Auto Trader Group plc
Is the UK's largest automotive marketplace

Auto Trader’s purpose is Driving Change Together.
Responsibly. Auto Traderis committed to creatinga
diverse andinclusive culture, it aims to build stronger
partnerships with its customers and use its voice
andinfluence to drive more environmentally friendly

vehicle choices.
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Our purpose-driven strategy

We have a clear focus on our three strategic priorities, alongside
acommitment to always being a responsible business.

G ARESPONSIBLEBUSINES
° s

DIGITAL RETAILING

PLATFORM

CLASSIFIED
MARKETPLACE

) 0 ploy are proud
erConnect rialatend of March 2023 towork for Auto Trader

(2022:13,964) ellelgieliy (2022: N/A) (March 2022: 95%)
(2022: 40)

69.6m 19 c.7k Net zero

average monthly visits lendersintegrated with new vehicle leases our targets have been
to autotrader.co.uk our finance platform deliveredin 2023 validated by the Science

(2022:68.9m) (2022:9) (2022: N/A) Based Targetsinitiative

Our purpose-driven strategy P10 Being aresponsible business P26
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Chair's statement

i

Thisis my ninth and final statement
as Chair of Auto Trader Group plc.
As such, rather than focus on the
year just gone, | would like to offer
alonger perspective regarding
Auto Trader’s history and future.

It has been my privilege to

serve as the Auto Trader Chair
throughout our eightyears

as a public company.

Areflection on my tenure as Chair

I first got toknow Auto Trader around 15
years ago when|was chief executive of
Rightmove Plc. I first attended an Auto Trader
Board meeting as a guest. That meeting
decided tosell Auto Trader’s last remaining
print plant, though Auto Trader would
continue to publishweekly magazines for
afewyearsafterthat. Auto Traderhad a
successful website butit contributed asmall
amountto ouroverallrevenues. Ouronline
product offeringwas simple and focused
ontoolsto help carretailers get theiradverts
online and monitor their success. We had
anumber of smallwholly owned or partly
owned businessesin other countries.

We operated out of anumber of physical
offices spread around the UK.

Today, we operate asophisticated online
automotive marketplace, with our car
retailers able toselect fromarange of
advertising options and data products
thatnotonly help themsellvehicles but
manage the effectiveness of their operations
including the stock they hold. We operate
inasingle country with the considerable
majority of our of fice-based staffinasingle
officein Manchester.

During the previous year we tooka number
of stepsto complete the simplification of
ourbusiness, including the sale of Webzone
Limited (trading as ‘Carzone’), ourIrish
business, reducing and simplifying our
property holdings and starting the process

to exitour legacy defined benefit pension
scheme. Iwould particularly like to thank
Warren Cray and histeam at Carzonein
Ireland for their contribution to the Group
overmanyyears.

2023 saw the completion of one of the
largest productdevelopment projectsin
the Company's history, enabling our car
retailer customersto provide acomplete
transactional service to carbuyerson the
Auto Trader platform. Thisincludes the
ability toreserve acaronline with a deposit,
arrange finance, obtain a trade-in valuation
onanexisting carand delivery toabuyer’s
home or other convenientlocation.

2023 also saw the purchase of Autorama,
which offers new vehicles onleases to

the public. This gives us a substantial
potential positioninthe online transactional
market for new cars. Acurrent priorityis the
integration of the Autorama offeringinto
our existing new car propositionand further
developments to that combined offering.

Sonotonly have we successfully transitioned
fromaprintto digital, advertising-only to
databusiness, but we have also embarked
onthejourney fromaused caradvertising
service to aplatform for advertisingand
transactinginbothused and new cars. It will
take time for all these businesses torealise
their potentialandif the pastis any guide,
we will be both pleasantly surprisedin the
long term and sometimes disappointed at
the speed of adoptionandthe path to full
commercialvalue being realised.

Itisunhelpful for outgoing Chairs to seek
totie the hands of their successors. Itisthe
job of future Auto Trader Board members

to exercise theirjudgementin pursuing the
course thatmakes most sense tothem atthe
timeinthe knowledge of the marketplace as
theythenseeit.lhope, though, that they will
come to theview that the current Board has
leftthe business stronger, simpler and with
awiderrange of opportunities open tothem
thanwhenthey firstbecameinvolved.

Board succession

AsannouncedoniJune 2023,the Board has
approved the appointment of Matt Davies
as Chair Designate with effect from1July 2023,
tosucceed me as Chair atthe conclusion of
the 2023 Annual General Meeting, prior to
me becoming non-independentandinline
with good corporate governance. Therefore,
Iwillnotbe standing forre-election at our
September 2023 AGM and expect asmooth
transitionto the new Chair.

As aresult of the Company becoming
publicin 2015we putin place a new Board;
assuchoverthe nexttwoyears, three further
Non-Executive Directors will be deemed
tohave become non-independentunder
the nine-yearrule. We have plansinplace
torecruitnew Non-Executives, staggering
renewal dates to mitigate againstlarge
changesinthe Board and to preserve and
build ondiversity and experience which will
bestserve the business moving forward.

Thisis coveredin more detailin the
Nomination Committee report.

Dividend and capital return strategy

We arerecommending to shareholdersa
finaldividend of 5.6p, bringing the total
dividend fortheyearto 8.4p. The value of
dividends paidinrespect of the 2023 financial
year totals c.£77.7m, with a further £147.3m
returned through share buybacks atan
average share price of 582.1p.

Annual General Meeting

Our Annual General Meeting (‘(AGM’) will be
held atour Manchester office on14 September
2023 at10am.

Abigthankyou

Asthisis mylast statement as Chair, it remains
forme to say abig thankyouto everyone
involved with Auto Trader over the last eight
years,including car buyers and sellers,

our business customers, past and present
employees, the current and previous
executive teams, our Board of Directors
and our shareholders, many of whomhave
held our shares continuously since the
Company went publicin 2015.

Inparticular, l would like to thank those
withwhom | have worked closely, including
alarge number of executives outside the
Board. From the start of myinvolvement
with Auto Trader one thing was obvious:
anenormous commitment and enthusiasm
tosimply “getstuff done”. lamsure the new
Board members, who willreplace those of
usreaching the end of our Board service,
will value this as much as we have. Ithas
allowed us to focus ahuge proportion of our
time and attention on opportunities and not
problems, makingitcritical to our success
andsuchapleasure to be part of.

Ed Williams
Chair
1June 2023
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CEO’s statement
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I'm pleased to report that our
businessisin as strong a position
asithaseverbeen, and we are
embarking on ajourney where
used and new car buyers can not
only complete their research on
Auto Trader, but complete more
of the transaction too.

Summary of Group financial performance
Revenueinthe core Auto Trader business
increased by 9% to £473.0 million as
customers are increasingly using our

data, platform and advertising products
tosupporttheir businesses. Ata Group
levelrevenue grew 16%to £500.2 million
(2022:£432.7 million), the difference being
theinclusion of the Autorama business,
acquiredin June 2022, with revenue of

£27.2 million. Auto Trader growth was ahead
of expectations and has been achieved
despite both the new and used car markets
experiencing low transactionvolumes,
although this headwind has been somewhat
offset by robust levels of retailer profitability.
The brilliant work of our people continues
tostrengthen our position with car buyers,
build true partnerships with our customers
and supportanindustry-leading data and
technology platform.

Operating profitinthe core Auto Trader
business was £332.9 million,up10% on last
year, with a continued margin of 70% as
aresult of careful management of costs
despiteinflationary pressures. Group
operating profitdeclined by 9%to £277.6 million
(2022: £303.6 million), due to an operating
loss of £11.2 million from Autorama, and
£44.1million of Group central costsrelating
to the acquisition of Autorama, which were
£38.8 million of deferred consideration and
amortisation of acquiredintangibles of
£5.3million. Group operating profit margin
was 55%(2022: 70%).

Strategy and purpose

Our purpose continues to be “Driving Change
Together. Responsibly” which guides strategy
and decisions across the organisation. At our
2022 Investor Day, we outlined our strategy
using three concentric circles toillustrate
thatthey are allelements of Auto Trader's
centralbusiness strategy, rather than three
distinct opportunities. Our technology and
dataplatform and digital retailing build
onthe strengths of our core marketplace
business. As an example, our platform
strategy embeds our technology and data
intoretailers’ businesses enabling them to
make quicker decisions, which ultimately
improves the value they get from advertising
on Auto Trader. Digitalretailing provides a
deeperbuying experience on Auto Trader
thatis more efficient for retailers and harder
forotherstoreplicate.
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The UK car market

New carregistrations at1.7 millionwere 3%
above financialyear 2022 (2022:1.6 million)
but19%lower than financialyear 2020 with
supply chain challenges continuing toimpact
the volume of new cars available for sale
inthe UK. New light commercial vehicle
('LCV') registrations were down11%year on
year. Used car transactions at 6.9 million
were 8% below financialyear 2022 levels
(2022: 7.5 million) due to the knock-onimpact
of low volumes of new car supply, which has
reduced the availability of younger cars.

Despite the weakness seeninsupply
throughout the period,demand has been
resilientandused car prices have remained
strong. Ourused car Retail Price Index saw
a12%like for like, year onyearincreasein
pricesover the past12 months, whichhas
contributed to favourable trading conditions
forourcustomers.

Being aresponsible business

We hold ourselves to the highest standards
whenitcomes to actingresponsibly. We
have a Corporate Responsibility Committee
with oversight of Auto Trader’s focus on the
environmental, social and governance (‘ESG’)
aspects of our business. We have identified
focus areas and created arange of initiatives
which are monitoredregularly,and reported
on externally with our cultural KPIs. While
recognising that many of these changes
take time, we remain committed to making
meaningful progress across all measures.

We continue to focus on our people, ensuring
thatthose fromallbackgrounds can fully
realise their potential. We have carefully
constructed learning and development
programmes focusing on supporting early
careers, mid-management and a continuous
leadership programme for senior leaders.
All of these programmes are specifically
designedtorecruit, supportand develop
diverse talentin our business.

There are two strands to our commitment
around the environment: achieving net zero
carbon emissions by 2040, and supporting
consumersin making more environmentally
friendly vehicle choices.

Outlook

The new financialyear has started welland
the Boardis therefore confident of meeting
its growth expectations for the year.

We expectanother goodyear of retailer
revenue growth, by far the largest part of
our Auto Trader business. This willcome from
asimilar ARPR growthrate to that achieved
infinancialyear2023. We expect the product
leverto be consistent with the £137 achieved
lastyearandthe price lever to be slightly
higherthanlastyear’s £90. The stock lever

is likely to remain flat. We anticipate a slight
declineinretailernumbers, mostly due
tothe fullyearimpact of the disposal of
Webzone Limited.

Overtime we aimto grow shareinthe

new car leasing market through our new
Autorama segment. Our short-term focus
isonsignificantly reducing the current
annualised operating losses of £15 million
through deeperintegration with Auto Trader
and being disciplined on costs. Group
centralcosts, which are non-cash and
relate to the acquisition of Autorama,

willbe c.£18 million for the year.

Auto Trader operating profit margins
should be consistentyearonyearat70%,
despite continuedinvestmentin product
developmentandinflationary pressures.
Group margins are expected toincrease
yearonyear.

Nathan Coe
CEO
1June 2023




CEQ’s statement continued

Reflecting on and recognising
the notable achievements of

our Chair, Ed Williams

As the tenure of our current Chair, Ed Williams, comes to an end,
we wanted to recognise the unique impact he has had on Auto Trader

during his involvement since 2010.

2010

Appointed to the Board
of Trader Media Group
(co-owned by funds
advised by Apax Partners
and Guardian Media
Group) to supportits
digital transformation
with huge credibility
coming from his time
as founderand CEO

of Rightmove from
2000 to 2013.

2013

Ed wasinstrumentalin supporting
the business’s transition from
printto digital, culminatingin the
closure of the magazinesin 2013.
Thisincluded the appointment of
Trevor Mather as CEO, who oversaw
the strategy to simplify the business
and transition to a purpose-led,
values driven culture.

2015

The business had a successful
IPOonthe London Stock Exchange,
supported by Ed’s credibility
and significant experience

with public marketinvestors.
Thisincluded establishing
anewindependent Board,

most of whom remain with

the business to this day.

2012

Edwasinstrumentalin
the business adopting
astrategytosimplifyits
focus and operationson
Auto Trader.

2014

Ed was appointed Chair
of Auto Trader, leading the
business throughtoits
next phase of becoming
apubliccompany.

Ed has worked diligently in the

background for years to create a great
business with outstanding governance,
while holding himself to the very
highest standards as a Chair.

Nathan Coe
CEO
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On behalf of myself, the Board and everyone at Auto Trader we want
to say thank you for years of dedicated service, over which time the
business has completely transformed to the benefit of our people,
customers, car buyers, shareholders and other stakeholders.

As we say at Auto Trader, you have every reason to feel #proud.

2019

- January: Auto Trader market
capitalisationreached £4.2bn as
we became a FTSE100 business.

+ November: Following the
appointmentof SiggaSigurdardottir,
Auto Trader’s Board became 50:50
male to female, one of only seven
FTSE100businesses atthe time,
exceeding the Hampton-Alexander
recommendations forgender
diversityonboards.

2020

Along with therest of the
world, Auto Trader was hit

by the COVID-19 pandemic,
withretailers closing their
forecourtsinlate March 2020.
The business acted swiftly to
protectits people, support

its customers and reduce risk
given the significant unknowns
atthe time. Thisincluded
pausing charging retailers
for over four months, pausing

dividends and share buybacks,
raising capital, reducing debt
and waiving Board fees, salaries
and bonuses. Ed’s leadership
of the Board at this time was
moreimportantthanatany
timeinour history giventhe
magnitude of decisions made.
Theimpactof these actions
still benefitus today - with our
people, retailers, carbuyers
and our shareholders.

2020

As Chair, Ed oversaw the
planning and execution
of acomprehensive
successionplanfromthe
then CEO, Trevor Mather,
tocurrent CEO, NathanCoe.

2022

« January: Following the
appointment of Jasvinder Gakhal,
the Board met the Parker review
recommendation for ethnic
diversityonboards.

- September: The business
announces anevolved strategy at
its Investor Day, outlining future
growthinits core marketplace

MONTHLY AVERAGE CROSS PLATFORM VISITS

69.6m

\ 2023

31 MARCH SHARE PRICE

613p

253p

47.2m
2015 P
2015 2023
REVENUE OPERATING PROFIT
£277.6m
£500.2m
2023 £133.1m

£2559m \

2015 A
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2023

2015

and the opportunity to grow
further through digitalretailing
-bringing more of the car buying
journeyonto Auto Trader - and
our platform strategy toenable
theindustry to benefit fromthe
dataandtechnologywe use
torunAuto Trader.

A

£995.Im

cashreturnedto
shareholders through
dividends and share
buybacks




Market overview

A changing new
and used car market

Continually adapting our onsite experience to meet the changing
needs of both our consumers and customers is core to remaining
the UK's largest automotive marketplace for new and used cars.

Retail Price Index

The Auto Trader Retail Price Index tracks the average £20,000 0%
retail price of used cars based on ¢.900,000 daily pricing 35%
observations across the automotive retailmarket. £15,000 30%
Used car prices have remained strong, increasing 12% 25%
during financialyear 2023 on ayear-on-year, like-for-like £10,000 20%
basis, with average pricesreaching £17,712in March 2023, 15%
the 36" month of consecutive year-on-year growth. £5,000 10%

Prices have remained strong due to aconstrained supply side,
twinned withrobust levels of demandinthe market. We expect £0 0%
thatthese supply and demand dynamics will continue and that 5y

5%

average retail prices willremainstable for the foreseeable future.

17,5440

average price of aused car advertised on
Auto Trader for the12 months ending March 2023
+12% year onyear, like for like (2022: £16,155)

Fy21

= Averageretail price
of ausedcar

® Year-on-year price
growth for the month

-10%
FY22 FY23

Year-on-year mix
growth forthe month

New car registrations

1./meo

new carregistrationsin the 12 months to March 2023
+3% yearonyear(2022:1.6m)

New carregistration volumesremainimpacted by
supply chain challenges. New car registrations for
financialyear2023 were 1.7 million, +3% on financial
year 2022 but still -19% behind pre-pandemic levels
(financialyear 2020).

While levels of supply do remain heavily constrained,
the availability of stock has very gradually improved
over the second half of the financial year and new
carregistrationsin Q4 of our financialyear saw 18%
growthyearonyear.

With manufacturers continuing to bring more electric
cars tomarket, much of the new car growth has been
driven by alternatively fuelled vehicles. Over the full
year, EVs accounted for 279k registrations, a 25%
year-on-yearincrease.

Used car transactions

6.9Me

used car transactionsin the 12 months to March 2023

-8% yearonyear(2022:7.5m)

Used cartransactions were 8% below
financialyear 2022 levels at 6.9 million
for financialyear2023, as transactions
continuedto feel the knock-onimpact
of low volumes of new car supply.

This was astory of two halves. InH1,
we saw demand on Auto Trader
down compared with H12022 and
saw used car transactions -15%
yearonyear. Thiswas lapping avery
strong comparative periodin H12022.

By contrast,in H2 2023, we saw our
demand metricsimprove year on
yearandinthe second half used
cartransactions were actually up
marginally yearonyear.

Despite potentialheadwinds,

we expectdemand forused cars
toremainrobust, notleastbecause
carsare formost motoristsa
fundamentalneed. What's more,
thereremains a huge backlog of
people waiting for adriving test,
andthere hasbeenacombined five
million lost new and used car sales
overthepastthreeyears.
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The key drivers shaping the future of our industry

Structural changes in the new car market

Future opportunities

Thereis asignificant opportunity
forustohelp consumers, retailers,
funders and manufacturers
navigate these changes.

Key trend

There are significant structural
changes taking effectin new
vehicles, including electrification,
the growth of leasing, new
manufacturers entering the UK
market and a shift towards new
digitaldistribution models.

For consumers, we can help them
choose theirnext new vehicle
and forretailers, fundersand
manufacturers we can be a highly
efficient digitalsales channel.

Key trend

Consumer appetite to do more of the

car buyingjourney online remains strong
following the pandemic. Today, almost
two thirds of consumers and more than
80% of younger car buyers are opento the
concept of digitalretailing.

Whether it's checking availability,
sourcing a valuation, booking a test
drive, paying a deposit, or organising
finance, 60% of car buyers would like
todo these keyjobsonline.

Consumers’ desire to move online

Future opportunities

While most people stillwant to do
some of the purchase journeyin person,
many are comfortable doing more of
their car buying jobs online.

Thereis asignificant opportunity forus
indigitising key parts of the transaction,
providing a better experience for
consumers and creating significant
efficiencies forourretailers.

The increasing importance of data

Future opportunities

We're surfacing our award-winning
valuationsintoretailers’ businesses
through Auto Trader Connect.

Key trend

Levels of supply and demand for
different makes and models continue
tochange atspeed, and with the added
complexity of increasing fuel types,

=" /A ) We've also launched Vehicle Insight,
itismore difficult than ever for retailers

tobase stocking and pricing decisions

onexperience alone.

anew performance toolthatenables
retailers to access our marketdatainone
simplified view through our Retailer Portal.
We're constantly evolving and investing

inour platforms to help our retailer
partnersrespond quickly to market
changes andimprove performance
across their digital forecourts.

-‘-‘_E_-u

- Key trend

_—— Across the whole year we have continued
to see the demand and supply for electric

vehicles (‘EVs') increase across both new
andusedcars.

However, the picture has varied significantly
throughout the year. By the end of the year
we were seeing supply rise faster than
demandinused EVs causing pressure on
used EV pricing.

The EV market continues to evolve

Future opportunities

The EV marketisimmature and nuanced,
which means accurate and timely datais
criticalforretailers toinform their sourcing
and pricing strategies.

Auto Trader has a unique opportunity to
guide and support consumersinmaking the
switch to electric andis providing more
detailonits platformsincluding total cost of
ownershipinformation and batteryranges.
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How we create value

Our unique network effect

Leveraging our leading market position and technology
platform to create value for our stakeholders.

The drivers that setus apart

The coreactivitieswe undertake tocreatevalue

The most trusted brand

st

choice destination forcar

The most choice

437,000

live carstockonsite onaverage

Brand & Technology Data buyersinthe UK across the year (2022:430,000)
audience We have a Our proprietary

AutoTraderhas  scaleable, datais

beentrustedfor cloud-based increasingly

over45years technology embedded

byUKcarbuyers platformwhich  acrossthe

and sellers, enables many automotive

givingitthe iterativechanges  value chain DIGITALRETAILING

largest UK car tobemade. astheindustry

buying audience. standard.

& % ¢
@ BEING A RESPONSIBLE BUSINESS WA 2z
OurEsGethosruns throughall §§ a%
. I [7;]
element; of value creotlorjcmd 8 g @ CLASSIFIED O . 2
everythingwe do as abusiness. ZL‘IJJ; MARKETPLACE N Q o)

(2]

23 2s

Read more P26 (A a3 g

o} y %

- &

People & Investment Long-term
culture Wehaveahigh  focus
Ourvalues-led return, capital The strength

cultureunderpins
afast-moving,

light business
model, which

of our business
modelenables

PLATFORM

ES'\' CAR BUYIN
B EXPERIENCE ©

Q

MOsT EprECTV®
SALES CHANNE-

collaborative enablesus us to take

andcommunity-  toinvestin along-term

minded the business. approachto

environment. productand The most Ahighly cash
technology. scalable tech generative model

51,000

softwarereleases
across theyear (2022:46,000)

£327.4m

cash generated from operations
(2022:£328.1m)
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Classified marketplace
Our core marketplace
benefits from network
effects where the largest
audience of in-market
car buyers attracts the
widest array of stock,
which then appeals to
more carbuyers. We create
the bestexperience for
consumers, and the most
efficient sales channel for
ourretailer customers.

The value created for our stakeholders

FOR CONSUMERS

Ourmarketplace offers
consumers the widest choice of
vehiclesin the UK, with tools to
increase trust and transparency
inthe buying process.

69.6m

average monthly visits to
autotrader.co.uk (2022: 68.9m)

@ FOR CUSTOMERS

We offerthe most effective
sales channel forretailers,
and are theindustry leading
technology and data platform
forourwider pool of partners.

13,913

average retailer forecourts
(2022:13,964)

FOR OUR PEOPLE

We continue to evolve our
unique culture to ensure everyone
candevelop and achieve their
career aspirations.

91%

of employees are proud to work
for Auto Trader (March 2022: 95%)

Platform

Through a combination of
ourunique dataset, scaleable
technology and wide-ranging
partnerships, we are uniquely
placedtobe thedataand
technology platformfor UK
automotive. We create value
by combining data sets

and exposing them to our
customers, helping them make
better and fasterdecisions.

