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Our environment

Minimise our impact on the environment,
thereby protecting our business
from the impact of climate change.

Drive change across our own operations
and supply chain, and also use our
capabilities and voice to influence the
automotive and technology industries
and Government to support urgent
action to tackle the climate crisis.

Report comprehensivelyinline with
TCFD recommendations.

F OVERNANCE

We have integrated climate governanceinto
our existing governance processes and sought
toembedresponsibility for therisks associated
with climate change throughout our business,
adopting aclimate change focused mindset.
Thereisaclearcommitment from the Board
todeliveronourenvironmentalcommitments
andensurerelevant accountability across

the business. Our environmental strategy

was initiated to ensure ajoined up approach
across the business considering the risks and
opportunities climate issues pose and how

we areresponding to them.

We submitted our annual CDP questionnaire and
receivedaBratingin December 2023 (December
2022:C). Theratingisonascale fromA (best
possible score) to D-. Our Brating indicates
that Auto Trader has knowledge of impactson,
and of, climateissues and that we are taking
coordinated actiononclimateissues.

TASK FORCE ON CLIMATE-RELATED
FINANCIAL DISCLOSURES (‘TCFD’)
COMPLIANCE STATEMENT

The Group has preparedits TCFD disclosures
inline with guidance fromthe 2021updates to
the TCFD FinalReportand Annex, including the
supplementary guidance forallsectors. Atthe
time of publication,inaccordance withthe
UK's Financial Conduct Authority (‘FCA') Listing
Rule 9.8.6R(8), the Group has made climate
related financial disclosures consistent
with the TCFD recommendations and
recommended disclosures setoutonpages 29
to 39. The tableincludedinthe Corporate
Responsibility Committee report (page 79)
summarises where the relevantdisclosures
are addressed. We continue to develop our
netzerostrategy and toidentify therisks and
opportunities to our business as aresult of
climate change and the potential financial
impact. The climate related financial
disclosures made by the Group comply with
therequirements of the Companies Act 2006
asamended by the Companies (Strategic
Report) (Climate-related Financial Disclosure)
Regulations 2022.

HOW WE GOVERN THIS AREA

EMPLOYEE BOARD
GUILDS & RESPONSIBILITY
NETWORKS

ENVIRONMENTAL EXECUTIVE
WORKING GROUPS RESPONSIBILITY

THIRD-PARTY RISK
ASSURANCE FORUM

REMUNERATION
COMMITTEE

1. BOARD RESPONSIBILITY

The Corporate Responsibility Committee is
responsible for holding the Executive Directors
to accountwithrespectto climate risks and
opportunities and theirimpactsonboththe
business and the wider environment. Our
environmental strategyis astanding agenda
itemforallCommittee meetings.

2. EXECUTIVE RESPONSIBILITY

Theresponsibility for assessing and managing
climaterelatedrisks and opportunities sits atboth
executive and Board level. Executive responsibility
forourimpactonclimate changeisheld by all

our Executive Directors, who have responsibility
foroverseeing our environmental strategy.
Responsibility for the consideration of climate related
risks and opportunities onthe financial performance
of the Group and compliance with environmental
reporting sits with our CFO, Jamie Warner.

3.RISKFORUM

OurRisk Forumundertakes areview of climate related
risks with our Operational Leadership Team (‘OLT’).

Environmentalrisks are alsoreviewed atleast twice
ayearaspartof the overallriskreview process.
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4. REMUNERATION COMMITTEE

The Committeeintroduced ESG-related targets
into the Performance Share Plan (‘PSP’) for

the firsttimein 2021. The PSPincludes a specific
performance targetlinked to areduction of

our GHG emissions.

5. THIRD-PARTY ASSURANCE

Our GHG emissions have beenindependently
assured by EcoActusing1SO14064-3 forall
scopes of our carbon footprint.

6. ENVIRONMENTAL WORKING GROUPS

Our environmental strategy notonly focuses
onourownenvironmentalimpact, butalso aims
tosupportour customers, consumers and the
industriesinwhich we operate and,as aresult,
various parts of the business play a partin
delivering our ambitions. Different parts of the
business are brought together through our
Environmental Strategy working group, whichis
sponsored by members of our OLT. Key activities
and milestones are set foreach financialyear
andthese are shared with the Corporate
Responsibility Committee. The Environmental
Strategy working groupisresponsible for our
commitmentto net zero, whichisinline with our
SBTitargets. This group alsoidentifies waysin
whichwe cansupport the tech and automotive
industries, alongside helping consumers make
more environmentally friendly vehicle choices.

7.EMPLOYEE GUILDS & NETWORKS

Ouremployees play afundamentalroleinthe
success of our environmental strategy. Our
Sustainability Network comprises passionate
individuals from across the business who are
focused onmaking life at Auto Trader more
sustainable. They do this throughincreasing
employee awareness and drivingimpactful
changes for bothindividuals and our business,
supporting our overall goal of reducing our
carbonemissions.

01-60

01

02

03

06

09

21

22

25

50

53

Ataglance

Chair’'s statement

CEQ’'s statement

Market overview

How we create value

Strategic progress

Section172(1) statement

Key performanceindicators

Non-financial and sustainability
information statement

Financial review

Working responsibly

How we manage risk

Principalrisks and uncertainties



Working responsibly continued
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TCFD: STRATEGY

We want to minimise our impact
on the environment, thereby
protecting our business from
the impact of climate change.

