentation and, to the extent permitted by 

law, no liability whatsoever (in negligence or otherwise) is accepted by the Company or any of its respective directors, officers, advisers, agents or 

employees, or any other person, for any loss, howsoever arising, directly or indirectly, from any use of such information or opinions or otherwise arising in 

connection therewith. In particular, no representation or warranty is given as to the achievement or reasonableness of, and no reliance should be placed on, 

any projections, targets, estimates or forecasts contained in this presentation and nothing in this presentation is or should be relied on as a promise or 

representation as to future events. The information set out herein may be subject to updating, completion, revision, verification and amendment and may 

change materially. The Company is not under any obligation to update or keep current the information in the presentation.

.
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Financial Highlights

Overview

Revenue: up 10% to £281.6 million (2015: £255.9 million) 

Underlying operating profit: up 19% to £171.3 million (2015: £144.1 million)

Earnings & Distribution: Basic EPS of 12.7p (2015: 0.9p): proposed final dividend of 1p per share
(2015: nil), totalling 1.5p for the year

Underlying operating profit margin:  up 5% points to 61% (2015: 56%)

Operating cash flow: up 30% to £177.0 million (2015: £135.8 million) representing cash conversion of 

97% (2015: 87%) of Adjusted underlying EBITDA

Net external debt: down £135.3m to £392.6 million with leverage falling to 2.2x from 3.4x

at March 2015
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Key Drivers

Overview

Customers: retailer forecourts up 0.5% to 13,514 (2015: 13,452)

ARPR: up 10.5% to £1,384 on average per month (2015: £1,252)

Cross platform visits: 47.9 million on average each month: 6 times larger than our nearest competitor

Advert Views: up 7.5% to 243 million per calendar month (2015: 226 million) generating more response

for our customers

Average Employees & Contractors (FTEs): down 6% to 859 on average during the period  (2015: 915)
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Average Revenue Per Retailer (ARPR) (£) (1)

YoY% 8.5% 6.0%

Number of Retailer Forecourts (1)

YoY% 1.6% 2.5% 0.5%

Retailer Revenue (£m) 

YoY% 8.6%

10.5%

Trade revenue comprises:

2016: Retailer (£224.5m), Home Trader (£11.5m) and Other (£0.4m)

2015: Retailer (£202.1m), Home Trader (£10.3m) and Other (£2.4m)

2014: Retailer (£186.0m), Home Trader (£9.8m) and Other (£2.6m)

Revenue

Financial Statements – March Year End

YoY
Growth

Revenue (£m)

10%8%9%

10%

4%

23%

(1) Average monthly metric

.

Year ended March 2016 is shown as 2016 .

11.1%10.3% 8.7%
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(12%)

Costs

Financial Statements – March Year End

YoY
Growth

Costs(1)(£m)

(1%)(4%)3%

(0%)

2%

1%

(1) 2016: Administrative Expenses (£112.0m) before SBP & associated NI (£2.5m), MIP (£0.0m), less exceptional items (£0.8m credit), plus capitalised development spend (£0.0m)

2015: Administrative Expenses (£122.8m) before SBP & associated NI (£3.7m), MIP (£1.9m), less exceptional items (£5.4m), plus capitalised development spend (£0.0m)

2014: Administrative Expenses (£139.0m) before SBP & associated NI (£0.0m), MIP (£0.6m), less exceptional items (£11.1m) and impairment charges (£15.8m) plus capitalised development spend (£4.9m) 

NB: Capitalised development spend excludes expenditure incurred on building the SingleView order-to-cash billing system 

Marketing % of Revenue

Employees & Contractors (Average)

YoY% (6%)

Continuing Capital Expenditure (£m)

Year ended March 2016 is shown as 2016 .

(15%)
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Financial Statements – March Year End

Profit & Cash Flow

Underlying operating profit represents operating profit before exceptional items, share-based payments and associated NI (SBP) and pre IPO, ownership related management incentive plans (MIP)
Adjusted underlying EBITDA represents Underlying operating profit before depreciation and amortisation

Underlying operating profit (£m)
Year ended March 2016 is shown as 2016

Growth
%

Margin 56%

14%

53%

19%9%

61%

Cash Conversion
(Operating cash flow as % of
Adjusted Underlying EBITDA)

Operating cash flow

87% 97%

Year ended March 2016 is shown as 2016

79%

201620152014

182 2 (4) (3) 177
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Income Statement

Financial Statements  – March Year End
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Financial Statements – March Year End

Net External Debt & Capital Structure

Reconciliation of Net External Debt (1)

Year ended March 2016 is shown as 2016

Leverage 3.4x 2.2x7.2x

201620152014

528 8

13

(177)

16 5 393

(£m)