Digitalretailing

We are building products and
servicestoenable consumers
todomore of the vehicle buying
journey online. Fornew vehicles
thiscanbe anentirely online
sale, whereas forused cars
thisis the completion of a
deal. This willensure a better
experience forconsumers,
andincreased efficiency
forretailers.
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@ FOR PARTNERS
& SUPPLIERS

We work collaborativelyin
partnership, increasing revenue
from shared opportunities whilst
ensuring we have fair trading
androbust terms and conditions.

c.90

software partnersintegrated with
our Auto Trader Connectplatform
(2022:40)

G@ FOR THE COMMUNITY
& THE ENVIRONMENT

Every employeeis provided up
to two volunteering days each
year, within local communities.
The environmentis a key
consideration for our business.
We have aclearplanfornet zero
and helping consumers shift

to electric vehicles.

Net zero

committedto achieving
netzero by 2040

ﬂ]ﬂ FOR INVESTORS

Givenourstrong cashgeneration,
ahigh proportion of our profit
isreturned to shareholders
inthe form of dividends and
share buybacks.

£225.0m

returned to shareholders
in2023(2022: 237.1m)




Our purpose-driven strategy

Driving Change Together.
Responsibly.

Our purpose continues to be Driving Change Together. Responsibly.
We deliver on this through our three strategic priorities detailed below,
alongside our commitment to always being a responsible business.

Whereas we previously presented Digital Retailing Our strategy is only possible because of the
and Data (now called Platform) alongside our strength of our Marketplace and everything
Marketplace, we now recognise that all three of we are doing serves to strengthenit.

these areas are interconnected and complementary.

G ARESPONSIBLE BUSIyg
® s

DIGITAL RETAILING

PLATFORM

CLASSIFIED
MARKETPLACE
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Read more overleaf e

o

Classified Platform Digital retailing

marketplace Be the industry’s Be the enabler for all
data & technology retailers to sell online

platform

Be the best place
tobuy acar

\

Being aresponsible business

Akey part of our purpose is responsibly,
wherein we commit to doing the right
thing. Our teams are passionate about
this anditinfuses our culture.

Itensures we strive to make a positive difference to our
people, the automotive industry, our communities and the
wider environment.
—>

Read more P26
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Our purpose-driven strategy continued

Classified

marketplace

Be the best place
tobuy acar

Platform

Be the industry’s
data & technology
platform

Digital
retailing
Be the enabler

for all retailers
to sell online

2023 progress

Inour core advertising marketplace,

we successfully executed our annual price
increasein April2022, whichincluded the launch
of Retail Essentials, the firstmodule of our Auto
Trader Connect platform. This product was well
received by customers given the quality of the
dataand the operational efficienciesit delivers.

Our customer numbersinthe UK are atrecord
levels, with continued low levels of cancellation
inpartdue to the strength of our standing

with customers. We continue to make progress
deepening our partnerships with our customers,
particularly through providing our market-
leadinginsight. Our sales teams have data
driven, goalfocused conversations with our
customers. Levels of new customer acquisition
were largely consistent with the prioryear.

Penetration of our higheryielding packages
increased, with 33% of retailer stock now above
Standard as at March 2023 (March 2022: 31%).
We also saw anincrease in the uptake of our

Market Extension product (allowing customers
tosellvehicles outside their localarea) and our
Pay-Per-Click product which allows stockitems
toappear atthe top of the search listings.

With the sale of new and used electric vehicles
increasing, we continue toinvestin our electric
vehicle content to ensure we are the number
onedestination for car buyersinterested
inpurchasing an EV. We continue to inform
consumers about electric vehicles on our social
media channels andraise the awareness of
EVs through our EV giveaway which achieved
over 3.5million entries this year. By rethinking
our make-model product pages, we have
significantly improved our EV SEO ranking,
bringing more consumers to the site. When on
Auto Trader, we have focused onimproving

the level of information to help make consumers
moreinformed about owningan EV.

As partof ourannual pricing eventin April 2022,
we included our first Auto Trader Connect
module - ‘Retail Essentials’. Retail Essentials
gives customers access to our most fundamental
and powerfuldata, including our taxonomy,
whichimproves advert quality,and enables
stocktobeupdated on Auto Traderinreal time.

Atthe end of March 2023, we had integrations
with over 90 third-party software providers with
Auto Trader Connect.

Forour April2023 pricing event we have
launched the second module of Auto Trader
Connect - ‘Valuations'. This gives our customers
access toourretail, partexchange and trade
valuations to helpinformretailers’ sourcing and
pricing strategies with the most accurate view
of the market.

These modules are animportant part of how
we are increasingly using our platform to power
our retailers’ businesses, which strengthens our
coreandis akeyenabler for digital retailing.

We have also made good progressin continuing
to build lenderintegrations, strengthening both
the breadth and depth of our finance platform.
Thisis acritical asset thatunderpins the finance
component of our Digital Retailing journey.

We now have 19 lendersintegrated, which we
estimate represents 42% of retailers on our
Retailer Finance product (based on first string
lender). We also enabled the entire end to end
finance transaction journey with one lender
including e-sign. FCA Consumer Duty is central
to our digitaljourneys, both for consumers
andretailers.

We saw anincrease in the number of software
releases onthe Auto Trader platformto 51,000
(2022:46,000).

Building on both our platform and marketplace,
we are bringing more of the car buying journey
online. Our approach todigitalretailingis to be
‘car first’and to enable any retailer (including
manufacturers and leasing companies) to sell
their carsonline. With this goalin mind, we will
initially of fer two digitalretailing consumer
journeys: aused car Deal Builder journey on
Auto Trader and a fully online retailing journey
fornew vehicles.

Forourused carDealBuilder journey, we are
pleased with theinitialtrialand by the end of the
financialyearhad over 50retailerslive. We have
continued to develop the product with the ability
tocomplete the dealin multiple sessions across
devices,arevision to thereservations and part
exchange flow and the launch of the product for
multi-site customers using our Retailer Portal.
We have also launched a new product page for
cars with Deal Builder.

12

Innew vehicles there are significant structural
changes taking effect, including the growth

of electric cars, the growth of leasing, new
manufacturers entering the UK market and
ashifttowards new digital distribution models.

To enhance our new vehicle proposition,
andtoensure we are wellplaced as these
structuralchanges take effect,on 22 June 2022,
we completed the acquisition of Autorama UK
Limited (‘Autorama’).

By combining Autorama’s capabilities with

Auto Trader’s platformand scale, we believe

we have acompelling proposition for
manufacturers, retailers and leasing companies,
with asignificant opportunity to reduce existing
customer acquisition costs and grow the
business'’s profitability.
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Future opportunities

How we measure progress

Associated risks

We continue to consider waysin which

we can build consumer trustin our core
marketplace. We also see an opportunity
toimprove our search experience,
particularly in the ways we use data to
create a more personalised search
experience forconsumers.

Given the changing landscapeinnew cars,
we will continue to evolve our new car
product. For example, with anincreasing
number of manufacturers selling direct to
consumers, or operatingunder an agency
model, we will look to enable manufacturers
to advertise new cars directly on Auto Trader
with nationalreach.

Revenue

Average Revenue Per Retailer (‘ARPR’)
Operating profit (and margin)

Basic EPS

- Cashgenerated from operations
Cross platformvisits

Cross platform minutes

- Number of retailer forecourts

Live carstock

- Employee engagement

Automotive economy, market
and business environment
Climate change

Employees

Reliance on third parties

and partners

IT systems and cyber security
Failure toinnovate: disruptive
technologies and changing
consumer behaviours
Legalandregulatory compliance
Competition

Brand and reputation

We planto furtherembed our dataand
usage of Auto Trader Connect (Retail
Essentials and Valuations) with retailers.
We have launched a new Vehicle Insight
toolin our Retailer Portal which has
already seen high levels of engagement.

We will also continue to deepen
relationships with third-party software
providers, OEMs and lenders to further
develop our proposition.

- Auto Trader Connectintegrations
- Number of lenderintegrations
- Number of productreleases

Reliance on third parties

and partners

IT systems and cyber security
Failure toinnovate: disruptive
technologies and changing
consumer behaviours

We will continue to scale the number of
retailers on Deal Builder, and iterate the
productin financial year 2024 - with an aim
tomonetise the product withsome retailers
by the end of financialyear 2024.

By bringing our scale to bear, combined

with continued productimprovementsin
financialyear 2024, we are confident that
ournew car leasing order take willgrow year
onyear and expect to see efficienciesin
customer acquisition cost.
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- Forourdigitalretailing Deal Builder journey:

- Number of retailers using Deal Builder
- Number of completed deals

- Forouronlineretailing journey for
new vehicles:
- Number of new vehicle leases
- Yield pervehicle sold

Reliance on third parties

and partners

IT systems and cyber security
Failure toinnovate: disruptive
technologies and changing
consumer behaviours
Legalandregulatory compliance




Section172(1) statement

Considering our stakeholders

The Directors of the Company have acted in the way that they consider,
in good faith, would be most likely to promote the success of the Company
for the benefit of its members as a whole, having due regard in doing so
for the matters set outin section172 (1) (a) to (f) of the Companies Act 2006.

Section172 matters

Our purposeis Driving Change Together. Responsibly.

e We are driving changeinanindustry
that needs to evolve to adaptto
changing consumer needs, and the
impact of electric vehicles.

Inorder to achieve our purpose,
we need tounderstand who our
stakeholders are and whatis
important to them; we need to
understand the long-termimpact
of our business ontheindustry
and the environment; and we need
tomaintain our high standards

of business conduct.

Allof these matters are takeninto
consideration by the Boardinits
discussions and decision-making.
Inorder to formalise this process,
astakeholder framework has been
established whichis applied to
allBoard papers anddiscussions,
toenable the Board to consider
the balance of interests of
affected stakeholders.

The Board acknowledges that

not everydecisionit makes will
necessarily resultin a positive
outcome for all of our stakeholders.
Butbyunderstanding our
stakeholders, and by considering
their diverse needs, the Board
factorsinto boardroomdiscussions
the potentialimpact of our
decisions on each stakeholder
group, and of the other matters
required by S172(1).

e Our business modelresultsin bringing

together adiverse set of stakeholders
- consumers, customers (including
retailers, manufacturers and other
customers), suppliers and partners
-underpinned by our collaborative,

people-led culture.

Considering the long-term

consequences of
our decisions

Considering the interests

of our employees

The need to foster good
relationships with our

stakeholders

Considering ourimpact
onthe environment and

our community

Maintaining high

standards of conduct

Acting fairly between

stakeholders

P8

How we
createvalue

P8

How we
createvalue

P8

Howwe
createvalue

P76
Reportofthe

Corporate Responsibility
Committee

P58

Governance

P8

How we
createvalue
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e We are committed to act responsibly

through our focus on diversity and
inclusion, environmental sustainability
and maintaining high levels of ethical
conduct, trust and transparency.

P10

Our purpose-driven
strategy

P16

Our stakeholders

P16

Our stakeholders

P26

ESG strategy

P48

Howwe
manage risk

P16

Our stakeholders

P15

Material
decisionsmade

P38

Ourpeople
& communities

P30

TCFD
disclosures

P44

Ourgovernance
& compliance
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By understanding our stakeholders’ diverse needs, we factor
into Board discussions the potentialimpact our decisions could
have on them. Below are two material decisions made during the
financialyear with an explanation of how we considered the

needs of our stakeholdersin each.

OUR STRATEGIC PRIORITIES

@ Classified marketplace

Digitalretailing

THE COST OF LIVING CRISIS

CONTEXT

Asinflationbegantorise and the costof living
crisisbegantoimpactdaily life, the Board
considered theimpactonstakeholdersin
response to growing financial concerns.

BOARD CONSIDERATIONS

Given thessignificantshiftin the macro-economic
backdrop atthe start of our financialyear, with
risinginflationand weaker consumer confidence,
the Board devoted significant time toreviewing
theimpactonthe business and each stakeholder
group. Thisincluded our product and pricing
strategy; the management of our own cost
base; theimpactonemployees (particularly
lower paid employees); theimplications for
customers,consumers and suppliers; as well
asconsidering anyimpacts on the wider
community and the environment.

OUTCOME

The Board noted that the increase in the cost
of living andinflation pressure would impact
allemployees, inparticularthose on lower
salaries. Allowance was made for this

inthe annual pay review, whichweighted
increases towards employees onlower
incomes. In addition, aone-off payment

of £700 per employee was made (excluding
the OLT and the Board)in December 2022.

DISPOSAL OF WEBZONE LIMITED

CONTEXT

Webzone Limited, which tradesin the Republic
of Ireland under the Carzone brand, was sold
to Mediahuis Ireland for consideration of
€30million.

BOARD CONSIDERATIONS

Webzone Limitedis the second largest
automotive marketplace forretailers and
consumersinlireland andis headquartered
inDublin. For the yearended 31 March 2022,
Webzone Limited contributed totalrevenue
of £4.9m (whichincluded £4.1million of retailer
revenue) and operating profit of £1.3 million to
Auto Trader’s Groupresults. Itrepresented 4%
of the Company’s average retailer forecourts
and 4% of its full-time equivalentemployees.

Auto Trader Groupplc AnnualReportand Financial Statements 2023

@ Platform

@ Being aresponsible business

Relevant strategic priorities: @

The Board considered the impact of rising costs
onour customers,and decided to continue to
prioritise developing and launching products
that would help our customers toinform their
own pricing andimprove their profitability,
suchasthe Auto Trader Connect: ‘Valuations’
module and AT Moves, which many customers
have made significant cost savings through.

Recognising anincreasein ourown costbase,

and the expectations of investors to grow revenue
inline withinflation, the Board considered anumber
of optionsinrelation to annual price rises, including
considerationof aone-offinflationaryrise. However,
balancing the need to supportour customersina
sustainable way, this approachwasruled out,and we
maintained the existing policy of asingle annualrise.

The Boardreviewed consumer behaviour during
previous recessions or economic slowdowns,
and noted thatconsumer behaviour has generally
remained resilient toeconomic shocks. However,
itwas alsonoted that there was arisk that cost
pressures could resultinaslowingdownin

the adoption of electric vehicles, which are on
average 37%more expensive than aninternal
combustionengine ('ICE’) vehicle. It was agreed
thatwe need to enhance the content around
affordability,including finance options, but to
balance this with a continued focus of being the
bestbuying destination for EVs.

Relevant strategic priorities: @

Inmakingits decision about whether to proceed
with the disposal of Webzone Limited, the Board
considered various factors, including the
valuation of the businessin comparison to current
profitability; theimpact of the disposalon the
Auto Trader UK business; the impact on Webzone
Limited’smanagement team and employees;
and theimpactonWebzone Limited'’s customers
and suppliers, which were takeninto account
when negotiating the final terms of the disposal.

OUTCOME

Webzone Limited had been part of the Auto Trader
Group foralmost 20 years, and whilst this would
representasignificantchange foremployees and
customers, the Board agreed that the disposal
was likely to promote the success of the Company
forthe benefitof itsmembers,and would enable
Auto Trader to focus fully on the opportunitiesin
the UK automotive market.

Read more overleaf e

The Board noted it wasimportant to continue
toworkinapartnership approachwithsuppliers,
particularly smaller suppliers. Material supplier
contracts were reviewed forinflation linked
costincreases and we enhanced our supplier
riskreview processes over their financial stability.

Noting that the charity sector was likely to
beimpacted adversely, the Board agreed that
itwasimportant to maintain existing levels
of corporate charitable donations and to
continue to support employees with their
fundraising efforts.

Overall, the Board agreed that the actions
takeninresponse to the cost of living crisis
areinline with our purpose and the long-term
interests of the business.

RELEVANT STAKEHOLDERS
- Consumers

- Customers

- Ourpeople

- Partners &suppliers

- The community & the environment
- Investors

RELEVANT STAKEHOLDERS
- Consumers

- Customers

- Ourpeople

- Partners &suppliers

- Investors
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Section172(1) statement continued

Our stakeholders

We highlight below some of our key stakeholders, and we discuss why they are
important to us, what their significant areas of interest are and, more importantly, the
ways in which we as an organisation, and the Board, effectively engage with them.

Consumers

WHY ARE THEY IMPORTANT TO US?
Maintaining alarge and highly engaged
consumer audience of in-market car buyers,
who have high levels of trust and confidence
in Auto Trader, underpins the success of our
business model.

SIGNIFICANT AREAS OF INTEREST

- Comprehensive choice of vehicles.

Ease of buying or selling avehicle.
Clearandtransparentinformation about
the vehicle, about the sellerand about the
paymentoptions.

Offering good levels of consumer support.

Customers

‘E% (retailers, manufacturers

and other customers)

WHY ARE THEY IMPORTANT TO US?

Our partnerships with almost 14,000 vehicle
retailers, withmanufacturers and other
customers (such as leasing companies),

means that we continue to have the greatest
choice of vehicles forconsumers. The majority
of ourrevenueis generated fromour customers.

SIGNIFICANT AREAS OF INTEREST

« Making the carselling process more efficient.
Access to datato makeinformed sourcing
anddisposing decisions.

High-quality access to carbuyers.

Receiving value for money from Auto Trader,
product quality and cost.

Sourcing vehicles.

Building strong partnerships.

Our people

WHY ARE THEY IMPORTANT TO US?
Ourpeople are fundamentalto our continued
success. Thisrequiresus to attract new talent
and tonurture, motivate andinspire a highly
skilled workforce. We commit to ensuring that
we continue to build adiverse andinclusive
culture where everyone feels valued and able
toachieve their full potential.

SIGNIFICANT AREAS OF INTEREST

- Diversity andinclusion.

« Training, careerdevelopmentand progression.
- Fairreward, recognition and benefits.

« Working conditions, environmentandwellbeing.

HOW DO WE ENGAGE WITH THEM?

Speaking to consumers for our Car Buyers Report,
and biannualconsumer brand trackers to gauge
views ontheir car buyingintentions. The outputs
are shared with the Board.

Hosting consumer surveys onsite, which provide
constant feedback on our user experience.
Regular consumer user testing of new products,
services and brand designs of our website.

Holding workshops with people who are neurodiverse
and potentially vulnerable consumers, which feeds
into our consumer facing products (for example,
their thoughts on how we display finance).
Consumer complaints and customer security
teams operating seven days a week.

HOW DO WE ENGAGE WITH THEM?

Hosting monthly retailer sentimentsurveys,
evaluating productimprovements and value.
Hosting regular forums with CEOs of big and mid-tier
retailers, OEMs, car supermarkets and automotive
finance companiestoshare latestdataandinsight.
Regular thought leadership andinsight-driven
reports, such as the Road to 2030 Report.
Hostingindustryinsightevents, retailer performance
masterclasses, webinars and conferences to share
latestviews of the market and news.
OperationalLeadership Team (‘OLT’) engages
inabusiness partnering programme and the Board
visited customers thisyear.

Sales teams, both telesales and field sales,
areinconstantdialogue with all our customers.
Customers attend select Board meetings.

HOW DO WE ENGAGE WITH THEM?

Board Engagement Guild engages directly with the
Board (withoutmanagement present) on matters
suchasthe costofliving crisis.

Hosting biannual all-employee conferences,
andregular CEO and OLT virtualbusiness updates.
Annualemployee benefitsroadshows and

salary workshops.

Annual Save As You Earn share scheme for
allemployees.

Regularemployee check-insurveys.

Health and safety assessments.

Wellbeing forums.

Inclusive Leadership Programme and Diverse
Talent Accelerator, which focuses on developing
diverse talentacross the business.

Independent whistleblowing service.

16

Material issues

o Data privacy and security
o Productinnovation

e Customer satisfaction

Q Driving transparency

Material issues

o Data privacy and security
o Productinnovation

e Customer satisfaction
o Pricing fairness

o Advocacy

Material issues

o Data privacy and security

o Employee wellbeing,
engagementand safety

° Investmentintalent
@ Diversity andinclusion
@ Ethicsandintegrity
0 Remuneration
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MATERIAL ISSUES

@ ourenvironment @ Ourpeople & communities @ Our governance & compliance

The Boardensuresitis keptinformed of stakeholder views and concerns throughout the year and
where engagement doesn’t take place directly with the Board, the output of thisengagement
isfed backto the Board and/oraBoard Committee, whichinforms their decisions. Adeeper
understanding of our stakeholders and their diverse areas of interest enables us to factor
intoboardroom discussions the potentialimpact of our decisions on each stakeholder group.

Partners
& suppliers

WHY ARE THEY IMPORTANT TO US? HOW DO WE ENGAGE WITH THEM?

Werely onour suppliers and partners to provide Maintaining regularengagement with suppliers and
technologyinfrastructure, supply of data about partners,including by anumber of our OLT members.
vehicles andtheir financing, andin the fulfilment Procurement processesinplace toonboard new

of some of ourrevenue generating products. suppliersinto our business, as well arranging
Building trusted partnerships helps us to work regular check-ins forongoing relationships.
bettertogetherand continue to provide the Agreeing ways of working withnew suppliers or partners

highestquality products and services. and providing feedback during ongoing projects.
+ Encouraging anopendialogue to ensure we work

SIGNIFICANT AREAS OF INTEREST collaboratively and share learnings.

- Working collaboratively oninnovations. - Regular monitoring andreview of financial and

+ Increasingrevenue fromshared opportunities. operating resilience.

+ Fairtrading and terms and conditions. - Analyse the time taken to pay suppliers via

+ Buildinglong-termrelationships. regularreporting.

Applying our Ethical Procurement Policy which
helpsustotake aholisticview based oncultural
alignmentwhen deciding which suppliers and
partners we should work with.

The community
& the environment

WHY ARE THEY IMPORTANT TO US?

Employee networks managing our charitable

We aimto give back more to the planet than supportincluding our Auto Trader Community
we take out and protect our business from Fund and our sustainability strategy.
theimpact of climate change. We also strive + Supporting organisations such as

to create stronger communities and have Manchester Digital and the Automotive
apositive social and environmentalimpact. 30% Club, and local schools and colleges

through our STEM ambassadors.
Carbon Literacy training for allemployees and

SIGNIFICANT AREAS OF INTEREST

- Energyusage and carbon emissions. funding an automotive toolkit forindustry use.
- Thetransition to electric vehicles. + NetZeroWorking Group, responsible for
- Supporting and working with, and in leading our carbonreduction plans and
the local communities in which we operate. reportinginline with the TCFD framework.
. Environmental. Socialand Governance « Sharing dataandinsight withindustry bodies
('ESG') factors. and government departments to support
policy required to enable the mass adoption
HOW DO WE ENGAGE WITH THEM? of electricvehicles.

. Corporate Responsibility Committee holds Conductregularconsumer researchand user
the business to account onits cultural KPIs. testing tounderstand whatinformationis most
helpfulwhen buying anelectric vehicle.

ﬁﬂ Investors

WHY ARE THEY IMPORTANT TO US? HOW DO WE ENGAGE WITH THEM?