Our strategyis to put the brakes on carbon, not only
across our own operations and supply chain, butalso
by using our capabilities and voice to influence the
automotive industry to supportothersinthe transition
toalowcarboneconomy and take urgentaction to
tackle climate change.

As the world transitions to alow carbon economy,
regulatory change and changesin consumer behaviour
willhave animpact on the automotive and technology
industries, meaning we need to continue to develop
and adapt our business strategy toincorporate climate
resilience. Reducing the impact our business has on

the environmentis embedded into our wider business
strategy of acting responsibly and we are committed
tobeing anet zero business by 2040.

As wellasreducing our own emissions, we are also raising
environmental awareness with both our customers

and consumers, encouraging them to reduce their own
environmentalimpact. We use our breadth of expertise,
dataand marketinsight to accelerate the transition to
low carbon transport. We continue to focus on sharing
ourdataandinsights with retailers, the industry and
Government to helpinform public policy and regulation
to supportthe mass adoption of electric vehicles.

Failure to deliver on our environmentalcommitments
could negativelyimpact our brand as aresponsible
business orresultinregulatory sanctions.

PUTTING THE BRAKES ON CARBON

Our net zero
commitment
- our operations

We have signed up to the Science
Based Targetsinitiative (‘SBTi’)
Business Ambition for1.5°C. By doing
so, we are committed to achieving
netzero by 2040 and toreducing
emissionsinline with the Paris
Agreementgoals.

c.80%

of Auto Traderemployees have
completed the Carbon Literacy
training, putting us at Platinum
award level
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Ouraimistosupporttheindustry
inits transition towards the mass

adoption of electric vehicles (‘EVs’).

>22 500

average electricvehicle advertson
Auto Trader as at March 2024
(2023: >23,000)

@ Supporting
consumers

Our aimisto supportconsumers
to make more environmentally
friendly vehicle choices and to

be the number one electric vehicle
destinationin the UK.

>105m

advertviews of electriccarson
Auto Traderinfinancialyear 2024
(2023:>68m)
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CLIMATE RELATED RISKS AND
OPPORTUNITIES

To build climateresilience into our business
strategy we identify climate related risks
and opportunities. Environmentalrisks are
reviewedregularly as part of our overall
riskreview process and we maintain an
environmentalrisk register which monitors
key changes and actions taken to manage
therisksidentified.

Asanonline marketplace, we have a
relatively smallcarbon footprint and our
business modelis sustainablein alow carbon
environment. However, the automotive
industryisintrinsically linked with climate
change andthereis pressure from consumers
and Government for the industry toreduce its
impact onthe environment. The nature of the
risks and opportunities that we face depends
notjustonthe physical aspects of climate
change, butalso ontransitionrisks. These
aredriven by the trajectory of our customers
and consumersinresponding to climate
change and the regulations applied to the
market we operatein.

Our climaterelated assessment of the risks
and opportunities posed by climate change
and how they mightimpact our business has
provided a firm foundation on which to build
our environmental strategy and resilience.
We considered the transitional and physical
climate risks and opportunities presented by
rising temperatures, climate related policy
and emerging technologies.

We agreed the methodology for assessing
and quantifying financialimpacts. For

the purposes of our assessment, the time
horizons we used were aligned to our
business planning cycle as follows:

- Shortterm: 0-5years
- Mediumterm: 5-10 years
- Longterm:10years +

Ineach case, the likelyimpact on costs or
revenues was reviewed. We have assessed
how therisks can be bettermanaged,
reduced or mitigatedinline with the Group's
riskmanagement framework and business
strategy. Therisksidentified during our
analysis are more likely to present themselves
inthe mediumorlongterm.

Having assessed and modelled therisks, we
believe that thereis noimmediate material
financialrisk or threat to our business model.
Eventhough thereisuncertainty around the
time horizon over which climate risks will
materialise, stakeholder expectations and
regulatory attention could develop at pace,
impacting the rate at which the business may
needto cutcarbonemissions.

We recognise that we willneed to keep abreast
of future climate change legislation as well as
consumer preferences and retailers’ ability to
adapt. However, we have a strong track record
of quickly evolving.

KEY TRANSITION RISKS:

Regulatory changes: Stricter emissions
regulations and Government policies favouring
EV adoption mayimpact manufacturers’
production strategies which willimpact supply
and therefore stock available toliston

Auto Trader’s platform.

CLIMATE RELATED SCENARIO ANALYSIS

To furtherunderstand and explore how
potential climate risks and opportunities could
evolve andimpact our business over the
medium to longer term, the TCFD recommends
undertaking climate scenario analysis, which
includesa’2°Corlowerscenario’inline with
the 2015 Paris Agreement.

Supply chain disruptions: Dependency on
complex globalsupply chains exposes the
industry torisks related to geo-political tensions,
naturaldisasters, pandemics and risks delaying
new cars entering the UK, which canimpact
supply forretailers and therefore impact

Auto Trader.

We examined two climate scenarios against
ourthree time horizons for the purposes of our
analysis. Theresults are setoutinthe table on
the following pages. Theresults of our scenario
analysisshowed that based on our strategic
plans and capabilities, we remain well
positioned to mitigate the risks and seize the
opportunitiesrelated to climate change.