 IPO aim of 2.0x leverage achieved post year end

 Future annual dividend will rise to c.1/3 of net income

 The Group will continue to invest in the business but ability 

to grow organically means significant levels of surplus cash 

(i.e. cash after dividends) will be generated

 The majority of surplus cash will be used to fund a rolling 

programme of share buy backs that will start imminently

 The balance will be used to steadily reduce debt

(1) Net External Debt represents gross external borrowings before amortised debt issue costs less cash 

Capital Structure 



Key Drivers 

& Outlook
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New Car Registrations (1)

Market

Key Drivers

Used Car Transactions (2)

(1) Source: Society of Motor Manufacturers & Traders (SMMT) - 12 month 

rolling total

(2) Source: DVLA transaction data - 12 month rolling total

4.8% 0.8% 6.0%13% 7.5% 5.9%
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Audience & Engagement

Key Drivers

Device

Advert Views (2)

(average pcm - million)

7.5%
Growth

%

(2) Company measure of the number of inspections of individual 

vehicle advertisements on the UK marketplace and externally 

by 3rd parties

Visits (1)

(12 month average to March - million)

Valuations
(million)

(1) comScore MMX ® in Europe – average for the twelve months to March 2016

6x 6x 14x 18x 6.6%

30%

c.70%
from a 

mobile device
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Competitive Position

Key Drivers

Stock of cars listed (‘000)

Size of bubble = share of cross-platform 

average minutes spent on online auto classified 

sites (March 2016)

Source: Autobiz (for stock data with the exception of CarGuru and Trusted Dealer where we have used an Auto Trader estimate), comScore MMX ® in Europe (for data on visits and minutes); 

March 2016. Graph does not attempt to name all competitors (including scraping sites)

March 2016
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TV Campaign Montage

Key Drivers
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Integrated Marketing Beyond TV

Key Drivers
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Woods

Part-Exchange Guide Product

Key Drivers

Scroll down FPA Enter reg no. and 
mileage of your car

Send details to retailerConsumer on FPA

AV59 WSD

Sa
34,455

Woods
Woods of Manchester Ltd

Woods of Manchester Ltd

07745 874 832
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Part-Exchange Guide between Consumer & Retailer

Key Drivers

(01845) 743901

Guide for consumer Lead emailed to retailer

VX56 OBW

Volkswagen Scirocco Coupe 2.0

23,587

£9,000

09-05-2016 09:22

Jonathan Smith

09864 774993

jsmith45@hotmail.com

£12,000

RT15 UVW

Vauxhaull Zafira 2.0 CDTi 5dr

34,000
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Cross-Platform Display Proposition

Key Drivers

c.70%
Visits from 

a mobile 

device

Cross-Device In 
Search

Mobile Home 
Page Takeover
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Retailer

Key Drivers

ARPR Levers Car stock on site 

ARPR growth

£132£71£93

10.5%6.0%8.5%

(£)

(%)
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Cross Sell

Key Drivers

Managing Pillar Forecourts (#)Retailing Solutions Revenue (£m)

11%Growth
%

MARKETING MANAGINGRETAILING SOLUTIONS = BUYING + +

Year ended March 2016 is shown as 2016

Penetration (1) 14%

(1) Based on the average number of retailer forecourts in 

the month of March

Average number in the month of March

c.

c.
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FY17 Outlook

Summary

 Automotive trends expected to remain positive 

 Retailer forecourt numbers unlikely to decline even with industry consolidation

 ARPR growth expected to be high single digit

 Consumer Services revenue to grow moderately

 Display Advertising momentum to continue

 Underlying operating profit margin set to improve as cost base well under control 

and with further reduction in D&A, underlying costs set to decline modestly again

 Leverage target of 2x achieved post year end.  The FY17 full year dividend will 

likely rise to c.1/3 of net income and the majority of surplus cash will fund a share 

buy back programme with the balance used to further repay debt

 The new financial year has started well



Questions



Appendices
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Automotive Marketplace

Appendix
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Cash Flow Statement 

Appendix 

 Movement in Working Capital: represents c.1% of 

revenue

 Capital expenditure totaled £3.1m with the majority of 

the spend relating to continuing hardware upgrades. 

Singleview spend amounted to £0.5m

 Cash conversion increased to 97% resulting from an 

increase in Working capital and a decrease in 

exceptional costs as the Group’s restructuring projects 

came to an end

 Net repayment of borrowings: a total of £147.0m of 

the Group’s Term Loan was repaid during the year in 

order to decrease interest costs and reduce 

indebtedness

 Net interest payable: decreased to £12.5m following 

the change in capital structure implemented in March 

2015
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Balance Sheet

Appendix 
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Five Year Record

Appendix
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Notes

Appendix
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Notes

Appendix