Maintaining a continuous transparentand + Open,honestand balanced communication

trusted dialogue with current and potential available to all shareholders.

investors promotesinvestor confidence and « AnnualReport, AGM, corporate website,

asaresultensures continued access to capital, regulatory news announcements and pressreleases.

allowingustoinvestinthe long term for the - Comprehensiveinvestorrelations programme

success of the business. including results presentations, roadshows, investor
day, attendance at conferences, meetings with

SIGNIFICANT AREAS OF INTEREST institutionalinvestors, fund managers and analysts.

Financial performanceincluding abalanced Feedbackregularly provided to the Board.

and fairrepresentation of financial results Meetings whichrelate to governance are attended
and future prospects. by the Chair or another Non-Executive Director.
Highgovernance standards and transparency. Private shareholders encouraged to communicate

- Reasonable remuneration practices. with the Board throughir@autotrader.co.uk.
- Shareprice performance andreturn. . Sharerelevantindustry-related data andinternally
« Acontinued focus onenvironmentaland produced market reports with analysts.

socialissues.

Engagementwith proxy advisors and other agencies.

C Being aresponsible business P26 )

( Our materiality assessment P27

—— ¥

Material issues

o Productinnovation

@ Responsible supply chain
@ Ethics andintegrity

Material issues

a Climate

o Making adifference to ourlocal
communities andindustries

@ Diversity andinclusion

Materialissues
o Productinnovation
@ Digitalinfrastructure

@ Responsible tax strategy
and totaltax contribution

@ Corporate governance
@ Ethics andintegrity
0 Remuneration

Auto Trader Groupplc AnnualReportand Financial Statements 2023

17



Key performance indicators

We measure our performance through a defined
set of financial, operational and cultural KPIs.

FINANCIAL

Revenue

£m

2023 500.2
2022 | 4327
2021 i 262.8

Link to strategic priorities: @

Definition

The Group generatesrevenue from Auto Trader
and Autorama. There are three streams within
Auto Trader: Trade, Consumer Services and
Manufacturerand Agency. Traderevenueis
brokendowninto three categories: Retailer,
Home Trader and Other, with Consumer
Services similarly splitinto Private, Motoring
Services and Instant Offer. Autoramarevenue
issplitinto Vehicle and Accessory Sales, and
Commissionand Ancillary.

Linked to remuneration?

Progress

Revenueincreased16%yearonyear, with the main
driver of growth being Retailer revenue, supported
by allotherrevenuelines. There was also a £27.2m
incremental contribution to Group revenue from
Autorama following the acquisition on 22 June 2022.

Link torisks: All principal risks could impact this KPI

Average Revenue Per Retailer (‘ARPR’)
£permonth

2023 2,437
2022 - 2,210
2021 | 1324

Link to strategic priorities: @

Definition

Average Revenue Per Retailer (‘ARPR’) is
calculated by taking the average monthly
revenue generated fromretailer customers
anddividing by the average monthly number
of retailer forecourts who subscribe toan
Auto Trader advertising package.

Linked to remuneration?

Progress

ARPR grew £227 inthe year. Growth was driven by

our product lever asretailers continued to purchase
prominence largely through higher level packages.
Market Extensionand our Auto Trader Connect:
Retailer Essentials products also contributed to growth
of the product lever. Growth was further supported
by apriceincrease, with the stock lever being flat.

Link torisks: All principal risks could impact this KPI

Operating profit

£m

2023 Margin 55% 277.6
2022 303.6
2021 161.2

Link to strategic priorities: @

Definition

Operating profitisasreportedinthe
Consolidatedincome statementon
page109. Thisis defined as revenue

less operating costs, plus share of profit
fromjointventures. Operating profit
marginis operating profit as a percentage
of revenue.

Linked toremuneration? @

Progress

Group operating profitdeclined by 9%to £277.6m
(2022:£303.6m),impacted by an operating loss of
£11.2m from Autorama, and £44.1m of Group central
costs. These Group central costsrelated to the
acquisition of Autorama, whichincluded £38.8m of
deferred considerationand amortisation of £5.3m.
Operating profitin the core Auto Trader business was
£332.9m,up10% on lastyear. Group operating profit
margin was 55% (2022: 70%).

Link torisks: All principal risks could impact this KPI

Basic EPS

Pence pershare

2023 25.01
2022 T 25.61
2021 R ) 13.24

Link to strategic priorities: @

Definition

Basicearnings pershareis defined as profit
fortheyearattributable to equity holders of
the parentdivided by the weighted average
number of sharesinissue during the year.

Linked toremuneration?

Progress

Basic EPS decreased by 2%, which was marginally
betterthannetincome whichdecreased 4%, because
of fewer sharesinissue following our share buyback
programme. The weighted average number of
sharesinissue decreased by 2% as we purchased
andcancelled 25.3millionshares.

Link torisks: All principal risks could impact this KPI

Cash generated fromoperations
£m

2023 327.4
2022 - 3281
2021 i 152.9

Link to strategic priorities: @

Definition

Cash generated fromoperationsis as
reportedinthe Consolidated statement
of cashflowsonpage113. Itcomprises net
cash generated from operating activities,
beforeincome taxes paid.

Linked toremuneration?

18

Progress

Cash generated fromoperations decreased
marginally to £327.4min the year due to Autorama
operatingloss. Corporation tax paymentsincreased to
£60.5m (2022: £56.2m). The majority of cashwas utilised
forthe acquisition of Autorama (£144.2m). We also
returned cashtoshareholders through ourshare buyback
programme of £148.0m and dividends of £77.7m.

Link to risks: All principalrisks could impact this KPI
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Digitalretailing @ Being aresponsible business

OURSTRATEGIC PRIORITIES Classified marketplace

@ Platform

OUR PRINCIPAL RISKS AND UNCERTAINTIES

1. Automotive economy, market and business environment
2. Climate change

3. Employees

4. Reliance onthird parties and partners

8. Competition
9. Brand and reputation
10.Externalcatastrophic and geo-politicalevents

5. ITsystems and cyber security

6. Failure toinnovate: disruptive technologies
and changing consumer behaviours

7. Legalandregulatory compliance

OPERATIONAL

Cross platform visits
Monthly average visits spentacross all platforms

Definition
Monthly average visits across all our
platforms, as measured by Snowplow.

Progress
Ouraverage monthly cross platformyvisitsincreased
by1%to 69.6 million per month (2022: 68.9 million) and

69.6m Prior periods have beenrestated as were 24%above pre-pandemic levels recordedin 2020

555 _ 8.9 they were previously measured by (56.3 million). Continued strong demand from car buyers,
~Zm Google Analytics. despite economicuncertainty and higher costof living,

2021 B 64.6m 1Ty S S underpinned good visitnumbers across the year.

2020 | 56.3m Link torisks: @ @ © ©

Link to strategic priorities:

Cross platform minutes Definition Progress

Monthly average minutes spentacrossallplatforms

Monthly average minutes spent
acrossallour platforms, as measured

Engagement, measured by totalminutes spent onsite,
decreased by 8%to anaverage of 513.6 million minutes

513.6m by Snowplow. Prior periods have been permonth (2022: 556.3 million minutes) although was
2022 _ 556.3m restated as they were previously measured 16% ahead of pre-pandemiclevels (2020: 442.8 million
by Google Analytics. minutes). The high levels seen lastyear were aresult
2021 ) 498.4m . i of pent-up demand following periods of COVID-19
Linked to remuneration? E
2020 _ 442.8m lockdown. We continue to use Comscore fora
comparisonto competitors and our share of minutes
Link to strategic priorities: remained at over 75%across our competitor set.
Link torisks: @ @ © ©
Number of retailer forecourts Definition Progress
Average number per month The average number of retailer forecourts The average number of retailer forecourts advertising
permonth that subscribe toan Auto Trader onourplatformwas broadly flat at13,913 (2022:13,964).
13,913 advertising package duringthe financialyear.  However, excluding the Webzone Limited disposal
Linked t tion? @ (negativeimpact of 245 retailers over the period),
2022 _ 13.964 inkedtoremuneroton: like-for-like retailer numbers grew by 1% yearonyear,
2021 B 13,336 reaching the highest level of UK retailers we have ever

Link to strategic priorities: @

hadusing our platform.

Linktorisks: @ O O ©

Number of full-time equivalent
employees (‘FTES’)
Average number (including contractors)

Definition

Full-time equivalentemployees are measured
onthebasis of the number of hours worked
by full-time employees, with part-time
employeesincluded onapro-ratabasis.

Progress

FTEs haveincreased by 21%yearonyear.

The acquisition of Autoramain June 2022
hasbeenthe primary driver of the increase,
contributing an additional164 FTEs to thisyear’s

1,160 o : it
Number of FTEs (whichincludes contractors) average. The disposal of Webzone Limitedin
2022 T 960 isreportedinternally each calendar month, October2022 partially offset this growth,
2021 N ) 909 with the full-yearnumber being generated with adecrease of 16 FTEs on average.
fromanaverage of those 12 time periods. Link to risk: ©
Link to strategic priorities: @ @ Linked toremuneration?
Live car stock Definition Progress

Average number permonth

2023 437,000
2022 ) 430,000
2021 D 485,000

Link to strategic priorities: @
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The average number of physicalcars
(eithernew orused) thatare advertisedon
autotrader.co.uk per month. Live stockisan
importantcomponent of our network effect
business model. Forused cars, we charge our
retailer customersonacost peradvertised
slotbasis for their advertising package,
meaning the stock onour website has some
correlation toour Retailerrevenue.

Linked to remuneration?

Totallive stockonsiteincreased by 2%to anaverage
of 437,000 cars (2022:430,000). New car stock
declined toanaverage of 25,000 (2022:29,000)
duetoconstrained new car supply. Used car live stock
increased 3% on average across the year, however we
stillsaw some supply shortages, particularly with our
franchise customers.

Link torisks: @ @ © ©




Key performance indicators continued

OUR STRATEGIC PRIORITIES @ Classified marketplace

OUR PRINCIPAL RISKS AND UNCERTAINTIES

1. Automotive economy, market and business environment

2. Climate change
3. Employees
4. Reliance onthird parties and partners

@ Platform

5. ITsystems and cyber security

6. Failure toinnovate: disruptive technologies

and changing consumer behaviours
7. Legalandregulatory compliance

Digitalretailing

@ Being aresponsible business

8. Competition
9. Brand andreputation
10.Externalcatastrophic and geo-politicalevents

CULTURAL

Employee engagement’
% of employees who are proud
toworkat Auto Trader

2023 91

2022 95
2021 93

Link to strategic P"iOritieS: @ @

Definition

We define employee engagement by
measuring the percentage of people who

say they are proud to work for Auto Trader.
Basedonasurveytoallemployeesin February
2023 asking our people torate the statement
“lam proud to work for Auto Trader”. Answers
were givenona five-point scale from strongly
disagree tostrongly agree.

Linked to remuneration?

Progress

We are pleased that we have been able to maintain
high levels of engagement from employees, with 91%
of employees saying they are proud to work for

Auto Trader. We continue to survey employeesregularly
and seek toimprove the employee experience as we
continue to operate a hybrid working environment.

Link torisks: @ @

Women as a % of total staff
% as at March eachyear

2023 43
2022 - 20
200 T =

Link to strategic priorities: @

Definition

We calculate our diversity percentages using
total Group headcount,andin 2023 thisincluded
Autorama(2023:1,226,2022:1,002,2021: 953).
Based onthe percentage of employees who are
women (both cisandtrans) at the end of March.
Incalculating this percentage we take into
accountallgenderidentities,includingnon-binary.

Linked toremuneration?

Progress

We are committed to having arepresentative
workforce acrossalllevels of our business and
recognise theimportance of gender diversity.
Over the past12 months, the percentage of our
employeeswho are womenincreased to43%
(2022:40%). We remain committed toimproving
genderdiversity across our organisation.

Link torisks: @ @

Women as a % of leadership
% as at Marcheachyear

2023 40
2022 - 38

2021 34

Link to strategic priorities: @

Definition

We calculate our diversity percentages

using total Group headcount,andin 2023 this
included Autorama (2023:1,226,2022:1,002,
2021:953). Based on the percentage of those
inleadership positions who are women (both
cisandtrans) at the end of March. We define
leaders as those who are on our Operational
Leadership Team (‘OLT’) and their directreports.

Linked toremuneration?

Progress

The percentage of employees who are womenin
leadershiprolesincreased to 40%(2022: 38%). Of the
85peopleinleadership positions who define their
genderwhen asked, 34 are women. Our Diverse
Talent Accelerator and Continuous Leadership
Development programmes are aimed at supporting
and developing employeesinto leadershiproles.

Link torisks: @ @

Ethnically diverse representation
as a % of total staff
% asat Marcheachyear

2023 15

Definition

We calculate our diversity percentages using
total Group headcount,andin2023 thisincluded
Autorama (2023:1,226,2022:1,002,2021: 953).
Based on the percentage of ourheadcount
that define themselves as ethnically diverse

Progress

Overthe past12months we have increased

the percentage of ouremployees who define
themselves as ethnically diverse to15%. Of the 1,060
people whodisclose their ethnicity when asked,

184 are ethnically diverse. There were 166 employees

2022 _ 14 asatthe endof March. Incalculating this (14%) who have not yet disclosed their ethnicity or
2091 _ 1 percentage we take into account those who optednottodoso.
have chosen not to specify their ethnicity. . .
. . - Link torisks: © ©
Link to strategic priorities: @ inRedoremnunoaion:
Ethnically diverse representation Definition Progress

as a % of leadership

% as at March eachyear

8
2022 B ) 6
2021 ] 6

Link to strategic priorities: @

We calculate our diversity percentages using
totalGroup headcount,andin 2023 thisincluded
Autorama (2023:1,226,2022:1,002,2021: 953).
Basedonthe percentage of those inleadership
positions that define themselves as ethnically
diverse atthe end of March. We define leaders
asthose who are onour Operational Leadership
Team (‘OLT’)and theirdirectreports.

Linked to remuneration?

The percentage of ethnically diverse employeesin
leadershiprolesincreasedintheyearto 8%. Of the
85 peopleinleadership positions who define their
ethnicity when asked, seven are ethnically diverse.
Werecognise thereisalottodointhisarea. Our
Diverse Talent Acceleratorand Continuous Leadership
Development programmes are aimed at supporting
and developing employeesinto leadershiproles.

Link torisks: @ ©

Total CO, emissions?

Tonnes of carbon dioxide equivalent

2023 79,540
2022 129,419
2020 (Baseyear) D 356,502

2. Ouremissions have beenrestatedtoinclude
Autorama, including prioryear (2022) and our
baseyear(2020).

Link to strategic priorities: @

Definition

The methodologyis based on the financial
consolidation approach, asdefinedinthe
GHG Protocol, a Corporate Accounting and
Reporting Standard (Revised Edition). Emission
factorsused are from the UK Government'’s
Department for Business, Energy and Industrial
Strategy (‘BEIS’) conversion factor guidance
fortheyearreported. The totalamountof CO,
emissionsincludes Scope1,2and 3 across all
relevant categories.

Linked toremuneration?

Progress

Calculations of our GHG emissions have beenrestated
toinclude Autorama,including prioryear (2022) and our
baseyear(2020) calculations. GHG emissions during
theyeartotal79.5k tonnes of CO, across Scopest, 2
and3(March2022restated:129.4k tonnes). The majority
of ouremissions are predominantly due to the emissions
associated with the vehicles sold by Autoramawhich
temporarily pass through their balance sheet. Thiswas
the maindriver for the year-on-yeardecline with fewer
vehiclessold having passedthroughtheirbalance sheet.

Link torisks: @ © @

1. Theemployee engagementscore excludes employees of Autorama. Autorama currently conduct theirown survey with a different question set. Intheir March 2023 survey,
Autorama employees were asked torate the question “How likely is it you would recommend Vanarama as a place to work?” Answers were givenon a10-pointscale,
10representing highlyrecommend. The survey had a71% response rate and 62%responded 9 or above.
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Non-financial information statement

Strategic report

Governance

Financial statements

We aim to comply with all areas of the UK’s Non-Financial Reporting Directive.
The table below sets out where stakeholders can find further information for
each area within this Annual Report.

NON-FINANCIAL
RISK

POLICIES, PROCEDURES
AND EMPLOYEE GUILDS

SECTION WITHIN THIS
ANNUAL REPORT

CULTURAL
KPIS

ENVIRONMENTAL

.

.

Net Zero Working Group
Sustainability Network

.

Environmental sustainability:
pages 30 to 37

TotalScope1,2&3
CO, emissions

OUR PEOPLE - Stakeholder engagement - Diversity andinclusion: - People who are proud
- Board Engagement Guild pages40to43 toworkat Auto Trader
« Whistleblowing Policy » Section172(1) statement: - Genderdiversity
- Ethnicity Network pagesi4tol7 - Ethnicdiversity
- Women's Network - Womeninleadershiproles
« Ethnicdiversityin
leadershiproles
SOCIALAND - Ethical Procurement Policy - Diversity andinclusion: - People whoare proud
COMMUNITY

.

.

.

.

.

.

.

.

.

Customer Charter
Volunteering days

Make a Difference Guild
Wellbeing Guild

Ethnicity Network
Women's Network
Disability & Neurodiversity
Network

Age Network

Family Network

Social Mobility Network
CareerKickstart Network
LGBT+ Network

pages40to43
Environmental sustainability:
pages 30to 37

toworkat Auto Trader
Gender diversity

Ethnic diversity
Womeninleadershiproles
Ethnic diversityin
leadershiproles

HUMAN RIGHTS

.

Modern Slavery Policy
Privacy Policy

Governance & compliance:
pages44to47

ANTI-BRIBERY AND
ANTI-CORRUPTION

.

Anti-bribery, Gifts
and Hospitality Policy

.

Governance & compliance:
pages44to47

BUSINESS MODEL

How we create value:
pages8and9

PRINCIPAL RISKS

.

Principalrisks
anduncertainties:
pages50to 55

NON-FINANCIAL
KEY PERFORMANCE
INDICATORS
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.

Operationaland cultural KPIs:

pages19and 20




Operational review

lam pleased with the progress we've
made this year, in particular the
development of our digital retailing
proposition. The early feedback
from our Deal Builder offering is
encouraging and we are excited

to scale thisin the coming year.

Summary of Group operating performance
Consumerengagementremained strong;
we have maintained our position as the
UK’'slargest and mostengaged automotive
marketplace fornew andused cars. Over 75%
of allminutes spent on automotive classified
siteswere spentonAuto Trader (2022: over
75%)and we were 7x larger than our nearest
competitor (2022: 8x). Our average monthly
crossplatformyvisitsincreased by1%to

69.6 millionpermonth (2022: 68.9 million) and
were 24%above pre-pandemiclevelsrecorded
in2020 (56.3 million). Engagement, measured
by total minutes spent onsite, decreased by
8% to anaverage of 514 million minutes per
month (2022: 556 million minutes), although
was16%ahead of pre-pandemic levels
(2020: 443 million minutes). For bothvisits and
minutes, we have changed the datasource
from Google Analytics to Snowplow to give
usadeeperunderstanding of our user events.

The average number of retailer forecourts
advertising onour platformwas broadly flat
at13,913(2022:13,964). However, excluding the
Webzone Limited disposal (a negative impact
of 245 retailers over the period), like-for-like
retailernumbers grew by 1%year onyear,
representing the highest level of UK retailers
we have ever had using our platform.
Though there continues to be some merger
and acquisition activity among car retailers,
we see no evidence of meaningfulindustry
consolidation,noranyincreasein barriers
forthose wishing to enter the industry.

Totallive stock onsiteincreased by 2% to
anaverage of 437,000 cars (2022: 430,000).
New carstockdeclined to anaverage of
25,000(2022:29,000) due to constrained

new car supply. Used car live stockincreased
3%onaverage across the year althoughwas
35,000 carslower than pre-pandemic levels.
Autorama delivered 6,895 vehicles across
the period, whichcomprised 4,295 cars, 2,253

vans and 347 pickups. Both vans and pickups
were particularlyimpacted by supply challenges
inthe year. Average commission and ancillary
revenue per vehicle delivered was £1,624.

Our marketplace

Our core Auto Trader marketplace saw strong
revenue and operating profit growth despite
ongoing supply challenges, which shows the
resilience of our business through economic
cycles. We successfully executed our annual
pricing eventin April 2022, whichincluded the
launch of Retail Essentials, the first module of
ourAuto Trader Connect platform. This product
uses our proprietary taxonomy data to ensure
thatvehicles are welldescribed and that their
specificationis accurate, helping retailers
tooptimise margins. It also enablesreal-time
stockmanagementto ensure thatall stock
records are up todate on Auto Trader and
allotherdigitalchannels,improving sales
conversionand the experience of carbuyers.

Our UK customernumbersare atrecordlevels
due to good market conditions, our strong
position with car buyers and the partnerships
formed with our customers. We have further
embedded our partnership approach by
ensuring that we capture our customers’

own business goals, be thatstockturn, sales
volumes or target margins, and thenuse

this as a basistorecommend products and
performanceimprovements. Penetration

of our higheryielding packagesincreased
during the year, with 33% of retailer stock now
above our Standard package asattheend
of March 2023 (March 2022: 31%). We also saw
anincreaseinthe uptake of our Pay-Per-Click
product which allows stockitems to appear
atthe top of oursearchlistings.

With the sale of new and used electric
vehiclesincreasing, we continue to invest
inelectric vehicle (‘EV’) content to ensure

we are the number one destination for car
buyersinterestedinpurchasinganEV.

We inform consumers about electric vehicles
through social media channels andraise
awareness through our monthly EV giveaway
which achieved over 3.5 million entries this
year. We have also focused onimproving

the EV charginginformation to help give
consumers simpler, more consistent data
tomake informed decisions.

22

Atthe end of March 2023, we had over1,900
retailers (March 2022: over1,800) paying to
advertise new carsonour site whichis arobust
performance giventhe challenges of sourcing
new car stock due tosupply shortages.

Platform

We continue toinvestin our technology,
dataand product platform which supports
our core marketplace. As mentioned above,
we launched Retail Essentials which enables
real-time stockmanagement and makes

our vehicle taxonomy available toretailers
through our own Retailer Portalor our platform
via APIs. At the end of March 2023, we had
integrations with over 90 third-party software
providers with Auto Trader Connect.

As partof our April 2023 pricing event,

we launched our second module of Auto
Trader Connect, Valuations. This makes
specification adjusted valuations available
within Retailer Portal, where many of
ourretailers manage theirinventory.

Our valuations benefit from machine
learning technology which continuously
improves and optimises results based
onc.500,000 observations that we see
eachday. Thisenables customers to drive
pricing performance as the market moves.
Thisdatacanalso be accessed through
anAPlviaour platform, enabling third
parties andretailers to directly integrate
valuationsinto the systems used to manage
their businesses. These modules are an
important part of how we are using our
platformto power retailers’ businesses,
which strengthens our marketplace and
isakeyenabler fordigitalretailing.