Consumer preferences: Changesinconsumer
preferences towards sustainable transportation
options and shared mobility services could
impact the desire to own a car outright
challenging the number of new and used car
transactions made eachyear.

KEY PHYSICAL RISKS:

Extreme weather and climate related natural
disasters: Extreme weather could impact our
cloud providers which could impact platform
performance. We could also see customers’
ability to open their showroomsimpacted,
whichrisks their ability to sell vehicles.

Resource scarcity: Shortages of critical
materials like rare earth metals and lithium
could disrupt production of electric vehicles
and theircomponents, impacting supply of
the vehiclesinto the UK and available stock
on Auto Trader's platform.

Geo-politicalinstability: Politicalunrest, trade
tensions and sanctions candisruptinternational
supply chains andincrease production costs
forautomotive manufacturers, whichrisks the
amount of vehicles they’llchoose to sellinthe
UK and thereforeimpacts Auto Trader’s new car
stock offering.

Navigating these risks will require adaptation, innovation and strategic planning as well as robust risk
management strategies and contingency planning.
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Climate related scenario analysis

Scenario

Description

Governance

Financial statements

Orderly transition

Additionalpolicy and legislationintroduced to limitclimate change - UK does not take immediate and substantial action - gradual and deliberate shift towards a low carbon economy.

Hot house world

Business asusual-no changeinclimate policy and legislation - UK takes limited or no action - continuation of current projection of carbon emissions without any significant abatement or mitigation.

Impact

Mitigation/response

Financialimpact Inherentlikelihood

Minor @ Moderate @ Major

Shortterm Mediumterm Longterm
PHYSICAL RISK - Increased frequency/severity of extreme weather and climate related natural disasters 0-5years 5-10years 10+years
+ Officesclosed Alltechnologyinfrastructureis cloud based. Disaster recovery/business continuity >2°C Low
- Datacentredisruption planninginplace,including tools and guidance to support our people inemergency
+ Customers cannotopen theirshowrooms situations. COVID-19 proved the sales process can be completed without physical 1.5°C
showrooms, plus development of digitalretailing willenable all retailers to compete
onourdigitalmarket.
- Weatherhasthe potentialtodisrupt the supply chain We have experienced the impact of disrupted supply chains as aresult of recent >2°C Low
and limit vehicles entering the UK car parc externalcatastrophic and geo-political events. These significant supply side
challenges have constrained new and used car transactions for much of the past four 1.5°C
years. However, our business hasremained healthy as market dynamics have adjusted
and OEMs and retailers learnt to adapt their business models. We would anticipate
weatherrelated disruptionto be more intermittent and comparatively less severe
thanthedisruption caused byrecentevents.
- Costs-increased operationalcostssuchas Inorderto have asignificantimpact on our business, costs would need toincrease >2°C ' ' Medium
heating/aircon, insurance, cloud costs significantly. We are continually reviewing our cost base such that anyincreases can
be managed and profitmarginsretained. 1.5°C
TRANSITION RISK - Increased regulation relating to climate change
+ Regulationbanning the sale of newinternalcombustion We already closely monitor the implementation of policies related to our core business. >2°C . High
engine ('ICE’) vehicles from 2035 is existing UK regulation We will continue to monitor policies with a view to identifying potential risks and
and theindustryis already working towards this milestone opportunities and related financialimpacts. We are already evolving our product 1.5°C
offering and provision of information to support the effectiveness of EVs on our
marketplace and will continue to meet changing preferences of car buyers.
+ Increasedregulatory scrutiny andintroduction of new We have formed a Corporate Responsibility Committee to oversee our environmental >2°C Low
legislation couldresultinincreased reputationalrisk but strategy and commitments. We willreportin line with the TCFD recommendations and
alsoincreased compliance costs. Failure to deliver against  reportprogress towards our net zero ambitions against our science based targets. 1.5°C

our environmentalcommitments would undermine our
reputation asaresponsible business and may resultinloss
of revenue, legalexposure or regulatory sanctions
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Impact Mitigation/response

Financialimpact Inherentlikelihood

Minor @ Moderate @ Major

Shortterm Mediumterm Longterm
TRANSITION RISK - Regulation discouraging the use of internal combustion engine (‘ICE’) vehicles 0-5years 5-10years 10+years
+ Costof ownershipincreases, making ICE vehicles We will continue with our strategy to adapt our marketplace to meet changing >2°C . . Low/Medium
lessappealing preferences of allcar buyers. Itis likely thatused car prices will continue to move
+ Consumersstop buying petrolor diesel vehicles, inline with supply and demand dynamics such that lower demand will make 1.5°C
demand switches over to electric vehiclesmore affordable.
+ If EVsremain expensive some consumers could be
priced out of the market presenting arisk to demand
TRANSITION RISK - Demand for sustainable products & services
- Consumers' preferencesshiftaway fromICE vehicles; We will continue with our strategy to adapt our marketplace to meet changing >2°C Low/Medium
steepdeclinein purchase of petrolor diesel vehiclesin preferences of allcar buyers and continue to be the largest marketplace for EVs.
favourof EVs 1.5°C

Potentialopportunity: Supportour audience to find the
sustainable options they are seeking

TRANSITION RISK - Increased reputationalrisk associated with the automotive industry and misrepresenting environmental claims

As consumer consciousness around climate change
rises, thereisincreased scrutiny onourindustry'srole
ontheenvironment