We continuedto see anincrease in the number
of software releasesto 51,000 over the year
(2022:46,000).

Digitalretailing

Lastyear, we launched anew product,
Market Extension, which allows customers
tosellvehicles outside theirlocal areaq,
beyond the physical constraints of their
forecourt. This productis akey part of our
longer-term aspiration to enable digital
retailing for all customers. We had over 7%
of retailer stock on this product at the end
of March 2023 (March 2022: 6%), with the
product being mostrelevant for those
customers with either delivery capability
ormultiple forecourtlocations.

Building onboth our strong classified
marketplace and platform capability,

we continue to bring more of the car buying
journey online. Our approach to digital
retailingisto be “carfirst” and toenable any
retailer (includingmanufacturers and leasing
companies) toselltheircarsonline. With thisgoal
inmind, we willinitially of fer two digitalretailing
consumer journeys onAuto Trader: aused car
DealBuilderjourney and anonlineretailing
journey for consumersto lease anew car.

The used car Deal Builder journey
During the year, we launched Deal Builder
which uses Auto Trader technology to
enable carbuyers todo more of their
carbuying online,including valuing their

Auto Trader Groupplc AnnualReportand Financial Statements 2023
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A seamless omni-channel experience for consumers

The car marketis changing. While there is still a significant role for physicallocations to play, it's clear that consumers are keen
tocomplete more of the buying journey online, where possible. With our leading platform and data, we are perfectly positioned
todrive and help deliver this change in the best possible way for consumers andretailers, alike.

} Deal Builder }

=N

Search
Leveraging our

unrivalled dataset to

t=yst=y
Part exchange

Getanaccurate price
foranexisting vehicle

N
o

Finance
Point of sale and

applicationson

Reserve
Secure the vehicle

forthe buyerand

T
Delivery
B2Band B2C

delivery available

deliver best-in-class
searchexperiences

Auto Trader

partexchange, applying for finance and
reserving the car. Importantly, all of these
interactions can be easily carried out either
online, over the phone oronthe forecourt.
Currently these tools are available in Retailer
Portal, but over time they willbe made
available via APIs as part of our platform
strategy, enabling these transactions to be
picked upinretailers’ existing sales systems
and processes. Our focusisonenabling

the carbuyerto complete as much of the
journey asthey are comfortable withon
Auto Trader, completing the rest of the
transactiononthe forecourt, overthe
phone or acombination of these channels.

Insummer 2022, we beganrunning a Deal
Builder trial with ahandful of retailers and
have beenencouraged by how the trialhas
performed to date. Towards the end of
theyearwe started to scale the number

of customers onthe productand by the

end of the financialyear there were over
50retailerslive. We saw over 200 deals
submittedin the year. We are encouraged by
the percentage of deals that convertedinto
asale and the positive feedback from both
consumers and retailers. We are seeing
strong buyer engagement out of retail hours,
sevendays aweek, which supports the case
that this should build sales capacity for
ourretailers.

We will continue to scale the number of
retailers on Deal Builder,anditerate the
product during this financialyear, with the
goaltomonetise some retailers by the end
of financialyear2024.

Onlineretailing journey for consumers
tolease anew car

There are significant structuralchanges
impacting the new vehicle marketin the UK.
Theseinclude the growth of electric cars,
new manufacturers entering the UK market
and ashifttowards new digital distribution
models. These changes presentan
opportunity for Auto Trader to play amore
significantrole in the new vehicle market,

Auto Trader Groupplc AnnualReportand Financial Statements 2023

Our market-leading platform

and were part of the strategicrationale
behind the acquisition of Autorama,

which completed during the financialyear.
Autorama’s capabilities combined with
Auto Trader’s platform and scale will provide
acompelling proposition formanufacturers,
retailers and funders, with an opportunity to
drive directsales, reduce customer acquisition
costsand grow their businesses’ profitability.

Following the acquisition, Autorama has
beenheavilyimpacted by the supply
challenges particularlyin the pickup and
vanmarkets. The business has largely been
runstandalone throughout 2023, delivering
6,895 vehicles, which comprised 4,295 cars,
2,253 vans and 347 pickups, with average
commissionand ancillary revenue per
vehicle of £1,624. During the latter part of
2023, we successfully tested driving traffic
into the Autoramajourney and have recently
completed the work to enable the full check
outof aleasing dealon Auto Trader.

Being aresponsible business

We are pleased the proportion of employees
that are proud to work at Auto Trader
remained high at 91% (March 2022: 95%)

and our gender and ethnicity make up has
improved year-over-year. At year end,
women represented 43% of our organisation
(March2022: 40%) and 40% (March 2022: 38%)
of leadershiproles as defined by the FTSE
Women Leaders Review. We are committed
toincreasing the percentage of ethnically
diverse employees, who currently represent
15% of the organisation (March 2022:14%),
with14% of employees notdisclosing their
ethnicity. The percentage of ethnically
diverse employeesinleadershipincreased
to 8% (March 2022: 6%) again using the FTSE
Women Leaders definition, which highlights
the workstillto be donein this area.

Ouremployee-driven networks (representing
women, ethnicity, LGBT+, early careers,
disability & neurodiversity, social mobility,
families and age) have continued their
impressive work with highengagement and

giveimprovedsales
attribution forretailers

onourAuto Trader
Moves platform

are key to creating an Auto Trader where
people feelthey belongand canachieve
their full potential. Each network setsits
own commitments aligned to our broader
strategy whichisreviewed by the leadership
team bi-annually.

We have committed to reducing absolute
Scopeland?2emissions by 50%and absolute
Scope 3emissions by 46% before the end

of financialyear 2031 and continue to
include these reduction plans as part of
ourremuneration targets. Alongside the
reductionin emissions, we are working on
acarbonremovalplanto help us achieve
ourlong-term net zero goal by 2040.

These targets were validated by the Science
Based Targets initiative in January 2023.
Absolute emission levels haveincreased
fromlastyear aswe have updated our
calculations toinclude theimpact of
Autorama. Initial calculations of our

GHG emissions during the year total
79.5ktonnes of CO, across Scopest,2and3
(2022 restated: 129.4k). The majority of our
emissions are Scope 3, predominantly
attributable to our suppliers and emissions
relating to the smallnumber of vehicles
sold by Autorama that pass through their
balance sheet. The year-on-year reduction
is predominantly due to lower volumes of
these vehicles passing through the balance
sheet, which we expect toreduce further
overtime. Initiativesinclude using our

data and voice withinthe industry and
governmentto help inform public policy
and better decision-making. We have
improved our SEO ranking for electric
vehicles, continued our EV giveaway

(with over 3.5 million entries this year)and
have significantly improved the EV charging
andbatteryrangeinformation onour
productpages.

Catherine Faiers
Chief Operating Officer
1June 2023
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Financial review

NI

Group results

Group operating

profit (€m) 2023 2022 Change
Revenue 500.2 432.7 16%
Operating costs (225.1) (132.0)  71%
Share of profit

fromjoint

ventures 2.5 29 (14%)
Operating profit 277.6 303.6  (9%)

Grouprevenueincreased by 16%to
£500.2m (2022: £432.7m) driven by
Auto Trader revenue whichincreased
by 9%to £473.0m (2022: £432.7m),
and £27.2m from Autorama following
its acquisitionon 22 June 2022.

Group adjusted EBITDA

(Em) 2023 2022 Change
Operating profit 277.6 303.6 (9%)
Depreciation &

amortisation 14.1 7.2 96%
Share of profit from

jointventures (2.5) (2.9) (14%)
Autorama deferred

consideration 38.8 - -

Adjusted EBITDA 328.0 307.9 7%

Adjusted earnings before interest, taxation,
depreciationand amortisation, share of
profit fromjointventures and Autorama
deferred considerationincreased by 7%
t0£328.0m (2022: £307.9m).

Group profitbefore taxdecreased by 2%to
£293.6m (2022: £301.0m), whichincluded a
£19.1m profit on disposal of Webzone Limited
(trading as ‘Carzone’), which was sold

on 24 October2022. Cash generated from
operations was £327.4m (2022: £328.1m).

Auto Trader results

Revenueincreasedto £473.0m(2022: £432.7m),
up 9% when compared to the prioryear.
Traderevenue, which comprisesrevenue
from Retailers,Home Traders and other
smallerrevenue streams, increased

by10%to £427.4m (2022: £388.3m).

Group operating profit declined by 9%
to £277.6m (2022: £303.6m). Auto Trader
operating profitincreased by 10% to
£332.9m (2022: £303.6m), whichincluded
£2.5mshare of profit fromjoint ventures
(2022: £2.9m). Autorama had an
operating loss of £11.2m.

Group central costsincluded a charge
of £38.8m, whichis part of the £50.0m
share-based payment expense relating
to the deferred consideration for
Autorama (which will be settled in shares
12 months after the completion date),
and an amortisation charge of £5.3m
relating to the Autoramaintangible
assetsrecognised under IFRS 3 business
combinations. This resulted in Group
operating profit margin of 55% (2022: 70%).

Auto Trader revenue (Em) 2023 2022 Change
Retailer 406.8 370.4 10%
Home Trader 10.1 8.8 15%
Other 10.5 9.1 15%

Trade 427.4 388.3 10%

Consumer Services 34.5 33.3 4%

Manufacturer

& Agency 1.1 1.1 0%

Auto Trader revenue 473.0 432.7 9%

anaverage of 25,000 (2022: 29,000) due
tothe welldocumented shortage of new
carsupply. Underlying used car live stock
increased by 3% onaverage across the year,
althoughmuch of thisincrease came from
ahighervolume of private listings. The stock
leverisnotimpacted by private listings,

but by the number of retailer paid stock
units whichwere broadly flat for the year
(2022:increase £52).

Product: Our product lever contributed
growth of £137(2022: £121) to total ARPR.
Broadly half of this product growth

was due to more retailers purchasing
prominence products, including our
higheryielding Enhanced, Super and Ultra
packages where penetrationincreased to
33%(March 2022: 31%). Our Market Extension
product, allowingretailers to sell outside
of theirlocalarea, also contributed to

the productlever with 7% (March 2022: 6%)
of retailer stock onthe product by the

end of theyear. Finally, there was also
some contribution from our Pay-Per-Click
product, where retailers canboost visibility
of theirstockinsearch through pay-per-click
campaigns. The other half of the product
lever was made up from our Auto Trader
Connect: Retail Essentials productincluded
inour annual pricing eventin April 2022

and also smaller contributions from
AutoConvert finance and data products.

Home Trader revenueincreased by 15%to
£10.1m (2022: £8.8m). Otherrevenueincreased
by15%to £10.5m (2022: £9.1m).

Consumer Servicesrevenueincreased
by4%intheyearto£34.5m (2022: £33.3m).
Private revenue, whichislargely generated
fromindividualsellers who pay to advertise
theirvehicle onthe Auto Trader marketplace,
increased by 11%t0£22.4m (2022: £20.2m)
which was partially offset by Motoring
Servicesrevenue, which decreased 8%to
£12.1m (2022: £13.1m). Instant Of fer contributed
£0.8mto Consumer Services (2022: £0.9m),
whichisincludedin Private revenue.

Revenue from Manufacturerand Agency
customerswas flatat £11.1m (2022: £11.1m).
New car advertisingin 2023 continued to
beimpacted by new car supply shortages.

Totalcostsincreased 8% to £142.6m
(2022: £132.0m).

Retailerrevenueincreased by10%to £406.8m
(2022:£370.4m). The average number of retailer
forecourts advertising on our platformwas
broadly flat at13,913(2022:13,964). However,
afteraccounting for the disposal of Webzone
Limited (animpact of 245 fewer retailers over
the period), like-for-like retailer numbers
increased by1%onaverage across theyear.

Average Revenue Per Retailer ('ARPR’) per
monthincreased by10%to £2,437(2022:£2,210).
This was driven by both the product and price
levers, with the stocklever being flat.

 Price: Our price lever contributed growth
of £90 (2022: £74) to total ARPR as we
delivered our annual pricing event for all
customersoniApril 2022, whichincluded
additional products but also alike-for-like
priceincrease.

Stock: The number of live cars advertised

on Auto Traderincreased by 2%to 437,000
(2022:430,000). New car stockdeclined to

24

Auto Trader costs (Em) 2023 2022 Change
People costs 74.0 69.8 6%
Marketing 22.3 20.5 9%
Othercosts 39.6 345 15%
Depreciation &

amortisation 6.7 7.2 (7%)
Auto Trader costs 142.6 132.0 8%

People costs, whichcomprise all staff and
contractor costs, increased by 6%to £74.0m
(2022:£69.8m). Theincreasein people
costswas partly driven by anincreasein
the average number of full-time equivalent
employees ('FTES')t0 996 (2022: 960),

and anincreaseinunderlying salary costs.

Marketing spendincreased by 9%in the year
10£22.3m(2022: £20.5m).

Other costs, whichinclude data services,
property related costs and other overheads,
increased by15%to £39.6m (2022: £34.5m).
Theincrease was primarily due toincreased
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overhead costs,including the cost associated
with completing the buy-in of ourlegacy
defined benefit pension scheme, return of
traveland higher office and peoplerelated
costs. Depreciationand amortisation
decreasedby7%to £6.7m(2022: £7.2m).

Operating profitbridge (Em) 2023 2022 Change

473.0 432.7 9%
(142.6) (132.0) 8%

Revenue
Operating costs
Share of profit from
jointventures

2.5 2.9 (14%)

Auto Trader

operating profit 332.9 303.6 10%

Group central costs
—relating to

Autorama acquisition  (44.1) - -

Autorama

operating loss (11.2) - -

Group operating profit 277.6 303.6 (9%)

Operating profitincreased by10%to £332.9m
during the year (2022: £303.6m). Operating
profitmarginremained flat at 70%(2022: 70%).

Ourshare of profitgenerated by Dealer
Auction, the Group'sjoint venture, decreased
14%t0£2.5m (2022: £2.9m) inthe year due to
lower levels of auction activity as aresult of
supply constraints.

Autoramaresults

Autoramarevenue (Em) 2023
Vehicle & Accessory Sales 16.0
Commission & Ancillary 1.2
Autoramarevenue 27.2

Autoramarevenue was £27.2m, with Vehicle
and Accessory Sales contributing £16.0m,
and Commission and Ancillary revenue
contributing £11.2m.

Total deliveriesamounted to 6,895 units,
which comprised 4,295 cars, 2,253 vans
and 347 pickups. Average commission
and ancillary revenue per unit delivered
was £1,624.

Autorama costs (£Em) 2023
Costof goodssold 15.7
People costs 10.5
Marketing 4.7
Othercosts 5.4
Depreciation & amortisation 21
Autorama costs 38.4

The Autorama business delivered ¢.700
vehicles which were temporarily takenon
balance sheetinthe period from 22 June 2022
to 31March 2023. Thisrepresented just over
10% of total vehicles deliveredin the period.
The cost of these vehicles was taken through
costof goods sold, withthe corresponding
revenuein Vehicle and Accessory Sales.
People costsof £10.5mrelated to the 209
FTEs employed on average throughtheyear.
As aresult of the acquisitionbeingon

22 June 2022, the contribution to the Group’s
average number of FTEsinthe year was164.
Marketinginthe yearwas £4.7m. Other costs
include IT services, property, other overheads
and some depreciation and amortisation

of developedsoftware. The Autorama
operating segmentmade an operating loss
of £11.2m.
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Autorama operating loss (Em) 2023
Revenue 27.2
Administrative expenses (38.4)

Operating loss (11.2)

Group net finance costs

Groupnetfinance costsincreasedto £3.1m
(2022: £2.6m). Interest costsonthe Group's
Syndicated Revolving Credit Facility
('Syndicated RCF') totalled £2.6m (2022: £1.4m)
with the year-on-yearincrease due to higher
utilisation of the facility across the year.

At 31 March 2023 the Group had drawn £60.0m
of its available facility (31 March 2022: £nil).
Other finance costs comprised amortisation
of debtissue costs of £0.5m (2022: £0.1m).
Interest costsrelating to leases totalled
£0.2m (2022: £0.2m), which was of fset by
interestreceivable oncashand cash
equivalentsof £0.2m (2022: £0.1m).

Amendment of Syndicated RCF
commitments

On1February2023,the Group amended and
extendedits Syndicated RCF,reducing the
commitment from £250.0mto £200.0m. The
facility was due to terminate in two tranches:
£52.2mmaturingin June 2023 and £197.8m
maturinginJune 2025. The facility has now
beenextendedto February 2028 plus
additional extension options with no tranche
terminations. Thereisnorequirementto
settle allor part of the debtearlierthanthe
termination dates stated.

Taxation

Profit before taxation decreased by 2% to
£293.6m (2022: £301.0m), with the decrease
beinglowerthanoperating profitpredominantly
duetoa£19.Improfitondisposalfromthe
sale of Webzone Limited. The Group tax
charge of £59.7m (2022: £56.3m) represents
aneffective taxrate of 20% (2022:19%). Thisis
higherthan the average standard UK rate
principally due to the Autorama deferred
consideration charge beingnon-deductible.
Withrevenue exceeding £500.0m for the first
time, the Group s potentially within scope of
the UK's digital services tax('DST’), however
certainrevenue streams, such asvehicle and
accessory sales, would be exempt, meaning
we do not meet the thresholdin financial year
2023.ItisHMRC'sintention thatthe current
UKDST willberepealed during financialyear
2024 andreplaced with an OECD model for
which the Group would notbeinscope.

Earnings per share

Basic earnings per share decreased by 2%
t025.01pence (2022: 25.61 pence) based on
aweighted average number of ordinary shares
inissue of 935,138,578 (2022: 955,532,888).
Diluted earnings pershare of 24.77 pence
(2022:25.56 pence) also decreased by 3%,
based on 944,144,242 shares (2022: 957,534,145)
which takesinto account the dilutive impact
of outstanding share awards.

Adjusted EPS (£m) 2023 2022 Change
Netincome 233.9 244.7 (4%)
Autorama deferred
consideration 38.8 - -
Profitonthe sale of
subsidiary (19.1) - -

Adjustednetincome  253.6 244.7 4%

Adjusted earnings per

share (pence) 2712 25.61 6%

Adjusted earnings pershare, before Autorama
deferred consideration, profitonthe sale of
subsidiary, and net of the tax effectinrespect
of theseitems, increased by 6% to 27.12 pence
(2022:25.61pence).

Cash flow and net debt

Cashgenerated from operations decreased
t0£327.4m (2022: £328.1m). Corporation tax
paymentsincreased to £60.5m (2022: £56.2m).
Cash generated fromoperating activities
was £266.9m (2022: £271.9m).

As at 31 March 2023 the Group had netbank
debtof £43.4m (31 March 2022: netcash
£51.3m),anincrease of £94.7mduetothe
acquisition of Autorama. At the yearend, the
Group had drawn £60.0m of its Syndicated
RCF (31 March 2022: £nil) and held cash and
cashequivalents of £16.6m (31 March 2022:
£51.3m).

Leverage, defined as theratio of Netbank
debt to EBITDA (adjusted for the Autorama
deferred consideration), was 0.1times (2022:
zero)andinterest paid was £3.4m (2022: £1.5m).

Capitalstructure and dividends

During the year,atotalof 25.3mshares (2022:
24.9m)were purchased foraconsideration
of £147.3m (2022: £163.5m) before transaction
costsof £0.7m (2022: £0.8m). Afurther£77.7m
(2022: £73.6m) was paidindividends, givinga
totalof £225.0m (2022: £237.1m)incash
returned to shareholders. The Directors are
recommending afinaldividend of 5.6 pence
pershare. Subjectto shareholders’ approval
atthe AnnualGeneral Meeting (AGM’) on

14 September 2023, the final dividend will be
paidon 22 September 2023 to shareholders
ontheregisterof members at the close of
business on 25 August 2023. The totaldividend
fortheyearistherefore 8.4 pence pershare
(2022: 8.2 pence pershare).

The Group'slong-term capital allocation
policy remains unchanged: continuing to
investinthe business enablingitto grow while
returning around one third of netincome
toshareholdersinthe form of dividends.
Following these activities any surplus cash
willbe used to continue our share buyback
programme and steadily reduce gross
indebtedness. Itisthe Board’slong-term
intention that the Group willreturnto anet
cash position.

Going concern

The Group generated significant cash from
operationsduring the year. At 31 March 2023
the Group had drawn £60.0m of its £200.0m
unsecured Syndicated RCF and had cash
balances of £16.6m. The Group has a strong
balance sheet and flexibility in terms of
uses of cashto manage increased economic
uncertainty and higherinterestrates.

The £200.0m Syndicated RCFis committed
until February 2028. Based on the facilities
available and current financial projections
for the next12 months the Directors have
concludedthatitis appropriate to prepare
the financial statements ona going
concernbasis.

Jamie Warner
Chief Financial Officer
1June 2023
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Being a responsible business

Making a positive impact

We are committed to being a responsible business and our
purpose is driven by our resolve to do the right thing, measure and
report transparently, and always act ethically and with integrity.

As the UK’s largest automotive marketplace, we believe we have an

obligation to do businessresponsibly and to create a more accessible,

equitable and sustainable future.

Inarapidly changing world, we recognise the importance of making
sustainability a business priority. We know that we willonly succeed
as abusinessif we use our technology, expertise and data to help
solve the challenges our customers, our consumers and our industry.
face. Ourtrusted brand has beenbuilt over more than 40 years and
we remaincommitted tobeing the best place tofind, buy and sell
vehiclesin the UKonaplatform that enables data-driven digital
retailing forourcustomers.

Thisinvolves changing how the UK shops for vehicles by providing
the bestonline buying experience and supporting all our retailers
tosellonline.

Our ESG strategy focuses on the materialissues that have the
greatestimpact on our business whilst considering the expectations
of our stakeholders. In2021 we introduced our cultural KPIs (see page 20)
to helpusmeasure progress against our strategy. In 2022, we undertook
our first materiality assessment to consider what ESG issues matter
most to ourstakeholdersand theimpact of these onour business.
Thefindings continue toinform our ESG strategy and focus areas.

Our ESG strategy is underpinned by our purpose,
Driving Change Together. Responsibly.

We can play a positive role in making a difference to our people,
our communities, our industries and the wider environment to create
amore accessible, equitable and sustainable future.

®

Our environment

Minimise ourimpact onthe
environment, thereby protecting
our business from the impact

of climate change.

Drive change across our own
operations and supply chain,

but also use our capabilities and
voice toinfluence the automotive
industry to supporturgent action
to tackle climate change.

Our people & communi

Build diverse teams and an
inclusive culture.

Maintain high levels of emplo
engagement, supporting pos
health and wellbeing.

Partner with charities,commu
groups and industry bodies to
adifference to the communitie
where we work and live.

Our governance & compliance

Uphold the values of good

corporate governance and risk
management and consider the
needs of all our stakeholdersin
our strategic decision-making.

Comply with our legaland regulatory
obligations and behave ethically
and withintegrity at alltimes.

Maintain a trusted marketplace
for our customers and consumers
to find, buy and sell vehicles.
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Our materiality assessment

Inorder toremain successfulin the long
term,anunderstanding of what ESG
topics matter most to our key stakeholders
isessential.In 2022, we conducted a
materiality assessment to help inform our
° ESG strategy. Thisincluded an analysis of
o ° theissuesimpacting our businessand a
survey of opinion amongst our stakeholders
astotherelative importance to them of
0 thoseissues. The stakeholdersincluded
A i ° our employees, consumers, retailers,
o @ suppliers,commercial partners and
investors. The materiality assessment
helped us to capture ourimpactsina

I \ery high

Importance to our stakeholders

non-financialmanner and the findings A
13 . .
° o continue to guide the focus areas of our
ESG strategy.
o Alongside our aim to have high standards

of governance, we have focused most of
our activities and initiatives on: diversity
andinclusion; employee wellbeing;
engagement and safety; product
(8) innovation; and customer satisfaction,

allof which our stakeholders placedin
the higher priority category. We have
alsochosento actively focus on climate.

Moderate <l Impactonthe business B \eryhigh Although climate did not placein the

highest category, we believe we should
The size of the bubbles on our materiality assessment highlight where our activities for this be doing what we can to positively impact

financialyear have been focused and will continue to be focused over the coming 12 months.

Moderate <l

the world in which we live.

Productinnovation and customer

Our environment Our people & communities Our governance & compliance g . X
satisfaction are key to our business
0 Climate e Data privacy and security 0 Driving transparency ,Stmtegy' Ourfocusond|g'|tol.reto|l|ng
Al o B istobring more of the buying journey
(5] e:pooéen?g\rﬁonizg;‘et @ oigita ‘”_ fesiiaile _ online, realising both animproved
* Al : 4 © Responsible supply chain consumer experience and efficiencies
© Productinnovation @ Responsible taxstrategy for our customers (read more on pages
e Customer satisfaction and total tax contribution 12 and 13). We actively seek retailer
© Pricingfairness @ corporate governance feedbackonall aspects of product
° Investmentin talent @ Ethics andintegrity and service development to ensure that
© Advocacy @ Remuneration we continue to provide market-leading

solutions and also actively monitor
consumer sentiment across our various
products and channels.

© Makingadifference to our local
communities and industries

@ piversityandinclusion

Want to know how we define each materialissue? Head online:

( plc.autotrader.co.uk/esg >

i
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Being aresponsible business continued

ESG ataglance

Our progress during financial year 2023

®

Our environment

OURAMBITIONS

Our people & communities

Our governance & compliance

- Achieve netzeroin our own business

as wellas help our customers and
suppliers as they transition to net zero.
Ensure the majority of our employees
have completed Carbon Literacy training.
+ Our customers can confidently sellmore
electricvehicles.

Supportour customersin making their
workforce environmentally aware with
the Automotive Carbon Literacy Toolkit.
Help car buyers make more
environmentally friendly vehicle choices.
Use ourdataandinsight to support
andinfluence the government’s policies
related to supporting the adoption

of electric vehicles.

2023 HIGHLIGHTS

Have arepresentative workforce
across alllevels of our business.

- Fosteranenvironment where everyone

feelsincluded.

Continue to make progress on our
gender & ethnicity pay gaps.
Maintain high levels of employee
engagement.

- Supportthe physical, mental and

financial wellbeing of all ouremployees.
Positively contribute to the communities
we operatein through localand
national charities.

Fully adopt the NIST framework for
cyber-security.

- Continue to evolve with the requirements

of both GDPR and FCA compliance.
Integrate sustainability into all aspects
and decision-making processes of

our business.

Embed our ethical procurement policy
within the business and adopt a socially
responsible sourcing model.

Report comprehensivelyin line with SASB
and TCFD reporting frameworks.

- Ourlong-termtarget to be net zero by
2040 has beenvalidated by the Science
Based Targetsinitiative (‘SBTi’).
Included Autoramain our carbon
footprintcalculations.

80% of Auto Trader employees have

completedthe Carbon Literacy training,

putting us at Platinum award level.

114 organisations have engaged with

the Automotive Carbon Literacy Toolkit,

with over1,000 people completing
their accreditation.

Hosted two industry-focused

sustainability events, bringing together

sustainability-focused organisations
to collaborate and shareideas.

+ Earned a Guinness World Record for
the ‘largest online quiz’, amplifying our
monthly electric vehicle giveaway.

- Launched new sustainability awards
formanufacturers and retailers at our
flagship Retailer and New Car Awards.

ALIGNMENT WITH THEUN SDGS

Three more cohorts (32 employees)
completed our Diverse Talent Accelerator
programme during the year, developing
our next level of leadership talent.

+ Fully launched our Continuous Leadership

Development programme to support
seniorleaders within the business.

- Launched our social mobility network

and we were 339 on the Top 75 Employers
inthe Social Mobility Index produced

by the Social Mobility Foundation.

Four colleaguesrecognised atthe
Automotive 30% Club Most Inspiring
Automotive Women Awards for 2022.
Launch of our new ‘*Your Community
Fund'’ to supportlocalcommunity
based charities.

We have again been named as one of
the Inclusive Top 50 companiesin the UK.

Ethical procurement questionnaires
completed covering 75% of our
supplier spend.

Further evolved our TCFD reporting
toinclude scenario analysis.

Fully migrated our technology
infrastructure to the cloud and will

exit from our two main data centres

by June 2023.

Red team testing undertaken to ensure
our processes forresponding to a cyber
incident are robust and fit for purpose.
Comprehensive implementation plan
inplace to ensure compliance with

the forthcoming FCA Consumer Duty.
Beganthe process of integrating
Autoramainto the Group governance
framework following acquisition.

06O

00

There are17 UN SDGs that form a shared global agenda to achieve a better and more sustainable future for all. Whilst all of
the goals areimportant, we believe our ambitions and priorities best align with the above SDGs, which are mostrelevant to
our strategy and where we believe we can have the greatestimpact.
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Governance of our ESG strategy

We recognise that our activities, and the
way inwhich we carry them out, impact
wellbeyond our financial performance.
Thereisincreasing evidence that
sustainable businesses drive greater

long-termprofitandvalue for stakeholders.

With thisinmind, in 2021 we established
our Corporate Responsibility Committee
tositalongside our Audit, Remuneration

and Nomination Committees. WhilstESG
related topics are coveredin allCommittees,
thisis a formal Committee of the Board

with the overarching goal of monitoring

our corporate responsibility initiatives

and sustainability targets. The Committee,
chaired by Jeni Mundy, plays a crucialrole
inoverseeing the progress towards fulfilling
our ESG strategy and ensuring that our

Driving Change Together.
Responsibly.

AUTO TRADER GROUP PLC BOARD R

B

targets and goals are ambitious and
realistic. Responsibility for putting our
ESG strategy into action spans across the
business through specific functions within
the business and through our individual
guilds and networks, which are empowered
to drive change within the organisation.

AUDIT

COMMITTEE

EXTERNAL
AUDITORS

NOMINATION

COMMITTEE

REMUNERATION

COMMITTEE

T

CORPORATE
RESPONSIBILITY

DISCLOSURE
COMMITTEE

COMMITTEE

BOARD

INTERNAL
AUDITORS

SUBSIDIARY BOARDS

| ENGAGEMENT
GUILD

OTHER
EXTERNAL

:

OPERATIONAL LEADERSHIP TEAM & SENIOR LEADERS )

ASSURANCE | C

SECOND LINE FORUMS

AND COMMITTEES

T

RISK FORUM:
SCOPE OF RISK FORUM
INCLUDES CLIMATE

FCA GOVERNANCE
COMMITTEE

SECOND LINE
FUNCTIONS

HEALTH & SAFETY
COMMITTEE

ENVIRONMENTAL STRATEGY

EMPLOYEE GUILDS & NETWORKS

GDPR STEERING

DISASTER RECOVERY
STEERING

CYBER SECURITY
WORKING GROUP

TRUST FORUM

RISK MANAGEMENT
SUSTAINABILITY ENV;?E;‘T%ZQTAL Kﬁ;’?(giiiT FAMILY | ETHNICITY | LGBT+
INTERNAL CONTROL
NETWORK | o e Netwonk | NETWORK | NETWORK | NETWORK
FCA COMPLIANCE
GDPR COMPLIANCE NET ZERO DISABILITY & | MAKE A ,
WORKING NEURODIVERSITY| DIFFERENCE LV;_“CVENRE WE"L?LEI;NG
LEGAL TEAM GROUP NETWORK GUILD © ©
PROCUREMENT
CYBER SECURITY TEAM AGE SEIAL
NETWORK | MOBILITY
NETWORK

( How we manage risk P48 > < Governance overview P58 > < Report of the Corporate Responsibility Committee P76>
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Being aresponsible business continued

®

Task Force on Climate-related
Financial Disclosures (‘TCFD’)
compliance statement

OU r envi ron ment The Group has prepared its TCFD
disclosuresinline with guidance from

the 2021updates to the TCFD Final Report

and Annex, including the supplementary

A= AR 2 . guidance forall sectors. At the time of
Minimise our ImpOCt on the. environment, bublication, the Group hasmade climate
there by prOteCtlﬂg our business from the related financial disclosures consistent

with the TCFD recommendations set out
onpages 30 to 34. We have built on our
progress from previous years to develop

impact of climate change.

Drive change across our own operations i S S e S E e

) identify the risks and opportunities to
and supply chain, but also use our our business as aresult of climate change
capabilities and voice to influence the eheivElipersneliee il s
OUtmethe |ndUSt-ry to supporturgent TCED: Governance
action to tOCkle Cl|mOte ChOnge. We have integrated climate governance

into our existing governance processes
and sought to embed responsibility for
therisks associated with climate change
throughout our business, adopting a
climate change focused mindset. Thereisa
clearcommitmentfrom the Board to deliver
on our environmental commitments and
ensure relevant accountability across the
business. Our environmental strategy was
initiated to ensure ajoined up approach
across the business considering the risks
and opportunities climate issues pose and
how we are responding to them.

TCFD: Strategy

As the world transitions to alow carbon
economy, regulatory change and changes
inconsumer behaviour willhave animpact
onthe automotive market, meaning we
needtodevelop and adapt our business
strategy accordingly. Reducing theimpact
our businesshas onthe environmentis
embedded into our wider business strategy
of acting responsibly and we are committed
tobeinganetzerobusiness by 2040. As well
asreducing our own emissions, we are also
raising environmentalawareness with both
our customers and consumers, encouraging
themtoreduce theirownenvironmentalimpact.

We use our breadth of expertise, data and
marketinsight to accelerate the transition
tolow carbon transport, working with the
automotive industry.
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How we govern this area

EMPLOYEE BOARD
GUILDS & RESPONSIBILITY
NETWORKS

ENVIRONMENTAL
WORKING GROUPS

EXECUTIVE
RESPONSIBILITY

THIRD-PARTY
ASSURANCE

RISK
FORUM

REMUNERATION
COMMITTEE

1. BOARD RESPONSIBILITY

The Corporate Responsibility Committeeisresponsible for holding the
Executive Directors to account with respect to climate risks and their
impacts on the business. Our environmental strategyis astanding agenda
item for allCommittee meetings.

3. RISK FORUM

OurRisk Forumundertakes areview of climate related risks with our
Operational Leadership Team (‘OLT’).

4. REMUNERATION COMMITTEE

The Committeeintroduced ESGrelated targetsinto the Performance Share
Plan (‘PSP’) for the first time in 2021.1n 2022, the PSPincluded a performance
targetlinked to areduction of our GHG emissions and it will also beincluded
inthe 2023 PSP.

5. THIRD-PARTY ASSURANCE

Our GHG emissions have beenindependently assured by ECoOAct using ISO
14064-3 for allscopes of our carbon footprint.

6. ENVIRONMENTAL WORKING GROUPS

Our environmental strategy not only focuses on our own environmental
impact, butalso aims to support our customers, consumers and the industry
inwhichwe operate and, as aresult, various parts of the business play a part
indelivering our ambitions. Different parts of the business are brought
togetherthrough ourvarious working groups, which are supported by members
of our OLT. Key activities and milestones are set for each financialyear and
these are shared with the Corporate Responsibility Committee. The working
groups meetindividually asrequired but meet collectively onaquarterly basis:

« NetZeroworking group (sponsored by Jamie Warner, CFO):
responsible for our commitment to net zeroinline with our SBTitargets.
Environmental strategy working group (sponsored by lan Plummer,
Commercial Director): responsible for helping consumers make more
environmentally friendly vehicle choices.

2. EXECUTIVE RESPONSIBILITY

Theresponsibility for assessing and managing climate related risks sits at
both executive and Board level. Executive responsibility for climate change
impactis held by all our Executive Directors, who have responsibility for
overseeing our climate change agenda and are responsible for ensuring that
climaterelatedrisks areintegratedinto our existing business strategy.
Responsibility for the consideration of climate related risks on the financial
performance of the Group and compliance with environmentalreporting
rests with our CFO, Jamie Warner.

7. EMPLOYEE GUILDS & NETWORKS

Ouremployees play afundamentalroleinthe success of our environmental
strategy. Our Sustainability Network comprises passionate individuals
fromacross the business who are focused on making life at Auto Trader
more sustainable throughincreasing employee awareness and driving
impactfulchanges for bothindividuals and our business, supporting our
overallgoal of reducing our carbon emissions.

Climate related risks and opportunities

To build climate resilience into our
business strategy we identify climate
relatedrisks and opportunities. Asan
online marketplace, we have arelatively
smallcarbon footprint and our business
modelis sustainable inalow carbon
environment. However, with the acquisition
of Autorama, our emissions have increased
due to the vehicles sold by Autorama that

temporarily pass through their balance sheet.

The nature of the risks and opportunities that
we face depends notjust on the physical
aspects of climate change, but also on
transitionrisks. These are driven by the
trajectory of our customers and consumers
inresponding to climate change and the
regulations applied to the market we
operatein.
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During the year we refined our assessment
of the risks and opportunities posed by
climate change and how they mightimpact
ourbusiness. We considered the transitional
and physical climate risks and opportunities
presented by rising temperatures, climate
related policy and emerging technologies.
We agreed the methodology for assessing
and quantifying financialimpacts. For the
purposes of our assessment, the time
horizons we used were as follows:

- Shortterm: 0-5years
- Mediumtolongterm: 5years +

Ineach case, the likelyimpact on costs or
revenues was assessed. We have assessed
how therisks canbe bettermanaged,
reduced or mitigatedin line with the Group's
riskmanagement framework and business
strategy. Therisksidentified during our
analysis are more likely to present
themselvesinthe mediumorlongterm.

Having assessed and modelled therisks, we
believe that thereis noimmediate material
financialrisk or threat to our business model.
Eventhoughthereisuncertainty aroundthe
time horizon over which climate risks will
materialise, stakeholder expectations and
regulatory attention could develop atpace,
impacting the rate at which the business
may need to cut carbon emissions.

We recognise that we willneed to keep
abreast of future climate change legislation
aswellas consumer preferencesand
retailers’ ability to adapt. However, we have
astrong trackrecord of quickly evolving.

Theresults of our scenario analysisinform
ourlong-term strategic business planning
and are overseen by the Corporate
Responsibility Committee.




Being aresponsible business continued

Climate related scenario analysis

To furtherunderstand and explore how potential climate risks and opportunities could evolve and impact our business over the medium
tolongerterm, the TCFD recommends undertaking climate scenario analysis, which includes a ‘2°C or lower scenario’ in line with the

2015 Paris Agreement.

We examined three climate scenarios against two timeframes for the purposes of our analysis. The three scenarios we considered were

as follows:

Scenario

Description

Disorderly transition

Rapid changein policy and legislation to encourage businesses to rapidly achieve reductions and avoid
climate change - UK takes immediate and substantial action - governments make dramatic policy

interventions to make up for alate start.

Orderly transition

Additional policy and legislationintroduced to limit climate change - UK does not take immediate and
substantial action - gradual and deliberate shift towards alow carbon economy.

Hot house world

Business asusual - nochangeinclimate policy and legislation - UK takes limited or no action - continuation
of current projection of carbon emissions without any significant abatement or mitigation.

Impact

Mitigation/response

Financialimpact Inherentlikelihood

Physicalrisk: Increased frequency/severity of extreme weather and climate related natural disasters

- Officesclosed. Alltechnologyinfrastructureis cloud based. Low
- Datacentredisruption. Disasterrecovery/business continuity planning
- Customerscannotopentheirshowrooms. inplace,including tools and guidance to support our
peopleinemergency situations. COVID-19 proved the
sales process can be completed without physical
showrooms, plus development of digital retailing will
enableallretailersto compete on our digital marketplace.
- Weatherhas the potential to disrupt the We have experienced the impact of disrupted supply Low
supply chain and limit vehicles entering chains as aresult of recent external catastrophic
the UK car parc. and geo-politicalevents. These significant supply
side challenges have constrained new and used car
transactions for much of the past three years. However,
our business hasremained healthy as market dynamics
have adjusted and OEMs and retailers learnt to adapt
their business models. We would anticipate weather
related disruptionto be more intermittent and
comparatively less severe than the disruption caused
byrecentevents.
- Costs-increased operationalcosts such Inorder to have asignificantimpact on our business, Medium
as heating/aircon,insurance, cloud costs.  costs would need toincrease significantly. We are
continually reviewing our cost base such thatany
increases can be managed and profit margins retained.
Transitionrisk: Increased regulationrelating to climate change
- Regulationbanningthe sale of newinternal ~ We already closely monitor theimplementation of policies High

combustionengine ('ICE’) vehiclesfrom2030 relating to our core business. We will continue to monitor
isexisting UKregulation that theindustryis policies with aview toidentifying potential risks and

already working towards.

opportunities andrelated financialimpacts. We are already
evolving our product offering and provision of information
tosupportthe effectiveness of EVsonour marketplace and
willcontinue to meet changing preferences of car buyers.

- Increasedregulatory scrutiny and We have formed a Corporate Responsibility Committee
introduction of new legislation could to oversee our environmental commitments. We will
resultinincreasedreputationalrisk reportinline with the TCFD recommendations and report
butalsoincreased compliance costs. progress towards our net zero ambitions against our
Failure to deliver against our science based targets.

environmentalcommitments would
undermine our reputation as aresponsible
business and may resultinloss of revenue,
legalexposure orregulatory sanctions.

. Low
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Impact Mitigation/response Financialimpact Inherentlikelihood

Transition risk: Regulation ramping up of internal combustion engine (‘ICE’) vehicle taxation

+ Costof ownershipincreases, making ICE We will continue with our strategy to adapt our . Low/Medium
vehicles less appealing. marketplace to meet changing preferences of allcar

- Consumers stop buying petrolor diesel buyers. Itis likely that used car prices will continue to
vehicles, demand switchesovertoelectric. move inline with supply and demand dynamics such that

+ IfEVsremain expensive some consumers lower demand will make vehicles more affordable.

could be priced out of the market
presenting arisktodemand.

Transition risk: Demand for sustainable products & services

- Risk: Consumers' preferences shift We will continue with our strategy to adapt our marketplace Low/Medium
away from ICE vehicles; steep decline tomeetchanging preferences of all car buyers and
inpurchase of petrol or diesel vehicles continue to be the largest marketplace for EVs.
infavour of EVs.

Opportunity: Help our audience to find the
sustainable options they are seeking.

Transitionrisk: Increased reputational risk associated with the automotive industry and misrepresenting environmental claims

+ Asconsumer consciousnessaroundclimate  Aspartof ourgoalto be net zero by 2040 we will focus Low
changerises, thereisincreased scrutiny not only on our own operational footprint but also on
onourindustry’srole onthe environment. how we can positively support ourindustry. We have

+ Failure to appropriately demonstrate set clearreduction targets for our own operations and
thatas abusiness we are committed and report progress to stakeholders. We work with customers,

moving towards net zero carbonemissions  suppliers and the industry on education and policy.
could negativelyimpact our brand and also

impact our ability to operate and/or remain

relevant to our customers and consumers.

Transition risk: Achieving resource efficiency through cutting our carbon footprint and improving energy efficiency

+ Reduced costs associated with energy Reductioninitiatives toreduce our absolute carbon . Medium
use and avoidincreased costs associated  usage,including moving our technology infrastructure
with carbon taxation. to the cloud.

Transitionrisk: Increase in towns and cities introducing pedestrian zones/Ultra Low Emission Zones (‘ULEZs’) supported
by government scrappage schemes and/orimprovements in public transport

+ Risk: Consumers stop buying ICE vehicles Likely the risk and opportunity would be taken together, . Low/Medium
astheynolongerrequire avehicle. and stock/demand would be maintained as the desire

« Opportunity: Consumers’ desire/need forpersonal transportation/vehicle ownership remains
to switchto EV. strong. We will continue with our strategy to adapt our

marketplace to meet changing preferences forall car
buyers and continue to be the largest marketplace for EVs.

Minor @ Moderate @ Major

We intend to periodically review the scenarios and timeframes we choose to apply in our analysis and refine them as needed.
Theriskmanagement recommendations arising from our climate change scenario analysis were:

- Policy/regulation:itis likely thatincreased policy and regulation will have the most significant financialimpact on Auto Trader over
the longer term. The most significant action we can take is to reduce our exposure to this risk and continue with our strategy to adapt
our marketplace to meet the changing preferences of all car buyers. We also need to make sure we continue to remain abreast of
regulatory requirements to ensure we are compliant with all relevant reporting obligations.

+ Market: climate changeis expected toimpact the supply and demand for ICE vehicles and EVs. Auto Trader can mitigate this risk by
continuing to developits strategy to be the destination of choice for consumers searching for amore environmentally friendly vehicle.
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Being aresponsible business continued

TCFD: Metrics and targets
Methodology

The Groupisrequired to measure and
reportitsdirectandindirect greenhouse
gas (‘GHG’) emissions by the Companies
(Directors’ Report) and Limited Liability
Partnerships (Energy and Carbon Report)
Regulations 2018. The GHG reporting period
is alignedto the financialreporting year.
The methodology used to calculate emissions
isbased onthe financial consolidation
approach, asdefinedinthe Greenhouse
Gas Protocol, ACorporate Accounting

and Reporting Standard (Revised Edition).
Emission factorsused are fromthe UK
Government’'s Department for Business,
Energy and Industrial Strategy (‘BEIS’)
conversion guidance for the yearreported.