As partof ourgoaltobe netzero by 2040 we will focus on our own operational footprint
and also onhow we can positively support ourindustry. We have set clear reduction
targets for our own operations and report progress to stakeholders. We work with

>2°C () Low

1.5°C
+ Failure to appropriately demonstrate that as a business customers, suppliers and the industry on education and policy.
we are committed and moving towards net zero carbon
emissions could negativelyimpact our brand and also
impact our ability to operate and/or remainrelevant to
our customers and consumers
TRANSITION RISK — Achieving resource efficiency through cutting our carbon footprint and improving energy efficiency
+ Reducedcostsassociated withenergy use and avoid Reductioninitiatives toreduce our absolute usage, including successfully moving >2°C Medium
increased costs associated with carbon taxation our technology infrastructure to the cloud.
1.5°C
TRANSITION RISK - Increased reputational risk associated with the automotive industry and misrepresenting environmental claims
+ Consumers may stop buying vehiclesif theynolonger Likely theriskand opportunity would be taken together, and stock/demand would >2°C Low/Medium
require one be maintained as the desire for personal transportation/vehicle ownership remains
- Potentialopportunity: Consumers’ desire/need to switch strong. We will continue with our strategy to adapt our marketplace to meet changing 1.5°C

toEV preferences forallcarbuyers and continue to be the largest marketplace for EVs.

OURFUTURE FOCUS

We intend to periodically review the scenarios and timeframes we choose
toapplyinouranalysis andrefine them as needed. The risk management
recommendations arising from our climate change scenario analysis were:

+ Policy/regulation: Itis likely thatincreased policy and regulation willhave
the mostsignificant financialimpact on Auto Trader over the longer term.

The mostsignificant action we can takeis to reduce our exposure to this
riskand continue with our strategy to adapt our marketplace to meet the
changing preferences of allcar buyers. We also need to make sure we
continue toremain abreast of regulatory requirements to ensure we are
compliantwith allrelevantreporting obligations.

« Market: Driven byits net zero ambitions, the Government announced

thebanonthesale of new petroland diesel vehicles by 2035, and this
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isalready changing the make up of the car parc as consumers begin
tobuyelectric vehicles asanalternative.

Auto Trader can mitigate this risk by continuing to developits strategy
to be the destination of choice for consumers searching foramore
environmentally friendly vehicle.
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TCFD: RISK MANAGEMENT

The Boardis collectively responsible for
determining the nature and extent of the
principalrisks which mayimpact the business
asitseekstoachieveits strategic objectives.
Ourriskmanagement framework, including

the processes foridentifying, assessing and
managingrisk, is described on pages 50 to 52
and the Board recognises climate change as one
of Auto Trader’s principalrisks (see page 54).

Auto Trader plays animportantrole within the
UK automotive ecosystem and climate change
isacatalyst forunprecedented change within
industry. This mainly relates to the transition from
ICE vehicles to Zero Emission Vehicles (‘ZEVs')
which could resultin significant changes to
automotive retail. We are working hard to
supporttheindustry with this transition, from
providing content to help consumers ‘demystify’
EVs, tolobbying Government toincentivise the
transition and sharing our data andinsights to
inform Government policy over EVs.

Internally, climate change also poses athreat to
our business and to our supply chain, including
viaregulatory change. Itis therefore critical that
ourriskmanagement process considers climate
changeif we are tounderstanditsimpacts both
onourbusiness and on the automotive industry
asawhole.

Our riskmanagement process approach

allows for the continualidentification and
assessment of climate related risks. We maintain
anenvironment/climate riskregister which s
reviewed regularly by the riskregister owner,
theirdelegates, and our riskmanagement team.
Eachclimaterelatedriskis assigned an owner
and controls and/or mitigating actions are
recorded against eachrisk.

<> HOW WE MANAGE RISK P50>

EFFECTIVE RISK MANAGEMENT

€D oenTiry

Atop-downandbottom-up approachisused toidentify key risks across
the business. Primarily, risks are identified via three key mechanisms:
The Board, OLT, senior managers,and GRC perform continuous horizon

Our 2" Line Functions are embedded into the teams responsible for
executing key strategicinitiatives to help themidentify potentialrisks.
GRC facilitate regular risk workshops with OLT and senior managers
within the business.

Allnewrisks are captured on the Group Risk Register whichis reviewed
by the Board atleast half-yearly.

N\

@) MONITOR, REVIEW & ASSURE

The effectiveness of key controlsis monitored via numerous mechanisms within

ourgovernance structure. Theseinclude:

- Ongoing monitoring by 2™ Line Functions.

« Monthly and quarterly 2" Line Forums and Committees, including Risk Forum, <
FCA Compliance, and Trust Forum.

+ Arisk-based Internal Audit plan which captures 4-5 assignments peryear.

+ Otherthird-party and specialistmonitoring and assurance.

The Boardreviews the outcomes of assurance activitiesonanas-needed basis.

The Board alsoreviews the Group'sriskregister atleast half-yearly and assesses

the adequacy and effectiveness of mitigating actionsinline with our risk appetite.

CLIMATE CHANGE IS A PRINCIPAL RISK FOR THE GROUP
RISK AND POTENTIAL IMPACT

The automotive industryis ahigh contributor to emissions, and so thereis pressure
from consumers and Government for the industry to reduce itsimpact onthe
environment. Failure to deliver on our environmental commitments could negatively
impactourbrand as aresponsible business orresultinregulatory sanctions.

Failure to overcome the challenges caused by the shift frominternal combustion
engines ('ICE’) to electric vehicles (‘EVs’) could inhibit their takeup or lead to
changesinbuying behaviour. Factorsinclude the purchase price of EVs, potential
forimprovementsinpublic transport, new and expanded emissions zones,
increasing EVrunning costs,and consumer uncertainty over the residual value
of used EVs.

Changing and more stringentregulatory requirements could increase our cost
base. Increased frequency and severity of extreme weather events could lead
to heightened costs, including costs associated with heating/air conditioning,
insurance and cloudinfrastructure. Extreme weather events could alsolead to
short-term closure of retailer forecourts (forexample, due to flooding).
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scanning as part of day-to-day operations. >

) Assess & QUANTIFY

Allrisks are evaluated to establishtheirroot causes, theimpact, and the likelihood
of occurrence. When assessingrisks, considerationis given to the financial,
reputational,andregulatoryimpacts, as wellasimpacts on customers/consumers,
andimpacts onday-to-day operations. Risks are then categorised as:
Existentialrisks: those with the potentialto cause fundamentalchange within
ourorganisationand widerindustry.

Operationalrisks: those arising out of the existing business activities.
Emergingrisks: those whichrelate to new initiatives, new products, and new
laws andregulations.

E) responD & MITIGATE

Risk owners consider whether existing controls and mitigations reduce the
risktoanacceptable level. Onanongoing basis and followingidentification
of anewrisk, 2" Line Functions provide specialist support to ensure that the
responseis consistent with our Group risk appetite. Additionally,independent
challenge onriskresponseis provided from 2" Line Functions, Forums,

and Committees.

If the residuallevel of risk after mitigationremains above ourrisk appetite,
then further mitigating actions areimplemented.

HOW WE MANAGE THE RISK

« Weare evolving our product offering and marketplace to provide consumers
withmoreinformation about EVs. A cross-functionalworking groupis focusing
on helping consumers make more environmentally friendly vehicle choices.

We lobby Government and share our data andinsights to help guide policy
onhow todecarbonise the automotive industry.

Leasingis aviable option to consumers making the switch to EVs, many of whom
are anxious about making outright purchases. The Autorama checkout journey
onthe Autotrader.co.uk site provides our audience with access to leasing.

As part of our climate commitments, we are focusing not just on our own carbon
footprint, but positively supporting the industry. Our partnership with the
Carbon Literacy Project provides training and insights toemployees and
externalstakeholders.

Our Corporate Responsibility Committee oversees our environmentalcommitments
and workis ongoing to reduce our carbon emissions across all scopes.

We evaluate the carbonrecords and commitments of suppliers within our
procurement processes.

By digitising the automotive retail sector, we provide customers and consumers
with purchasing options should extreme weather events lead to short-term
retailer forecourtclosures.
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TCFD: METRICS AND TARGETS
ENERGY AND EMISSIONS REPORTING

TCFD REPORTING “" GOVERNANCE “|' SRR RISK MANAGEMENT ‘/'METRICSANDTARGETS ‘

To monitor progress against our environmental
strategy, we have key metrics and targets. We
alsodisclose our Scope1,2and 3 GHG emissions.

OURTOTAL CO,EMISSIONS'

01-60

The Groupis required to reportits energy use 2024 2025((bdseyedi) 2022
and measure ondlrepo’rtitsFiirgct and indirect UK Global UK Global UK Global 01 Ataglance
greenhoysegqs( GHG') emissions bythe Scope 258 258 349 363 276 294
Companies (Directors’ Report) and Limited .
Liability Partnerships (Energy and Carbon Scope 2 (location based) 205 205 297 310 368 385 02 Chair's statement
Report) Regulations 2018. The GHG reporting Total (Scopes1and2) 463 463 639 673 644 679
periodis alignedto the financialreporting year.

L . KwH ('000s) 2,473 2,473 2,714 2,775 2,618 2,767 03 CEO’sstatement
Reported energy and GHG emissions datais
compliant with SECR requirements and has been )
calculatedin accordance with the GHG Protocol Purc.hosed goods &services 22,949 19,537 23,562 06 Market overview
and SECR guidelines. Capitalgoods 2,262 498 794
METHODOLOGY Fueland energy—relotgd OCtI\./ItIe'S . 74 183 196
The methodology used to calculate emissions Upstream transportation & distribution - 72 15 09 How we create value
isbased onthe financial control consolidation Waste generatedin operations 107 5 16
approach, as definedinthe Greenhouse Gas Business travel 1,041 365 63 .