We have calculated our footprintusing the
official UK Government conversion factors.
For general procurement categories,

an Environmentally Extended Input Output
database methodology was used to
calculate the GHG footprint across total
spendin the year. Forvehicle purchases,
abottom-up, life cycle assessment-based
approach hasbeenused.

Our total CO, emissions'

We have approximated and rounded up
where necessary, reflecting thisis a‘scoping
exercise’ toindicate the broad quantum of
emissionsrather than aprecise calculation.
The accuracy of our footprint willget better
eachyear aswe revisitandrefine the
methodology and underlying dataset.

We have reported our Scope 2 emissions
using both alocation based and market
based approach, with the latter takinginto
accountrenewable energy consumed.

Rebasing of our calculations

During the year we acquired Autorama

and we have therefore undertaken work to
calculate their emissions andinclude them
within our base year (2019/20) and every year
thereafter. We have also undertaken work
toidentify more accurate datainrelation
tooursuppliersandinclude thisin our
calculations. The dataresultedinachange
of more than 5%in our emissions and sowe
haverecalculated ourbase yearand every
year thereafter using the updated data.

We have disclosed ourrebased base
year, prioryearand currentyear to take
into account these changes and will be
updating our climate targets accordingly.

Independent verification

of our GHG emissions
EcoActhasindependently assessed

and verified Auto Trader’'s GHG emissions
following verification standard ISO14064-
3:2019. Based onthe dataandinformation
provided by Auto Trader and the processes
and procedures followed, nothing has come to
EcoAct’s attentiontoindicate thatthe GHG
emissions totals for allyearsreported are not
fairly stated and free from material error.

TCFD: Risk management

The Boardis collectively responsible for
determining the nature and extent of the
principalrisks which mayimpact the business
asitseekstoachieveits strategic objectives.
We recognise climate change as aprincipal
risk (see page 51) asit poses athreat to our
business and supply chain, mainly through
regulatory changes. We have updated our
riskmanagement process to enhance our
assessment of the potentialimplications

of climate change on our business andits
operations. Our riskmanagement framework,
including the processes foridentifying,
assessing and managingrisk, is described
onpages48and49.

2023 2022 2020 (base yearrestated)

UK Global UK Global UK Global
Scopel 342 363 276 294 441 487
Scope 2 (locationbased) 297 310 368 385 510 542
Total (Scopesi1and 2) 639 674 644 679 951 1,029
KwH ("000s) 2,714 2,775 2,618 2,767 3,462 3,766
Purchased goods & services 19,537 23,562 50,149
Capitalgoods 498 794 477
Fueland energy-related activities 133 196 244
Upstream transportation & distribution 72 15 210
Waste generated in operations 5 16 16
Business travel 365 63 114
Employee commuting (inc. working from home) 1,746 1,004 716
Upstream leased assets 129 106 &3
Use of sold products 56,323 102,807 302,267
End of life treatment of sold products 31 50 191
Investments 26 27 29
Scope 3 (total) 78,865 128,740 355,473
Total (Scopes1,2and 3) 79,540 129,419 356,502
Revenue?® £510.4m £491.1m £458.9m
Tonnes of CO, equivalent per FTE? 68.5 107.9 334.1
Tonnes of CO, equivalent per £million turnover® 155.8 263.5 1,091.9
Scope 2 (market based) 3 91 N/A
%renewable 99%* 76%* N/A

1.

Scopes1,2&3arereportedintonnes of CO, equivalent.

2. Based onaverage number of employeesinthe Group throughout the year (2023:1,160,2022:1,199,2020:1,067). The average number of employees included Autorama
FTEs forthe period1Aprilto 31 March foreach periodreported.

3. Thisincludes Autoramarevenue for the period 1 Aprilto 31 March for each period reported.

4. Emissions fromourdatacentresareincluded within our Scope 2 emissions. It has been confirmed by our provider that our data centres continue to be powered by
100%renewable - we have received a certificate covering the period to 31 December 2022 and the period 1Jan to 31 Mar 2023 is currently being verified by a third party.
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Governance

Our pathway to net zero

Overview

We want to minimise ourimpact onthe environment, thereby protecting
our business from theimpact of climate change. Our strategy is to put
the brakesoncarbon, notonly across our own operations and supply

1. Our net zero commitment

InJune 2021, we signed up to the Science Based
Targetsinitiative (‘SBTi’') Business Ambition for
1.5°C. By doing so, we are committed to achieving
netzerobefore 2050 and to reducing emissions
inline with the Paris Agreement goals. Net zero
referstothe balance between the amount of
greenhouse gas produced and the amount
removed fromthe atmosphere. Wereach net zero
whenthe amount we addis nomore thanthe
amount taken away. Our near and long-termnet

zerotargets have both been approved by the SBTi.

We have committed toreachnetzerogreenhouse

gas emissions across our value chain by 2040,
committing to:

Reduce absolute Scope1and 2 GHG emissions
by 50%before 2030 from a 2020 base year.
Reduce absolute Scope 3 GHG emissions

by 46.2%over the same timeframe.

90%by 2040 from a 2020 base year.
How we're taking action
Tomeetthe SBTi's definition of net zero, we need
toreduce ouremissions by atleast90%and then
use carbonremovalinitiatives to neutralise any
limited emissions that cannotyet be eliminated.
Itistherefore essential that we fully understand
the source of our emissions and undertake

Reduce absolute Scope1,2 and 3 GHG emissions

chain, butalsousing our capabilities and voice toinfluence the
automotiveindustry to supportothersinthe transitionto alow
carboneconomy and take urgentaction to tackle climate change.

targeted actions. The make up of our carbon
emissionsis heavily weighted towards Scope 3,
andwithinthat, purchased goods andservicesand
use of sold goods are the biggest contributors.
During the year, our GHG emissions totalled
79.5ktCO,. Whilst thisrepresents a significant
reduction fromour restated 2020 baseline year
(2020:356.5k CO,e), it was principally due toa
reduction and mix of vehicles passing through
Autorama’s balance sheet. Further workis
required tounderstand the emissions associated
with these vehicles. Inrespect of our other
emissions, we have acommitted climate action
planand ourtargets and progress are set
outbelow:

Metric Emissiontype Targetyear Ourprogress Current status
SWitffh]OO%hc')f[ . . Baseyear ——> Currentyear ,‘\D
our fleetvehicles |
\
(Auto Trader fleet) to 240 tCOze 91 t002€ ON TRACK

be EV orlow emission.

- Anynewly ordered vehicles must be fully electric or hybrid with

emissions 75g/kmor less.
- 16%of the Auto Trader fleetisnow an EV or ULEV.

Auto Trader data
centrestobe fully
migrated to the cloud.

Baseyear

168 tCO,e

——> Currentyear

74tCO e

9

ONTRACK

- Ourdatacentresare powered entirely by renewable energy.
100% of our data centres will be migrated to the cloud by June 2023.

Energy:reduce overall
electricity use by 50%
(againsta 2020 baseline)
and procure100%
renewable energy for
ourremaining needs.

Baseyear

542tCOe

——> Currentyear

310tCO,e

9

ONTRACK

- Movedtoasmaller London office but contracts are notrenewable.

- Disposedof HighWycombe and Dublin offices.

- Energysavinginitiativesimplementedincluding removal of printers,
switching off electricalitems while the officeis closed.

Business travel
emissions: achieve a50%
reduction (againsta2020

Baseyear

1,141tCO_e

———> Currentyear
365tCO,e

0

h ON TRACK
baseline). i . . i
- Airtravelhasreduced with more people opting to travel by rail.
- Enhancedvideo conferencing equipmentto facilitate enhanced
virtualmeetings and collaborative online working.
Commuting emissions Baseyear ——> Currentyear >
(including emissions @
generated fromworking 716 tCOQe 11746 tC02€ MORE WORK
fromhome):.ctchleve. « Employee commuting survey launchedinJanuary 2023 giving us more NEEDED
as0%reduction (against accurate commuting data.
a2020 baseline). - Introduction of Connected Working which of fers allemployees greater
flexibility in where and when they work, resulting in less commuting.
« Launched employee salary sacrifice scheme to lease electric vehicles
with 6% of eligible employees participating to date.
Suppliers: require 50% « Overallsignificantreductionin Scope 3but more workis needed N
of suppliers, by spend, onsupplierengagement. @
to have meaningful - Ethicalprocurement questionnaires completed covering 75% of our supplier spend. MORE WORK
carbonreductiontargets. - 20%of Auto Trader suppliers by spend have CDPresponses. NEEDED
Autorama - Thefirstphase of recalculating our emissions toinclude the impact .
. ) ,
Scope 3 emissions of Autoramais complete. -\\/D
- Ascanbeseenfromourrestated emissions, the acquisition of Autorama has O‘N AL
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resultedinasignificantincrease in our Scope 3 emissions as we are required
toaccount forthe projected life time carbon emissions of vehicles held temporarily
onthebalance sheet. Further work will be undertakenin 2024 to formrelevant

metrics to monitor reduction of their emissions.
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Being aresponsible business continued

Developing the first ever
industry-specific Carbon
Literacy Toolkit

Developedin partnership with the Carbon
Literacy Trust, the toolkitis the first of its
kind, being carefully designedin close
collaboration with leading retailers and
manufacturers, including: Nissan, Marshall

Motor Group, Lookers, Motorpoint,
AvailableCarand SYNETIQ.

Available for any organisation, of any size,

working within the automotive industry,
ithas been developed with the purpose

of supporting individuals and businesses

in their journey towards reducing their
carbon footprint.

Carbon Literacy
Project

g LT

2. Supporting the automotive industry
Ouraimistosupporttheindustryinthe transition
tothe mass adoption of electric vehicles ('EVs’).

The automotive industryis under enormous
pressure toreduceits carbonemissions and whilst
many manufacturers andretailers have bold
commitments to reduce emissions, many are still
very early onintheir sustainability journeys and are
actively seeking supportto help themdevelopa
carbonreductionplan. Therefore, our partnership
with the Carbon Literacy Trust, and the resulting
Automotive Carbon Literacy Toolkit we created,
hasbeenwellreceived. 114 organisations have now
completed the training (as at 31 March 2023) which
many see as animportantstepin their sustainability
strategy, as wellas akeyinitiative to engage their
workforces. Once anindividualin abusiness has
beenaccredited as ‘carbonliterate’, the business
isthenprovided with training contentand trainer
manuals that enable themto run their own one-day
CarbonLiteracy training. Over1,000 people inthese
businesses have now completed the training.

Inadditionto the training, we launched anew
sustainability themed series of events where

we invite businesses to share their sustainability
journeys, ask questions and share ideas with the
aim of inspiring action and motivating businesses
tobemore sustainable. We've hosted twointhe
yearand are planning our third in the autumn.

The production anddistribution of electric vehicles
isalso akey partof many businesses’ sustainability
strategies, soinorder forretailers to feelequipped
tosellthese vehicles, we launched a ‘Retailer
Performance Module’ focusingonEVs.

We also support the National Franchise Dealership
Association’s ‘Electric Vehicle Accreditation’
scheme; onceretailers become accredited, we
addtheir badge to their Auto Trader profile and
adverts on our marketplace, enabling them to
promote theirknowledge to consumers.

As manufacturers andretailers become more
focused on theirownenvironmentalimpacts,

we feltitwasimportant to start recognising those
who are leading the way as another way toinspire
otherstodomore. We thereforeintroduced
sustainability-focused awards at both our Retailer
Awards and New Car Awards. The categories are
self-nominated and attracted ahighlevel of entries.

The government’smandate to ban the sale of new
petrolanddiesel cars by 2030 has created huge
levels of changeintheindustry,and alotneeds
tohappeninthe comingyearstoensure the mass
adoptionof electricvehicles. Weregularly meet with
various governmentdepartments to share ourdata
andinsights to help guide policy required to support
the mass adoptionof EVs.

CELEBRATING SUSTAINABILITY
INTHE AUTOMOTIVE INDUSTRY

To celebrate and support theindustry’s efforts
todobusiness more sustainably, we have
introduced new sustainability awards atboth
our New Car Awards and Retailer Awards.

36

14

organisations have engaged with the
Carbon Literacy Automotive Toolkit training
duringtheyear

Ourwealth of dataandinsight givesus aunique
view of consumer car buyingintentions,and
particularly consumer EV buyingintentions.
Thisdata forms the basis of our ‘'Road to 2030’
Reports, which are extremely valuable to not
only the government, butalso tomediaand
theindustriesinvolvedinthe transitionto EVs.
The Reportiswidely reportedinnationalpress
andisregularly presented atkeyindustry events.
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Evolving our
dedicated EV hub

The dedicated EV hub on our marketplace
makes it easy for consumers to access
articlesand videos on electric vehicles,
reviews and advice. We also present the
factsregarding cost of ownership ensuring
they have all the info they need to make
the correct purchase decision, for them.
Cutting through the jargon, we cover all

of the pertinent topics, including:

+ Chargingathome

- Chargingonthe go

+ Range

+ Understanding the jargon
- Batterylife

autotrader.co.uk/cars/electric

3.Supporting consumers
Ouraimistosupportconsumersinmaking the switch
tomore environmentally friendly vehicles and be the
numberone electric cardestinationin the UK.

We haveincreased the coverage and exposure we
giveEVsacrossallourplatforms. Onourmarketplace,
we have taken steps to make it easier for carbuyers
tosearchforEVs,sothe filters now reflect the key
attributes of an EV. Our EV adverts now include
moreinformation about batteryrange and charge
time, which are key to helping consumers to make
the switch. The number of EV modelslisted on
Auto Trader has grown from84to129in the year
and over 23,000 adverts appeared onour site
onaverage across the lastyear.

We launched an EV hub onsite which has new
contentandtools added toitallthe time, so
consumers canget theinformationtheyneedto
decide whetheran EVisright for them, right now.

Auto Trader Groupplc AnnualReportand Financial Statements 2023

The team have published more than 110
electric-themed editorialreviews, news, help
and advice articles onsite (2022: 91). Across our
tracked electric keyword set as a whole, including
consumer FAQs, our share of voice grew from 27%
to33%. As part of thiswe grew our electric make
model terms share of voice by 11% over the year,
giving us the third highest marketshare in thisarea.

EVshave been akey marketing focusintheyear,
with new partnerships formed and campaigns
launched. The EV monthly giveaway continued
and achieved over 3.5 million entries,and we
achieved a Guinness World Record which saw the
teamhost the largestonline quiz to promote EVs.
We developed ‘Electric Sceptics’, our first original
socialcontentseries with fullmarketing mix
support,andsigned athree-year partnership with
Green TV to build association with EVs, both with
consumers through their World EV Day and EV Live
events and with theindustry at the EV Summit.

SUPPORTING WOMEN AND NEW AUDIENCES
IN MAKING THE SWITCH TO EVS

Ourresearch shows thatwomen are more likely to
say they don'tlike the car buying process and they
don’t feelconfidentinbuyingacar. They are also
lesslikely to consider buying an electric vehicle.
Sowe are actively trying to change this by
engaging the media thatinfluence womenand
changing the conversationsothatwomen feel
more empowered about buying their nextcar,
bethatelectricorotherwise.

23,000

EV adverts appeared onour
site on average across 2023
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Being aresponsible business continued

R

Our people & communities

Build diverse teams and an inclusive culture.

Maintain high levels of employee
engagement, supporting positive health
and wellbeing.

Partner with charities, community groups
and industry bodies to make a difference
to the communities where we work and live.

38

Our values

Ourvalues underpin everything we
do from the delivery of our products
and services to recruitment, career
development and recognition.

BE DETERMINED

We are passionate, resilientand have

the convictiontodo therightthing. We
rollup oursleevestogetthejobdone.

BE RELIABLE

We are outcome-oriented and we do
whatwe say we willdo. We performunder
pressure and have astrong work ethic.

BE COURAGEOUS

We are boldin our thinking, overcoming
fears, challenging conventionand
embracing change.

BE HUMBLE

We are open, honest,approachable
and we treateach other fairly.

We recognise successinourselves
and othersbutadmitandlearn
frommistakes.

BE CURIOUS

We are always learning. We question
why, we search for better ways, ask
questions and actively listen.
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BE COMMUNITY-MINDED

We look aftereachother, respect
diversity and advocateinclusion. We are
committed tomaking adifference tothe
communities around us and think of
othersbefore ourselves.
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How we govern this area

THIRD-PARTY
CHARTERS &
ACCREDITATIONS

BOARD
RESPONSIBILITY

EMPLOYEE GUILDS
& NETWORKS

EXECUTIVE
RESPONSIBILITY

REMUNERATION
COMMITTEE

OPERATIONAL
LEADERSHIP
TEAM

1. BOARD RESPONSIBILITY

Material ESG topics discussed by the Boardinclude diversity and
inclusion,employee engagementand talentdevelopment. The Corporate
Responsibility Committee isresponsible for holding the Executive Directors
toaccountandonaquarterly basis our people scorecardis reviewed

and progress against our cultural KPIsis monitored. The Board plays an
importantroleinensuring our culture is aligned with our long-term strategy.

3. OPERATIONAL LEADERSHIP TEAM

Our Operational Leadership Team (‘OLT’) isresponsible for driving
our culture thatis values-led, customer-centric and data driven,
underpinned by adiverse andinclusive team. Having a progressive
culture and environment, ensuring the attraction, development and
retention of a talented, engaged and diverse workforce.

4. REMUNERATION COMMITTEE

The Committeeintroduced diversity related metricsinto the Performance
Share Plan (‘PSP’) for the 2021 PSP award, and introduced an underpin for
the 2022 PSP award. For the 2023 PSP award performance willagain be
measured against our diversity ambitions as part of anunderpin rather
than as astandalone measure.

5. EMPLOYEE GUILDS & NETWORKS

Ouremployees play afundamentalrole in the success of our ESG strategy.

Through our thriving networks and guilds, our ESG priorities and ambitions
are championed and driven forward by ouremployees. See page 42 for
more information about our networks. These networks feedinto a wider
Diversity and Inclusion Guild which oversees the various networks to ensure
theydrive realchange across our organisation.

OurBoard Engagement Guild is the primary mechanism for our Board
toengage with ouremployees and meetings are notattended by the
Executive Directors. Employees are able to share their experiences and
views, as well as providing the opportunity for them to ask questions
directly of Non-Executive Directors. The Board Engagement Guild has
representatives fromacross different parts of the business and canvasses
views and opinions from their colleagues to share with the Board.

6. THIRD-PARTY CHARTERS & ACCREDITATIONS

We have signed up to various third-party charters and have received a

2. EXECUTIVE RESPONSIBILITY

The responsibility for assessing and managing our people and culture
sits at both Executive and Board level. Our Executive Directors have
responsibility for oversight of our diversity and inclusion agenda and
areresponsible forensuring that our values are embeddedinto all parts

of our business.

Engaging our employees

We welcome open and honest feedback
fromour employees and surveys are
conducted onaregular basis. We aim
tounderstand job satisfaction, measure
opinion and find where changes may be
necessary. Summary results are made
available and feedback acted upon by
management, whichis then presented
tothe Board. Inour mostrecent survey
we were pleased that 91%(2022: 95%)

of ouremployees agreed or strongly
agreed with the statement “I am proud
towork for Auto Trader”, a measure which
we view as a proxy forengagement.!

« RaceatWorkCharter.
« Changethe Race Ratio.

Social Mobility Top 75.
- Inclusive Companies.

Wellbeing and safety

of our employees

We are committed to supporting our
employeesinallaspects of their health

and wellbeing. We provide a comprehensive
range of healthcare benefits as well as
access to tools and education, mental
health support and supportive pathways
toempower our employees to have more
gooddays. We have tools to support
employees with their financial wellbeing
and allemployees canjoin the Group's

Save As You Earn Scheme, with 68%(2022:
66%) of eligible employees participatingin
one of the currentschemes. A Group personal
pensionplanis offered to allemployees,
underwhich they can contribute between
3% and 5% (or higher) of their salary and

Auto Trader contributes between 5% and 7%.

We are committed to creating a safe space
forourcolleaguesinthe office environment.

number of accreditations, most notably:

Disability Confident Leader.

Our principal objectiveisto prevent or
minimise accidents, injury andillhealth to
staff working at our premises orremotely.
Thisincludes contractors,and others,

who work at, or visit our premises. We have

a fully compliant Health and Safety Policy
and appropriateinsurance forallemployees.
We canreportthat we have had no fatalities
orseriousinjuries during the year, and there
was noimpact to our operations due to
work-relatedincidents or work-related
occupationaldisease.

Following the introduction of our Connected
Working approach, which offersall
employees greater flexibility inwhere and
when they work, a programme of ergonomic
assessments was carried out toreview and
ensure effective and safe homeworking
environments. This approach allows people
to stay connected with theirteamandthe
wider Auto Trader community and maintains
our collaborative culture.

1. Theemployee engagementscore excludes employees of Autorama. Autorama currently conduct theirown survey with a different question set. Intheir March 2023 survey,
Autoramaemployees were asked torate the question “How likely is it you would recommend Vanarama as a place to work?” Answers were given on a10-point scale,
10representing highlyrecommend. The survey had a 71% response rate and 62% responded 9 or above.
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Being aresponsible business continued

Investing in and supporting our talent
Ourambitionis to make sure that everyone'’s
careerissupported by learning opportunities,
including self-learning, mentoring, coaching
and formal programmes. We pride
ourselves on having a community focused
ondevelopmentwhere everyone canbe
successful. Despite challenging times we
stillretain astrong level of retention and
employee engagement. Our attrition rate
remains low at11% (2022: 11%) when compared
toindustry and national averages.

Our learning academy platform provides
arange of opportunities to support
careersat Auto Trader and during the year
100% of our employees (including part-time
and contractors) were offered training.

We also provide sponsorship for professional
qualifications and access to continuing

professional development for our people. edry 2023 2022
Mandatory training covers our compliance Hours of mandatory training (see pages 44 to 47 for more detail) 2,286 2,657
essentials to ensure compliance with our Hours of non-mandatory training 27,316 19,739
legislative and regulct.or.y requirements. Annual cost of training? £494k £379k
Ournon-mandatory training covers a broad

range of learning and development, including Average cost per employee £487 £378
awareness, technical skills and soft skills. Employees studying for professional qualification 8 6
Ourmentoring and coaching programmes are Employees on an apprenticeship/early careers 78 61
available toallemployees. We currently have

five colleagues qualified as coaches, with 1. Thenumber of hours/cost of training does notinclude Autorama employees.

two more working towards their qualification, 2. Thisincludes externaltrainer and platform costs, but excludes the employment costs of ourin-house

tobuildinternalcoaching capability. g DB Rment team.

Degree apprenticeship
programme

We are proud to support degree
apprenticeships - they provide the
opportunity to gain a paid-for degree
while getting industry experience and
earning asalary,and Auto Trader also
benefits from a great pipeline of talent.

&6

Being on the degree
apprenticeship
programme has meant |
can study for a degree at
the same time as working
towards becoming an
experienced UX designer.