: ; . . . 10 Strategic progress
Protocol, A Corporate Accounting and Reporting Employee commuting (inc. working from home) 982 1,746 1,004
Standard (Revised Edition). Upstream leased assets - 129 106
Emission factors used are from the UK Use of sold products? 70,643 56,323 102,807 14 Section172(1) statement
Government’s GHG Conversion Factors for End of life treatment of sold products 383 31 50
Company Reporting, and selected other Investments 37 26 27 o
emissions factors datasets as applicable, for 18 Keyperformanceindicators

Scope 3 (total) 98,478 78,865 128,740
theyearreported. For Scope 3 Category1,an
i Total (Scopes1,2and 3 98,941 79,538 129,419 X N R .
Env;;ondmfntolly Extenddetd InthtOluEpL:;dotobose (Scop ) 21 Non-financial and sustainability
methodology was used to calculate the : -
GHG footprint across total spendin the year. Revenue® £570.9m £510.4m £491.1m information statement
INDEPENDENT VERIFICATION OF OUR GHG Tonnes of CO, equivalent per FTE* 80.2 68.5 107.9
EMISSIONS Tonnes of CO, equivalent per £million turnover® 173.3 155.8 263.5 22 Financialreview
EcoActhasindependently assessed and verified
Auto Trader’'s GHG emissions following verification . .
standard 1SO 14064-3-2019. Based ongthedoto Scope 2 (market based) 10 3 91 25 Working responsibly
and information provided by Auto Trader and the %renewable 95% 99% 76%
processes and procedures followed, nothing has 1. Scopes,2&3are reported in tonnes of CO, equivalent. 50 How we manage risk
come to EcoAct’'s attention toindicate that the 2. Themethodology for calculating use of sold goods has changedin 2024. We will recalculate 2023 on the same basis in the coming year.
GHG emissions totals for all years reported are 3. Thisincludes Autoramarevenue for the period1Aprilto 31 March foreach period reported.
s d df f isll 4. Basedonaverage number of employeesinthe Group throughout the year 2024:1,233(2023:1,160,2022:1,199). The average number of employees included Autorama FTEs L. ) L.

notfairly stated andfree from materialerror. forthe period1April to 31 March for each period reported. 53 Principalrisks and uncertainties
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Our net zero
commitment -
our operations

We have signed up to the Science
Based Targets initiative (‘SBTi’) Business
Ambition for1.5°C. By doing so, we are
committed to achieving net zero before
2040 and to reducing emissionsin line
with the Paris Agreement goals.

2040

Net zerorefersto the balance betweenthe
amount of greenhouse gas produced and the
amountremoved from the atmosphere. We
reach net zero when the amount we addis no
more than the amount taken away. Our near
and long-termnet zero targets have both been
validated and approved by the SBTi.

Our greenhouse gas emissions and carbon
intensity ratios are disclosed on page 35 and
these form part of our key metrics. We have
committed toreach net zero greenhouse gas
emissions across our value chain by 2040,
committing to:

- Reduce absolute Scopeiand 2 GHG emissions
by 50% before 2030 from a 2023 base year.

- Reduce absolute Scope 3 GHG emissions
by 46.2% over the same timeframe.

- Reduce absolute Scope1,2 and 3 GHG emissions
by 90% by 2040 from a 2023 base year.

HOW WE'RE TAKING ACTION

To meet the SBTi's definition of net zero, we need
toreduce our emissions by atleast 90% and then
use carbonremovalinitiatives to neutralise any
limited emissions that cannotyet be eliminated.
Itistherefore essential that we fully understand
the source of our emissions and undertake
targeted actions. We resubmitted our targets
tothe SBTitorevalidate themtoinclude the
Autorama acquisition and to rebase our baseline
year to 2023. Our emission reduction targets
have beenincorporated within executive
remuneration policies (page 81 onwards).

The make up of our carbon emissionsis heavily
weighted towards Scope 3, and within that,
purchased goods and services and use of sold
goods are the biggest contributors. During the
year, our GHG emissions totalled 98.9ktCO,,.
This was anincrease on 2023 (2023: 79.5ktCO)
andis primarily due to anincreasein the volume
of cars passing through Autorama’s balance
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Although our direct environmentalimpactis
relatively small we are committed toreducing
ouremissions. The mainrisk surrounding our
operationalemissionsis ourindirect Scope 3
emissionsrelating to purchased goods and
services and use of sold goods. With the
acquisition of Autorama, our emissions have
increased significantly in these categories
due to the vehicles sold by Autorama that
temporarily pass through their balance sheet.
The spend we have with our suppliersis also abig
contributor to purchased goods and services.

sheet. Inrespect of our other emissions, we have
acommitted climate action plan and our targets
and progress are setout onthe next page.

Our Sustainability Network comprises

passionate individuals from across the business
who are focused on making life at Auto Trader
more sustainable throughincreased employee
awareness and driving impactfulchanges for both
individuals and our business, supporting our overall
goal of reducing our carbon emissions. We want

to foster an environmentally responsible culture
through awareness and by encouraging employee-
led environmental actions andinitiatives.

We haverolled out Carbon Literacy training for
allemployees and have a c.80% completionrate.

During the year we completed the migration of our
data centres to the cloud and also started work on
installing solar panels at our HemelHempstead office.
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Metric Emissiontype Our progress Currentstatus
Switch100% of our fleet vehicles Baseyear ——> Currentyear (/'\/D
(Auto Trader and Autorama N
fleet) tobe EV or low emission. 353 tCO2e 221 tCOQe ONTRACK
+ Anynewly ordered vehicles must be fully electric or hybrid with emissions 75g/km or less.
« 60%of the Auto Trader and Autorama fleetisnow an EV or ULEV.
Auto Trader data centres to Baseyear —> Currentyear
be fully migratedto the cloud.
yme 67 tC02€ 15 tCO2e COMPLETE

« 100% of our data centres have been migrated to the cloud.

Energy:reduce overall
electricity usage by 50% (against

Baseyear ———> Currentyear

1,602 KwH (‘000s) 920 KwH('000s)

a2023baseline) and procure ON TRACK
100%renewable energy for
ourremaining needs. - Workhasstarted ontheinstallation of solar panels at our Hemel Hempstead office.

- Started a programme of switching employee laptops to more energy efficient tech.
Business travelemissions: Baseyear —————> Currentyear —y
achieve a50% reduction 374 tCO e 1 041 tCO e @
(againsta 2023 baseline). 2 Y 2 MORE WORK

NEEDED

+ Updated our travel policy to make flights as a mode of travel by exception.
- Travelsystemnow displays carbonemissions.

Commuting emissions
(including emissions generated

——> Currentyear

982tCO_e

Baseyear

1,746 tCO,e

from working from home): ONTRACK
achieve a 50%reduction - Continued with Connected Working which offers allemployees greater flexibility in where and when they work, resulting
(againsta 2023 baseline). inless commuting
- 6%of eligible employees are now participatingin salary sacrifice to lease an electric vehicle.
Suppliers: require 50% of + Oneofthe Group's strategic objectivesis to transition our value chain to net zero emissions, bringing suppliers on the journey —
suppliers, by spend, to and embedding sustainability within our procurement processes. =
have meaningfulcarbon + Weareimproving our data quality so we can start taking action to address our Scope 3 emissionsrelating to purchased goods and services. MORE WORK
reductiontargets. + Ethicalprocurement questionnaires completed covering 75% of our supplier spend. NEEDED
Autorama Scope 3 emissions. + Asignificantpartof the Group’s Scope 3emissionsrelate to the purchased vehicles that temporarily pass through Autorama’s balance sheet. —
- Duringtheyear,vehicles takenonbalance sheetincreased. As supplyimproves we expect to become lessreliantonvehicles where we are @
required to take themonbalance sheet. MORE WORK
NEEDED
Climate contribution strategy. - Takingresponsibility for our carbon emissions by contributing to climate action. '/’\/)
+ Partnered with the Greater Manchester Environmental Fund to support community projects that make bigimprovements to green spaces N
across Greater Manchester. ONTRACK

-
Q
=

«Q
[}
-
<
(3
Q
=

Worked with a third party to identify suitable projects forinvestment during the year - more workis needed to identify further projects
forustosupport.
- Furtherworkneededtoadoptanappropriateinternalcarbon price and implementation within the business.
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Supporting
the automotive
industry

Our aimis to support the industry in
the transition to the mass adoption
of electric vehicles (‘EVs').

>3,200

peopleinthe automotive
community have completed
CarbonLiteracy training

bk Alshgiabais

METRICS
Metric Our progress Currentstatus
Number of electric g
vehicles advertised 22'536 l\::/>
onAuto Trader (average asat ON TRACK
March 2024)
Share of electricvehicles o, F
advertised on Auto Trader 4.5% ‘\\\:/>
during FY24 ON TRACK
Number of electric
s
vehicles delivered 876 =
by Autorama during FY24 MORE WORK
NEEDED

Number of videos 56 (\D

during FY24

produced covering

electricvehicles ON TRACK

SUPPORTING THE TRANSITION TOEVS

The Zero Emission Vehicle mandate came into
forcein 2024, causing significant levels of change
intheindustry formanufacturers andretailers as
the mandate began to dictate the number of EVs
eachbrandneedstoselleachyearorrisk paying
fines. Alotneeds tohappeninthe comingyearsto
ensure the successful mass adoption of electric
vehicles. We have beenregularly meeting with
various Government departments to share our
dataandinsights to help guide policy fora
number of years now andin the pasti12 months,
the number of Government departments
receiving these insights has expanded, showing
the value andimpact of our work. Additionally, this
yearwe were invited to present oraland written
evidence at the House of Lords Environment and
Climate Change Committee Electric Vehicles
inquiry, with our research playing akey partinthe
summary document of the inquiry.

Ourwealth of data andinsight gives us aunique
view of consumer car buyingintentions, and
particularly consumer EV buyingintentions. This
dataforms the basis of our award winning ‘Road
t02035' Reports, which are extremely valuable to
notonly the Government, but also to media and
theindustriesinvolvedin the electric transition.
Thisyear, the Report, as well as our press activity
tracking theimpact of London’s Ultra Low
Emission Zone expansion, resultedin arequest
from Transport for London’s press teamwho had
seenourdataanalysisand commentaryin the
media and wanted ourinput onthe scrappage
scheme expansion,demonstrating the impact
andinfluence of ourdata and reputation.

CARBON LITERACY TOOLKIT

The automotive industry isunder enormous
pressure toreduceits carbon emissions and whilst
many of ourindustry partners have clearand bold
planstoreduce emissions, many are still very early
onintheirsustainability journeys andrequire
supporttohelp themdevelop acarbonreduction
plan. Through our partnership with the Carbon
Literacy Trust, we have created and fund the
Automotive Carbon Literacy Toolkit which has
gone fromstrength to strength. We're now looking
tolaunch a Technology Sector Toolkit with anew

38

Auto Trader Group plc AnnualReportand Financial Statements 2024

setof sector partners. Inthe automotive space, 208
organisations have now completed the training (as
at 31 March 2024) which our customers view as an
important step in their sustainability journey, as well
as akey employee engagementinitiative. Once an
individualin a business has been accredited as
‘carbonliterate’, the businessis then provided with
training content and trainer manuals thatenable
themtorun theirown one-day Carbon Literacy
training. After asignificantjump this year, over 3,200
peopleinthese businesses have now completed the
training (2023: over1,000).