Eniya Ali
Digital User Experience Apprentice
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Gender and ethnicity pay gap

We released our third combined Gender
and Ethnicity Pay Gap Report 2022
(publishedin November 2022, reporting the
pay gap asat5April 2022). Thisyear we
joined forces with other FTSE100 companies
to encourage more companies to report
and to campaign to make ethnicity pay gap
reporting mandatory in the same way that
itis forgender. Please see our website,
plc.autotrader.co.uk, for more information.

We continue to make progressinreducing
our gender pay gap. Ourmean gender pay
gapdecreased by 0.3%(2021: 2.7% decrease),
however, our median pay gap increased
by 0.4%(2021: 0.7% decrease). During the
reporting period, we performed wellin
retaining womenin our upper quartiles
(25% women leavers compared to 57% for
men), and of the 136 new hires includedin
thereport,43%were women (2021: 81 new
starters,42%women). We believe that hiring

women early onin their careers and During thereporting period, the mean and business. The highest representation for
progressing them through the business, median ethnicity pay gaps have decreased ethnically diverse colleaguesissstillinthe
takinginto consideration the fact that by 0.8%and1.2%respectively (2021:increased lower quartile pay bands, mainly driven
women are greatly underrepresented by 2.7%and 0.7%respectively). The main by ourearly careersintake. 33% (2021: 31%)
inboth the technology and automotive driversinclude the retention of ethnically of early career hires during the reporting
sectors, is the most sustainable way to diverse colleaguesinthe upper quartiles period were ethnically diverse.

reduce the pay gapsinthe longterm. while also hiring new talent across the

Between April2021and March 2022, we were
pleased to see that women accounted for
41% of all promotions, and we continue

to strive toincrease this further.

AtaBoard level, over half of our Board are women, exceeding the FTSE Women Leaders Review recommendation, which has a target
of 40% women’'srepresentation. We also satisfied the recommendation of the Parker Review that at least one Director should be from
an ethnically diverse background.

The percentage of the totalcompany who are from an ethnically diverse background hasincreased from14% to 15% during the year,
with the percentage of those from an ethnically diverse backgroundin leadership increasing from 6% to 8%.

Asat31March 2023 Asat31March 2022
Executive Executive
management OLT direct management OLTdirect
Board OLT? reports Totalcompany Board OLT? reports Totalcompany
Number Number
of senior of senior
Number % positions'’ Number % Number % Number % Number % positions' Number % Number % Number %
Men 4 44% 4 4 449% 45 62% 696 57% 4 44% 4 5 56% 57 63% 599 60%
Women 5 56% - 5 56% 28 38% 524 43% 5 56% - 4  44% 34 37% 400 40%
Nonbinary
/other = = = = = = = 6 = - - - - - - - 3 -
As at31March 2023 As at 31 March 2022
Executive Executive
management OLT direct management OLT direct
Board OLT? reports Totalcompany Board OLT? reports Totalcompany
Number Number
of senior of senior
Number % positions’ Number % Number % Number % Number % positions' Number % Number % Number %
White British 8 78% 3 9 100% 62 85% 876 72% 8 78% 3 9 100% 79 87% 739  74%
orother White
Mixed ethnic = = = = = 1 1% 29 2% - - - - - 1 1% 23 2%
groups
Asian 1 1% = = = 4 6% 103 8% 1 1% - - - 3 3% 79 8%
/Asian British
Black/African - - - - - 2 3% 37 3% - - - - - 1 1% 26 3%
/Caribbean
/BlackBritish
Other = = = = = = = 15 1% - - - - - 1 1% il 1%
Notdisclosed = 1% 1 = = 4 6% 166  14% - 1% 1 - - 6 7% 124 12%

1. Seniorpositions defined as CEO, CFO, SID and Chair of the Board.
2. Excludes CEO,COO and CFOwho areincludedinthe Boardnumbers.

Auto Trader Groupplc AnnualReportand Financial Statements 2023 41



Being aresponsible business continued

Diversity andinclusion

We define diversity as any classification
thatcanbe usedtodifferentiate groups
orindividuals from one another,including:
gender; sex; age; sexual orientation;
disability & neurodiversity; race and ethnic
origin; religion & faith; marital status; and
social/educationalbackground and way

of thinking. We defineinclusion as a state

of beingvalued, respected and supported
forwhoyouare. We,and our people, strongly
believe in pursuing this aim authentically and
systemically, expecting to see improvements
inmetrics, but not being driven by them.

We are committed todrivinglong-termchange
inboth the technology and automotive
industries. Our focusis ondeveloping diverse
leaders as well asrepresentative workforces
intheseindustries. We invest heavily in our
earlycareersprogrammes, as wellas supporting
severalinitiatives and partnerships, including
DigitalHer with Manchester Digital, AUTO30%
and our STEM Ambassador Programme.

Driving our D&l strategy through our internal networks

We have a number of internal networks that support and align organisation, empowering team members to thrive and
with our diversity and inclusion strategy. These employee- spearheading outreach programmes that support our local
driven networks and their leaders are a core part of our culture, communities. Everyone at Auto Trader is encouraged to join
helping to welcome employees when they join our one of our employee-driven networks.
- Our Ethnicity Networkis a well-established group z Our LGBT+Networkrepresentationis currently 9.1%'
e of Black, Asian and minority ethnic colleagues, lo bL+ (2022: 8.3%) and the network has continued to support
and allies, that works to tackle inequalities and - our colleagues and connectwithlocal LGBT+charities,
e celebrate inclusivity. including The Proud Trust and the George House Trust.
OurWomen's Networkis focused onimproving and
m evolving representation of womenatalllevelsin m Our Age Network was launched last year and
: Auto Trader, the automotive industry and the digital focuses oncreating aninclusive environment for
I —— communities within which we operate, by recruiting, Agebirtworh the multigenerational workforce of Auto Trader.
retaining and developing female talent.
Our Disability & Neurodiversity Network continues to
create amore accessible andinclusive environment
4 forourcolleagues. 13.5%'(2022:12.8%) of our colleagues Supporting parents and carers across our business,
m have disclosed adisability or neurodiverse condition. fn our Family Network works closely with our other
[ e The network partners with various charitiesincluding networks, our People team and with charities such
R Leonard Cheshire, the Royal National Institute for i as Carers UK.

Deaf People and the Business Disability Forum to
educate colleagues andraise awareness.

Our Social Mobility Networkis focused on

1 The CareerKickstart Network brings together understanding how socio-economic background
dm colleagues fromacross the business to learn M caninfluenceindividualsin the workplace and working
e e and grow together through shared experiences, Fin ettt toremove barriers and open opportunities. Auto Trader

resources and discussion. has signed the Social Mobility Pledge, committing to

putting socialmobility at the heart of what we do.
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Ourrepresentation of women atatotal
company levelincreased from40%to 43%.
During the year, the percentage of women
onour Operational Leadership Team
('OLT')increased from 44%to 56%. We also
increased the percentage of womenin
leadershiprolesto40%as at 31 March 2023
(March 2022: 38%), as defined by the FTSE
Women Leaders Review (formerly the
Hampton-Alexander review).

Toincrease ourrepresentation acrossall
levels of the organisation, we aim to stimulate
the flow of diverse talent from early careers
through to senior leadership by both targeted
development programmes and equipping
ourleadersto getthe verybest out of
everyone on their team and support their
development through the organisation.

Our Continuous Leadership Development
programme, made up of arange of training
interventions, supports our senior leaders
and people managers. We have also
continued with our Diverse Talent Accelerator
programme designed to supportthe
progression of mid-career colleagues.

Promoting diversity in the workplace

We want to build a diverse and
inclusive workplace where everyone
of uscanbe ourbestandtrue selves;
only with a mix of differentideas
and perspectives can we come

up with the mostexciting new ideas
and create the best experience for
our customers and consumers.

We have anumber of internal
networks that support and align with
our diversity andinclusion strategy.

Everyone at Auto Traderis
encouraged tojoin one of our
employee-driven networks.
These networks and theirleaders
are acore partof our culture,
helping to welcome employees
when they join our organisation,
empowering team members to
thrive and spearheading outreach
programmes that support our
localcommunities.

Making a difference to our
communities and the industries

we operatein

Community-mindedis one of the values that
shapes our culture and we are committed
tomaking adifference and having a positive
impact onthe communities we operatein.
Our Make a Difference Guildis committed

to empowering our employees to support
ourlocalcommunities and national charities.
During the year we continued our partnership
with Forever Manchester to operate the
Auto Trader Community Fund that provides
support forcommunity projects across
Greater Manchester. We also launched

anew ‘Your Community Fund’ available
toallemployees tonominate charities
closetotheirheartsandlocalcommunities.
We continue to work closely with our charity
partnerinLondonand supportand promote
all Disasters Emergency Committee ('DEC’)
appeals. We operate in both the automotive
andtechnologyindustries. BENis a key
charity supporting the automotive industry
withthe aimto offerlife changing support
whichempowers people to take control of
theirmentaland physical health. As with all
charities, BEN was heavilyimpacted by the
pandemic, makingiteven moreimportant
thatwe continue to supportthem.
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Forever Manchester

The Auto Trader Community Fund,
powered by the charity Forever
Manchester, considers applications
and awards up to £1,000 aimed
atsupporting grassroots projects
across Greater Manchester,
andinLondon.

During the year we celebrated the
sixth anniversary of the Auto Trader
Community Fund at Forever
Manchester that provides support
forawiderange of volunteer-led
community projects across
Greater Manchester.

FOREVER
MAMCHESTER Iy




Being aresponsible business continued

o Overview
@ To ensure thathigh standards are
embedded across the business and form
partof our culture, we have acompliance
frameworkin place, consisting of policies,
processes, guidance and training focused
onanumber of core compliance topics.

Our governance
o Details of our Board governance framework
& CO m p ll G n C e and policies can be foundin the Governance

section (page 58 onwards).

©

Asanonline marketplace, cyber security and

UphOld the VOerS Of gOOd CorporOte protecting customer and consumer dataare
. primary areas of focus. They are fundamental
governance and risk mOn(]gement and toour future success and to build trust with

our customers and consumers. As we shiftto

COHSlder the needS Of Oll our sta kehOlderS anaccelerated adoption of digitalretailing
inour Strgtegic decision_mgking. itis paramount that our cyber and data

security andinfrastructure evolve with our
business priorities.

Comply with our legal and regulatory

. . . Cyber security
ObllgOtIOﬂS Ond behOVG ethICO“y Oﬂd Attempts to breach our systemsto access
Wlth integ r|ty at O“ timeS. ourdataandthe threat of anunauthorised

malicious attack onour systems posea
significantand perpetual threat. The nature

Maintain a trusted mOrketplOCG for of cyber-attacks has continued to evolve
our customers and consumers to find, and ehanges n ways of working have

) created more opportunities for cyber

b uy an d sell vehicles. criminals, increasinginboth frequency

and sophistication. Asuccessful breach
couldlead to significantimpairment of our
reputation with customers andregulators
and could be costlyinterms of fraud losses,
regulatory sanction orremediation activity -
one of ourviability scenarios reflects the risk
of adatabreach (see page 57).

Whilst cyber security risks cannot be fully
mitigated, having an effective cyber security
riskand governance framework can help
tosignificantly reduce theimpact of such
events. We have asecurity programmein
place thatcoversbothour corporate systems
andthe Auto Trader platformwhichincludes
adefined security governance framework,
overseen by our Chief Technology Officer.

NIST Cybersecurity Framework

We have adopted the NIST Cybersecurity
Framework (‘NIST CSF’) to help usunderstand
and define our existing policies, processes
and technicalmeasuresin place withthe aim
to bettergovernour cyber security position.
Itenablesustoidentify areas of improvement
and focus our efforts by agreeing and setting
atargetstate, with the understanding that
the NIST CSFisdesigned to complement

and enhance existing business and cyber
security operations.

Internal Audit function

We operate arolling internal audit programme
(outsourced to athird party) whichincludes
annualreviews of cyber security. As part

of this programme, areview of our NIST
Framework has been carried out to validate
the status and perform an operating
effectivenessreview, the purpose of which
isto provide confidence that the framework
isrobust, appropriate and effective.
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How we govern this area

INTERNAL AUDIT

BOARD

PROGRAMME RESPONSIBILITY
SECOND LINE EXECUTIVE
FORUMS & RESPONSIBILITY
COMMITTEES

AUDIT OPERATIONAL
COMMITTEE LEADERSHIP
TEAM

1. BOARD RESPONSIBILITY
Material ESG topics are discussed by the Boardincluding cyber security
and GDPR.

The Corporate Responsibility Committee assists the Boardin fulfillingits
oversightresponsibilitiesinrespect of governance and compliance, where
topics have notbeen covered by the Board.

2. EXECUTIVE RESPONSIBILITY

Responsibility for assessing and managing our governance and
compliance sits atboth Executive and Board level. Our Executive Directors
have responsibility for ensuring we conduct ourselves with the highest
standards of honesty andintegrity.

3. OPERATIONAL LEADERSHIP TEAM

The Group's Chief Technology Officer, Chris Kelly, isresponsible for setting
the Group technology strategy,including our cyber security framework.

The Group's Director of Governance, Claire Baty, isresponsible for regulatory
compliance, customer security, procurement, legal services andrisk
management. Herremitincludes compliance with GDPR and FCAregulation.

4. AUDIT COMMITTEE

Internal auditreports are reported to the Audit Committee and monitored to
ensurerecommendations are actioned.

5.SECOND LINE FORUMS & COMMITTEES

We operate the following second line forums and committees:
- RiskForum.

- FCAGovernance Committee.

- GDPR Steering.

- Cyber Security working group.

- Trust forum.

- Health & Safety Committee.

6. INTERNAL AUDIT PROGRAMME

We operate arollinginternal audit programme which providesindependent
and objective assurance activities relating to the Group’s governance, risk

We have successfully adopted the practical
elements of the NIST CSF effectively.

Policies and procedures

+ Aproactive awareness programme to
educate allemployeesoncybersecurityrisks.

« Adedicated security operations team to
detectandrespondto security incidents
inline with our cyber securityincident
management procedures.

+ Enhanced backup solutions have been

implemented across consumer facing

andinternal systems, to guard against

theincreasing threat of ransomware.

Allemployee accounts are protected

by multi-factor authentication (‘MFA')

regardless of device and location, providing

enhanced authentication protection.

Majorincident response simulations

and business continuity tests are carried

out periodically.

Systemvulnerability and penetration testing

iscarried outregularly by both externaland

internalresources,including: application

vulnerability testing; penetration testing

of our platformandinfrastructure; and Red

teamtesting to ensure our processes for

respondingto acyberincident are robust

andfitforpurpose.
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managementandinternalcontrol processes. The programmeincludes
regular reviews of cyber security, enterprise risk management, GDPR
compliance and FCA compliance.

- Allaspects of our applications are designed
and deployed with securityinmind so
that Auto Trader candeliver asecure and
trusted platform for our customers.

Protecting our customer

and consumer data

Datais atthe heart of everythingwe do and
datacompliance and protectionis therefore
of criticalimportance to Auto Trader.

We operate astructured framework which
supportsusinmeeting our compliance
obligations, the expectations of customers
and clients, fulfil privacy rights and mitigate
therisks of adatabreach. We comply with the
Data Protection Act 2018 (‘'DPA 2018’),and the
UK General Data Protection Regulation (‘UK
GDPR') asourbenchmark for data protection.

Whenitcomes to collecting and storing
personaldata, be that forconsumers,
customers or our employees, we have
acomprehensive set of policies which
reflect the applicable privacy legislation
and abide by aclear set of principles.

We actasdata processor for our customers
and adatacontroller for the personal
data of our people.

We are committed to ensuring that the
personalinformation we collectis used for
the appropriate purpose, which does not
constitute aninvasion of privacy andis held
securely, responsibly and transparently in
accordance with our privacy notices which
governallour platforms and subsidiaries.

To ensure we are meeting our compliance
obligations we have adedicated team
thatisresponsible for data privacy, data
breach prevention andreporting, policy
compliance, record keeping and data
subjectrights. We have anassurance
frameworkin place to monitor compliance
with data privacy laws and to ensure any
breaches are dealt withinarobust manner.

We hold GDPR Steering meetings bimonthly,
attended by dataowners from all business
areas. The meetingis a central point of
communication and coordinationand
provides guidance onthe governance

of our datastrategy and ongoing
compliance with relevant data security
and privacy regulations.
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AllAuto Trader employees, including
part-time employees, contractors and all
Board members, are required to complete
annualdata privacy and security training and
we have established processesto coverall
aspects of the GDPR: Data Protection Impact
Assessments ('DPIAs’). These are conducted
to helpidentify and minimise any data
protectionrisks for new or changed products
orservices;andallprocesses arerecorded
andrecords of processing activity (‘'ROPAS’)
arereviewed quarterly by dataowners. These
include the lawfulbasis for processing and
dataretention periods; our privacy notices
arereviewed and updatedregularly. We have
separate notices for consumers, employees
andretailers; and we have processesinplace
torespondto Subject Access Requests (‘'SAR’)
and Erasurerequests.

Maintaining a trusted marketplace

Where required, Auto Trader obtains consent
from consumersto gather personaldatato
service theirenquiries for products, services
orvehicles advertised on the site. Explicit
consent(gathered separately)is also obtained
tocontact consumers for marketing purposes.
Where we pass personaldata to third-party
service providers contracted to Auto Trader
inthe course of dealing with customers or
employees, we carefully vet any third parties
thatwe share data with, and they are obliged
tokeepitsecurely,anduseitonly tofulfilthe
service they provide onourbehalf.

Werecord allinstances of dataloss and
have arigorousincidentmanagement
processintheunlikely eventabreach
occurs. Thisincludesreporting notifiable
breachestotherelevantregulatory
authorities without undue delay and within
stipulated deadlines. Where required we
take remedialaction as soon as possible.

As aleading online marketplace, we strive to provide a
marketplace thatis relevant, reliable and fair. Itis important
to our customers and our consumer audience that adverts
displayed on Auto Trader are accurate and genuine. Our goal
is also to provide avaluable service for our customers and
consumers and provide an engaging user experience.

Retailer feedback

We actively seekretailer feedback
inallaspects of product and service
development to ensure that we continue
to provide market-leading solutions and
supporttoourretailer partners. We also
actively monitor consumer sentiment
acrossourvarious products and channels,
and our teamsreview thousands of items
of feedback aweek.

Productresearch and testing

When we bring a product to market, we go
through arigorous process of discovery
to ensure solutions meet the varied

needs of both ourretailer partners and
consumers. Retailers areinvolved atall
stages of product development,including
beta testing prior to scaling solutions.

Sentiment tracking

We survey retailers on a monthly basis
through marketing channels to capture
structured feedback on ourrelationship
withretailers to ensure we're meeting their
needs and gauge sentiment towards our
brand. Thisensures we cankeep aneye on
overallsatisfaction, value for money and
the partnership we aimto foster.

Voice of the customer

We actively monitor feedback which our
Retailer Development and Supportteams
capture fromretailers during the course of
the thousands of inbound and outbound
calls we field per week, ensuring we keep
agoodgauge onretailer sentimentand
canreacttomarketchallenges facing our
retailers quickly.

Consumer sentiment

We've maintained extremely positive
feedbackscores across externalreview
platformsincluding Trustpilot (4.7/5 based
on 80,453 reviews),iOS App Store (4.8/5
based on 165,159 reviews) and Android Play
Store (4.7/5based on 67,967 reviews).

TAG verification

We have achieved verification by TAG
(“Trustworthy Accountability Group’),
achieving the Brand Safety Recognition
seal. TAGis the world's leading
programme to fight criminal activity
and protect brand safety in digital
advertising. They have established best
inclass global standards that protect
the industry from potentially harmful
threats around fraud, malware and
brand safety. Obtaining our TAG status
isrecognition that we meet the high
standards required by TAG and our
contribution towards fighting criminal
activity andincreasing trust and
transparency in digital advertising.

VSTAG forum

We continue to actively participate in
the Vehicle Safe Trading Advisory Group
('"VSTAG'), anindustry forum we founded
overi5years ago. The forum brings
together the UK’s leading online
automotive advertising companies,
advisors from the Metropolitan Police,
Get Safe Online and Action Fraud to work
togethertoreduce online vehicle crime
and help protect buyers and sellers of
pre-owned vehicles from fraud.
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FCA compliance

Auto Trader Limited, the main trading subsidiary
of the Group, is authorised by the FCA for
consumer creditandinsurance intermediary
activities. Our activities primarily relate to
providing finance andinsurance introductions
to consumers for third parties, beitretailers
orcommercial partners. We are developing
and trialling consumerjourneys for some

of ourregulated activities as partof the
business’s wider digital retailing proposition
using the technology of Blue Owl Limited
(trading as ‘AutoConvert’),a wholly owned
subsidiary. AutoConvert became an Authorised
Representative of Auto Trader Limitedin
2022inrespect of consumer credit activities.

Autorama UK Limited (trading as ‘Vanarama’),
acquiredin2022,is authorised by the FCA
forconsumer creditandinsurance activities.
The activities relate to brokering vehicle
leasing toretailand trade customers and

we also arrange Generallnsurance Services
under the trading name Vanarama Insurance
Services. We are developing and trialling
consumer journeys where consumers start
theirjourney on Auto Trader and complete an
onwardjourneywith Vanarama.

We have specialistinternal resource within
our Governance, Riskand Compliance

team with significant experience of working
in FCAregulated businesses,and we have
developed adetailed governance framework
toensure that we comply with the principles,
rules and guidance applicable to our
activities. We have implemented the Senior
Managers & Certification Regime, which
cameinto effectin December 2019. Senior
Managers at Auto Trader are Nathan Coe,
Catherine Faiers, Jamie Warner and Claire
Baty. Certainmembers of the Operational
Leadership Team hold Certified Functions.
Senior Managers at Vanarama are members
of the company’s board and other members
of the Vanarama senior leadership team.
Allof theseindividuals have been assessed
and certified as Fit and Proper. Allemployees
are subjectto the Conduct Rulesand have
received appropriate training and guidance.
We have a comprehensive suite of policies,
training and monitoring procedures to ensure
awareness of and compliance with the
requirements, including financial promotions,
product change management, complaint
handling, vulnerable customers and
transparency. Our Customer Charter outlines
ourcommitment to Treating Customers Fairly.

We also haveinplace acomprehensive
implementation planinrespect of ensuring
our compliance with the FCA’s forthcoming
Consumer Duty.
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Business ethics and compliance

We have azerotolerance approachto bribery,
corruption and other financial crime within
ourbusiness and/orinany dealings with our
customers, suppliers and other third parties
who we dealwithinthe course of our business.
Werequire regular compliance training for
allAuto Trader employees and contractors,
including allBoard members. We have a well
established online training and awareness
programme whichincludes compliance
modules forinformation security, GDPR,
anti-bribery and corruption, the corporate
criminal offence of facilitating tax evasion,
anti-money laundering, modernslavery

and whistleblowing to ensure allemployees
uphold our ethical standardsin their
day-to-day decision-making and actions,
remainup to date and are alertto unethical
practices and potential risks to our consumers
orcustomers. We do not conduct business
with any service provider, customer or supplier
which does not meet the principles of our
policies withrespecttothese areas.