In addition to the training, we continued our Building
aSustainable Automotive Industry event series which
aims to inspire action and motivate businesses to
be more sustainable by gatheringindustry partners
and sustainability experts together. Thisyear,

we partnered with Capgeminito deliver an event
focused oncreating carbonreduction plans.

We also conducted research onretailer attitudes to
sustainability to gain adeeper understanding of the
currentsituation and found that whilst the majority
of retailers understand sustainability is key to
future-proofing their businesses, few know how to
getstarted. Asaresult, we are looking to make this
analways-on offering for ourindustry partners and
sowillbe launching a Sustainability Hub in the next
financialyear. This willcomprise two elements -
one, acontent hub with case studies and key
environmentalinformation and two, a community
space where those working on sustainability can
come together, ask questions and share experiences.

OUR ‘ELECTRIC VEHICLE HUB’

Further to launching our EV ‘Retailer Performance Module’ last
year, we now also have an ‘Electric Vehicle Hub' for our retailer
customers which provides a one-stop-shop for all things EV
with live market data and electric retailing advice. When the
Governmentmoved the ban on the sale of new petroland diesel
carsto 2035, we rapidly responded with supporting materials
and webinars for our retailer partners and the EV Hub allows us
to provide this level of detailed supportallyearround.

" Ll T il . H Lid
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Supporting
consumers

Our aimis to support consumers to make
more environmentally friendly vehicle
choices and to be the number one
electric vehicle destinationin the UK.

METRICS

Metric

AL

Our progress Currentstatus

Number of electric
vehicle advertviews
onAuto Trader

105m \/)

during FY24 ONTRACK

Share of electric
vehicle advertviews

3.7% QD

onAuto Trader during FY24 ON TRACK

Number of electric ,”

cargiveaway entries 10‘8 m ‘\\\D
since the campaign ON TRACK

started

Number of video views
covering electric vehicles

7.9m )

during FY24 ON TRACK

We continue toincrease the coverage and
exposure we give electric vehicles (‘EVs’) across
allour platforms, making it easier for car buyers to
search forand findinformationon EVs. Ourgoalis
toensure the electric vehicle transitionis fairand
equitable and, with thisin mind, we conducted
research onthe gender gapin electric vehicles
and found asignificant difference between how
men and women thinkabout and consider electric
vehicles. We used thisresearch to create the
‘No Driver Left Behind: Women and the journey
toelectric’ report which outlines reasons for the
gender gap as well as potentialsolutions. The
report wasvery wellreceived, featuringon BBC
Women'’s Hour and with multiple Government
departments and manufacturer partners
requesting sessions on the topic.

>10.8m

entries to our EV monthly giveaway
since the campaign started

Lastyear we launched anEV Hub onsite and this
year the focus hasbeenondriving trafficto the
hub, with multiple paid marketing activities being
dedicated to this. From partnerships with the
Guardian, the Evening Standard and Hearst
Media titles such as Good Housekeeping and
Cosmo to Spotify podcast and TikTok adverts,
the goalhasbeen to expand our reach and
engage new audiences onthe topic of electric
vehicles. The EV monthly giveaway continued
and has now amassed more than10 million
entries, giving away over £1 million worth of
prizes since the campaign started.

LAUNCH OF ANEW E-BIKE PLATFORM

Astep change developmentin our mission to support
consumers to make more environmentally friendly
choiceshasbeenthelaunch of new e-bikes onour
platformin May 2023. The e-bike community
welcomed thislaunch and viewed it as akey sign
of maturation of the e-bike market and were excited
by theimpact Auto Trader’s size andreachcanhave
onthe sector. On-site interestin e-bikeshasbeen
rapidly increasingand we've had great success with
Black Friday promotions and editorial e-bike content.

39

Auto Trader Group plc AnnualReportand Financial Statements 2024

“We need to address
the specific concerns of
women around EVs. Prioritise
what women will get for their
money rather than extolling
the virtues of going green.

Explain what lower running
costs mean rather than
advertising the benefits
of new technology. Women
have different points of

engagement.”

ERIN BAKER
Editorial Director, Auto Trader

NO DRIVERLEFT BEHIND

To progress our work to
ensure No Driveris Left Behind
inthe electric transition,
we've executed multiple
campaignsinthe consumer
lifestyle space.

By launching multiple

media partnerships with
titlesincluding the Guardian,
Cosmopolitan and Good
Housekeeping, we surfaced
Auto Trader's electric content
tonew audiences, specifically
inthelifestyleand women'’s
press. By establishing

ZAULO Trocer

No Driver Left
Behind:

Wormen and the
Journey to

w

relationshipsinthese sectors,
we have alsoincreased

the volume of PR coverage
inwomen's lifestyle titles,
akey goal of ourelectric
communications strategy.

We also launched new
podcastadvertsthatdirected
listenersto Auto Trader'sEV
Hub; these adverts appeared
on Parenting Helland The
Receipts, bringing electric
vehiclesinto the conversation
inalifestyle environment.
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