Humanrights

We are opposedto all forms of discrimination
withrespect to employment and occupation,
modern slavery, human trafficking, forced
orcompulsory labour and child labour,
inour business and our supply chain. We are
committed to supporting humanrights
through our compliance with nationallaws
and through ourinternal policies which
adhere tointernationally recognised human
rights principles. Inline with our commitment
tocreating adiverse andinclusive culture,
ourinternal policiesrequirerespectand
equaland fairtreatment of all persons

we come into contact with. Allemployees
are paidin excess of the Real Living Wage,
ensuring thatallemployees and contractors
workinginour officesreceive atleastthe
LivingWage. We are anaccredited Living
Wage Employer. We safeguard our
employees through a framework of policies
and statementsincluding Modern Slavery,
Gender Pay, Flexible Working, Equal
Opportunities and Inclusion Policies.

Modernslavery

We are committed to preventing slavery
and human trafficking in our business

and supply chains. We require the highest
standards of honesty and integrityin all our
business dealings and relationships. We will
not tolerate the mistreatment of peoplein
ouremployment and, wherever possible,
employed inour supply chain. During 2023,
noincidents of modern slavery or human
rights abuse have beenidentified in our
business or supply chain.
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Tax transparency

Auto Traderis committed to being a
responsible taxpayer actinginatransparent
manner atall times. Our detailed tax policy
includes further transparency onourapproach
toriskmanagementand governance. In 2023,
our total tax contribution was £175.4m
(2022: £143.5m). Taxes borne by the Group
totalled £69.4m (2022: £63.8m) and consist
of corporationtax,employer’'s NICs and
stamp duty. Taxes collected by the Group
totalled £106.0m (2022: £79.7m) and consist
of PAYE deductions, employees’ NICs and
net VAT collected.

Supplier ESG engagement

We hold ourselves and our suppliers to the
highest standards of behaviour. We want to
engage suppliers that share our values and
collaborate with them to build a stronger,
more responsible supply chain. We have an
established supplierengagementstrategy
and theinformation we collect through our
supplierengagement/onboarding process
providesuswith greaterinsightintonumerous
aspects of our suppliers’ performance,
including Environmental, Socialand
Governance practices such as: how they
are engaging the communities they are
basedin; what charitable activities they
are undertaking; how theyidentify and
improve diversity andinclusion; what
governance they haveinplace to ensure
good practice and limitinstances of
modern slavery, bribery or breaches of
otherrelevant legislation; and sustainability.
As partof ourenvironmental strategy,

we have expanded our discussions on
sustainability with our highest spending
supplierstodeepdiveintounderstanding
where our suppliers are on theirown
sustainability journey. We have published
asupplier code of conduct which outlines
Auto Trader’s stance onimportant matters
and our expectations of our suppliers.

Further information

To find out more aboutall of our governance

& compliance policies, please go online:

Grievance reporting

or escalation procedures

We aim to create a working environment
inwhich allindividuals enjoy coming to
work, where they can perform at their best,
andwhere they are free from discrimination
orharassment.

We foster aculture of openand healthy
conversations, mutual appreciation and
respect. We treat any behaviour that
undermines this aim as totally unacceptable
anditwillnot be tolerated. We are committed
toaculture where staff can freely report
anyissue thatneeds attentionand access
supportviathe escalation procedures we
haveinplace. Our grievance policy sets out
bothinformaland formalavenues for
addressing concerns.

Whistleblowing

We are committed to carrying outall
business activitiesinanhonestand open
manner and strive to apply high ethical
standardsinall our business dealings.

We actively cultivate a transparent and
open culture, encouraging our employees
tospeakup whenever they have concerns,
if they suspect anythinginappropriate
orexperience any serious malpractice
orwrongdoing in our business. We believe
this contributes to a fairer and transparent
marketplace where customers and
consumers know that we can be trusted.
We have aninternalreporting facility for
employeestodiscuss concerns and we also
operate ananonymous and confidential
whistleblowing helpline through an
independent organisation. Reports are
directed to the Audit Committee Chair
and the Company Secretary or via the
independenthotline.

r

plc.autotrader.co.uk >
careers.autotrader.co.uk >
autotrader.co.uk >

N
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How we manage risk

Our risk management arrangements

The Boardis collectively responsible for determining the nature and extent of
the principalrisks the Group is willing to take in achieving its strategic objectives.

Risk management and internal control

The Company does not have aseparate Risk Committee; instead the
Board as awholeis collectively accountable for determining the
nature and extent of the principalrisks Auto Traderis willing to take
inachievingits strategic objectives.

The Boardis also accountable for establishing and maintaining
the Group's system of risk management andinternal controls.
Itreceivesregularreports frommanagementidentifying and
evaluating our response to key risks. Our riskmanagement
frameworkis described opposite.

Our risk management process

Effective riskmanagementis criticalif we are to achieve our strategic
objectives, to achieve sustainable long-term growth, and ultimately
toachieve our purpose of Driving Change Together. Responsibly.

Afour-step processis adopted to help us manage our principal
risks. OLT members are responsible foridentifying, assessing,

@ Identify risks

Atop-downandbottom-up approachis used toidentify
principalrisks across the business. Whilst the Board has overall
accountability for the effectiveness of internal control and risk
management, the day-to-day management of riskis delegated
tothe OLT. Independent supportis provided to the OLT by the
Governance, Riskand Compliance function.

mitigating and monitoring risks, and reporting against these risks.
The Governance, Risk and Compliance function facilitates this process
and supportsthe OLTindesigning responses torisks, thereby ensuring
thattheresponseisalignedto the Group'srisk appetite. The risk
management process canbe summarised as follows:

@ Assess and quantify risks

Risks are evaluated to establish the root causes, theimpact

and the likelihood of occurrence. Risks are categorised as:

- Existentialrisks, being those which have the potential
to lead to fundamental change within our organisation
and widerindustry.

- Operationalrisks, being those arising out of the existing
business activities.

- Emergingrisks, being those whichrelate to new initiatives,
new products, and new laws and regulations.

EFFECTIVE
RISK
MANAGEMENT

@ Monitor and review

The OLTisresponsible for monitoring the effectiveness of
controls and mitigating actions, with continuous independent
challenge provided by the Group’s Governance, Risk and
Compliance function, and Internal Audit. The Board reviews the
Group'sriskregister and assesses the adequacy of mitigating
actions to ensure thatrisks are beingmanagedinamanner
consistentwith ourrisk appetite.

Risk appetite

@ Respond to, manage and mitigate risks

Afteridentifying the root cause of arisk, owners must consider
whether the existing mitigations reduce therisktoanacceptable
level, with this assessment challengedindependently by the
Governance, Risk,and Compliance function. The level of acceptable
riskis guided by our Group risk appetite. If the residual level of risk
after mitigation remains above our risk appetite, then further
mitigating actions areimplemented.

The Board has considered the nature and extent of the principalrisks Auto Trader currently faces, the potential risks we expose
ourselves to as we proceed with our strategy, and the wider market, economy and business environment. The Board has set its risk

appetite accordingly, which can be summarised as follows:

Flexible Cautious

Averse

Auto Trader acknowledges that,insome
circumstances, fast-paced andinnovative
development of new products withinthe
technology space presents significant
opportunities and taking advantage of these
opportunities may resultin financial loss.

We consider the opportunities can outweigh
the downsiderisks, and therefore, in pursuit of
our strategic objectives, we are flexible about
taking risks whichrelate to productinnovation,
addressing competitive threats, and/or making
the most of market opportunities.

As we pursue our strategic objectives, we must
remain cognisant of the potential for themto
have conflictingimpacts on our stakeholders,
including employees, suppliers and third parties,
and the environment. Owing to the potential for
theserisks to have significantknock-onimpacts
across awide range of categories, we are cautious
about taking risksinrelationto such areas.
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We are averse to taking risks which conflict with our
values; risks which could damage our reputation;
risks which threaten the security of our systems
andtechnology; risks leading to a breach of laws,
regulations or financialcovenants; and/orrisks
which could compromise the organisation’s going
concernstatus. Across these categories we

take allreasonable steps to ensure our business
activitiesdonotgiverise to significantrisk of
damage to our stakeholders, andin pursuing our
strategic objectives we are averse to exposing
ourselvesto higherlevels of risk knowingly.
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Our risk management framework

The Group's principalrisks are recorded within arisk register which
captures details of eachrisk and the root causes; likelihood of the
riskoccurring; theimpactifit does occur; and details of the actions

The Board considers whether, given the strategy andrisk appetite of
the Group, the mitigations are reducing the risk to an acceptable level.

being taken to manage therisk.

Driving Change Together.
Responsibly.

AUTO TRADER GROUP PLC BOARD

?
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COMMITTEE
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Ourrisk assessment matrix
Therisklandscape has continuedto evolve
overthelast12 months, and we expect
changesto continueinthe comingyear.
Ourviewin 2023 isthatthe principalrisks to
Auto Trader are a) those which could result
infundamentalchanges to the automotive
retailindustry, and b) those which could
preventus achieving our strategic objectives.
Accordingly, our strategy s linked intrinsically
toour principalrisks. We have taken great
stridesinthe lastyear tomanage theserrisks.
Examplesinclude the launch of Deal Builder
andimprovements to our core marketplace
products. However, to execute our strategy,

Likelihood (after mitigation)

itiscrucial we protectourselves against the @

threats to achieving our strategic objectives.

The following pages provide detailoneach
of our10 principalrisks and how we are

responding to eachrisk.

1. Automotive economy, market
and business environment

2. Climatechange

3. Employees

4. Reliance onthird parties
and partners

5. ITsystemsand cyber security

Businessimpact (after mitigation)

® Currentyear
Previousyear

6. Failuretoinnovate: disruptive technologies
and changing consumer behaviours

7. Legalandregulatorycompliance

8. Competition

9. Brand andreputation

10.External catastrophic and geo-political events
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Principal risks and uncertainties

How we mitigate our principal risks

ldentifying, assessing, responding to and monitoring

the Group's principal risks.

The Board has carried out arobust assessment of the principal risks
facing the Group, including those that would threatenits business
model, future performance, solvency or liquidity.

The principalrisks and uncertainties are detailed in this section.
Additionalrisks and uncertainties to the Group, including those that
are not currently known or that the Group currently deemsimmaterial,

may individually or cumulatively also have a materialeffectonthe
Group’s business, results of operations and/or financial condition.

0 Automotive economy, market and business environment

e Unchanged

Ofe

Risk and potentialimpact

Key changes and outlook

How we manage therisk

Anadverse changeinsupply
anddemandinthe new/used
carmarket could lead toreduced
retailer profitability and reduced
retailer wallets, resultingin
reduced advertising spend.
Adverse movementsinsupply
and demand of vehicles could
alsoleadtoacontractioninthe
number of retailers.

Inaddition, we continue to see

the movement towards anagency
modelwhereby retailers facilitate
OEM salesdirectly to consumers.
Thiscouldlead to aloss of revenue
fromourretailer customers.

« Thelow level of supply of new vehicles since 2020 has
continued for much of the lastyear. However, new car
registrationsin Q1 (January to March) 2023 increased by 18%
compared to Q12022. Looking to the future, more reliable
supply of new vehicles willbeimportant to the success of
Autorama’sintegrationinto the Auto Trader Group.

+ Thelow level of new carsupply since 2020 will likely affect
the availability of used car stockin the coming years.
Incontrast, consumer demand remains high and retailer
profitability, in the main, remains high. In March 2023,
used carretail pricesincreased by 2% year onyear,
being the 36" consecutive month of price growth.

- In2023some OEMs begin operating anagency model.

We are aware thateach OEM encounters unique challenges
if they switchtoanagency model and we have beenworking
with OEMs to develop bespoke solutions.

« Overall, therisks posed by changes to the automotive
economy, market and business environment continue
toevolve, however metrics and performance indicators
suggest that we are managing theserisks to anacceptable
levelthroughour strategic actions.
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- Wemonitor new and used car transactions

closely, usingdata from SMMT and DVLA,
observing behaviour onour marketplace,

and from engaging closely with our customers
and consumers.

+ Ouragile culture enables us to respond quickly

tonew and emerging threats. We continuously
develop new products and enhance existing
products. We are making significant progress
with our digitalretailing strategy which aims
to bring more of the car buyingjourney online.

+ Weuse ourown Auto Trader Retail Price Index

and valuations data to monitor the pricing trends
of used carsbytrade sellers.

- Weare progressing well withintegrating

Autoramainto our business and are now
leveraging their leasing capabilities. Autorama
will diversify our business by providing aleasing
proposition to consumers, as well as helping us
toachieve our strategy relating to digitalretailing
onnew cars.

+ Wehave also maintained astrong balance sheet,

and our low leverage should enable us torespond
inthe eventof major threats crystallising.
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( Our purpose-driven strategy P10 )

OURSTRATEGIC PRIORITIES

= e
@ Classified marketplace

@ Platform

Digitalretailing

( Being aresponsible business P26 )

@ Being aresponsible business

e Climate change

0 Decreasing

@0o00®

Risk and potentialimpact

Key changes and outlook

How we manage the risk

The automotive industryisintrinsically
linked to climate change and there
isincreasing pressure from consumers
and government for theindustry
toreduceitsimpactonthe climate.
However, failure to deliver on our
environmental commitments will
negativelyimpactourbrandasa
responsible businessand mayresultin
legalexposure orregulatorysanctions.

Failure to overcome the uncertainty
created by the shift frominternal
combustion engine ('ICE’) to electric
vehicles (‘EVs’) could inhibit their
take-up, potentially leading to
changesinbuying behaviours.
Factorsinclude the high purchase
price of most EVs, potential for
improvementin public transport,
new and expanded emissions
zones, increasing EV running costs,
and consumer uncertainty over
theresidualvalue of used EVs.

Changing and more stringent
regulatoryrequirements could
increase our costbase, and
increased frequency and severity
of extreme weather events
couldlead to heightened costs,
including heating/air-conditioning,
insurance, and cloudinfrastructure.
Extreme weather events could
alsoleadtoshort-term closure

of retailer forecourts (forexample,
due to flooding).
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- Updatestoourwebsiteinthe lastyear positionus as
front-runnersin the switch to EVs and enable us to respond
topotentialchangesin OEM andretailer business models.
Thereis still arelatively smallamount of datainforming
theresidualvalues of used EVs. We have positioned
ourselves well by leveraging Autorama’s capabilities,
providing those consumers switching to EVs for the first
time aviable alternative to outright purchase.

- Despite ongoinguncertainty surrounding EVs, data from
our website shows the electric share of ad-views has
agradualupwards trend. Supplyin the used EV market
increased thisyear as those EVs purchased on three-

and four-year agreements enter the used EV market.
Looking ahead, widespread take-up of EVs could be
affectedby:

- the availability of public charging for drivers unable
toaccess private charging,

- EVpurchase costs, which are stillaround 37% more
expensive than ICE equivalents on a like-for-like basis.

- IncreasesinEVrunning costs owing toincreased taxation
and charging costs (especially those EV drivers without
private charging).

Furtherregulation and legislation are likely, such as the
introduction of new clean air zones and congestioncharges.
At Autorama, some vehicles are pre-registered and held
temporarily onthe balance sheet. Consequently, we
capture the lifetime emissions of these vehicles when
calculating the Group's carbon emissions. This has led
toamaterialincreasein ourreported carbon emissions.
Overall, therisks associated with climate change have
decreasedinthelastyearowingto the actions we continue
to take. Nevertheless, looking to the future, theimpact

of climate change means thatmanaging these risks
effectively remains akey strategic priority. More detail
abouttherisks associated with climate change and the
mitigationsis contained on pages 32 and 33.

We are evolving our product offering and
marketplace to provide consumers with more
information about EVs. A cross-functional
working group is focusing on helping consumers
make more environmentally friendly vehicle
choices. Ourongoingintegration of Autorama
adds digitalretailing and leasing capabilities
onnew cars,including EVs. Thisplacesusinan
optimal position to provide aviable alternative
toconsumers who are anxious about making
outright purchases.

Our Corporate Responsibility Committee
overseesourenvironmentalcommitments and
workisongoing toreduce our carbon emissions
acrossallscopes.

As partof our climate commitments, we are
focusing notjust on our own carbon footprint,
butpositively supporting the industry. Our
partnership with the Carbon Literacy Trust,
forexample, provides training andinsights
toemployees and externalstakeholders.
Weregularly meet with various government
departments,including HM Treasury and

the Department for Transport’s Office for

Zero Emission Vehicles, to share ourdataand
insights to help guide policy around the topic.

The climaterecords and commitments of suppliers
isakey factorinour procurement processes.
Developmentand evolution of our digital retailing
products provides customers and consumers with
purchasing options should extreme weather events
lead toshort-termretailer forecourtclosures.




Principalrisks and uncertainties continued

e Employees

0 Increasing @ @ @

Risk and potentialimpact

Key changes and outlook

How we manage the risk

Toenable us to achieve our
strategicobjectivesitisimportant
thatwe attract, retainand motivate
ahighly skilled workforce, including
those with specialist skillsetsindata
and technology.

Delivery of our strategyis also
dependentonus building a diverse
andinclusive workforce,and a
supportive, collaborative culture,
conductedinasafe environment,

allof whichwillenable optimum
performance fromallouremployees.

Our Glassdoorrating based on anonymous reviews is 4.4 out
of 5andin our latest Culture Amp survey, 91% of respondents
said that they are proud to work at Auto Trader. Thisyear

ouremployee turnover has remained low.
We now operate a Connected Working model where

employeesareinthe office fortwo ‘fixed’ days per week
plus an additional ‘flex’ day per week on a day which suits

them best. The aim of this working modelis toincrease
efficiency, collaboration andinnovation whilst also
allowing flexibility and maximising inclusion.

Connected Working alsoincludes a ‘remote first’ policy.
For periodsinJuly, August,and December,employees can
work fully remotely toincrease flexibility at times when

there areincreased levels of annualleave.

The costof living crisis and skills shortagesin the market

continue to affect workforce costs. We monitor the
market proactively to ensure thatour salaries are fair,
proportionate and aligned to market rates. In 2022
we made a cost-of-living payment to allemployees
(except forthe OLT and the Board) andincreased the
size of our annualsalary review.

Inthe marketplace, employees haveincreasing expectations
of theiremployersto actina fair, responsible and sustainable

manner and we remain committed to ensuring that we
conductour businessinamorally responsible way.

Overall, the employee-related risks remain a principal risk
and we acknowledge that managing thisrisk effectively

iscrucialto achieving our strategic objectives.

0 Reliance on third parties and partners

+ Avalues-led culture whichisembedded
throughout the recruitment, induction,

training and appraisal processes.
Long-termincentive plans for senior and key
staff,includingincentives withrespect to
diversity andinclusionand Auto Trader’s
environmentalimpact.

Regularemployee engagementsurveys and
monitoring of Glassdoor ratings. We have regular
businessupdates, networks, guilds, and
all-employee conferences.

- We continue to monitor theimpact Connected
Workingis having onengagement,inclusion,
employee safety and productivity, with reference
toboth pandemic and pre-pandemic levels.

Any overseas working during the Remote First
periods must be reviewed and approved by
People Operations to ensure the safety of our
employees, security of our systems and compliance
with allrelevantlaws andregulations.

Active succession planning and career
development plans toretain and develop our
executives. Talentdevelopmentis part of the
Terms of Reference of the Nomination Committee.
Diverse Talent Accelerator, Inclusive Leadership,
and Continuous Leadership Development
programmes aim to equip our employees, people
leadersand future leaders with the skills to lead,
manage and work withindiverse teams.

@ Decreasing @ @ @

Risk and potentialimpact

Key changes and outlook

How we manage the risk

To achieve our strategic objectives,
we arerelianton partnersengaging
withthe changeswe areintroducing
totheindustry. Getting lenders
on-board with our digitalretailing
aspirations, forexample,isa

key dependency.

We alsorely onthird parties to
supportour technologyinfrastructure,
supply of data about vehicles and
their financing, andin the fulfilment
of some of our revenue generating
products. Consequently,itisimportant
that we manage relationships with,
and performance of, key suppliers
and key strategic partners.

We have implemented arefreshed onboarding and
monitoring process for critical suppliers. Despite the

threats posed to our suppliersinthe externalenvironment,
we have not experienced any materialdisruptionsin the

lastyear.

As we progress furtherinto digitalretailing, we are likely

toseeanincreasedreliance onthird parties. Some of

the products we intend to launch willrely on partners and
lenders, and these could be barriers to growth should these
partnersnotengage with us. Ensuring that we manage
ourrelationships with these third parties will be crucial.

- Overall, oursignificantstrategicinitiativesinrelation to
platformand commercial datarepresent good progress
inreducing the level of reliance we have on third parties.

However, we remain aware of theimportance of our

partnersinachieving our aspirationsin digital retailing.
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Where possible, we limitreliance onsingle

suppliers toreduce single points of failure.

- We haveidentified key suppliers and have

plansinplace torespond to disruption.

Contracts andservice levelagreements arein

place with allkey suppliers. New relationships go

through arobust procurement and legalreview
process and are subject toregularreview.

+ Wecarryoutduediligence onourkey suppliers
and partners atthe onset of the relationship
and throughout the life of theserelationships.
Thisincludes financial viability, resilience and
alignmentwith our values and culture.

+ Weseektodevelop strong commercial

relationships with our partners andregularly

explore ways of working together even more
effectively. We monitor the performance of
partnersand suppliers to ensure continued
quality and uptime.
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e IT systems and cyber security Q Unchanged @ @ @

Risk and potentialimpact Key changes and outlook How we manage the risk
Asadigitalbusiness, we rely on + Wehave completed amulti-year migration of ourapplications - We have adisaster recovery and business
our ITinfrastructure to provide our tothecloud. Thisincreases the resilience of our systems and continuity plan whichis regularly reviewed
services. Adisruptive cybersecurity the security of ourdata. andtested.

Developmentof new products carries the threat of cyber-attack
andwithdigitalretailing theimpact of apotentialdatabreach
islikelytoincrease. We are therefore developing systems which
provide notjust the best customer and consumer experience,

- We continuously monitor the availability and
resilience of processing systems and services.
The migration to the cloud hasimproved to the
efficiency of our systems andimproved our ability

and/or business continuity event
could lead to downtime of our
systems andinfrastructure.

Execution of our strategy also butallnecessary security to ensure we remainresilient. S At

relies onus making appropriate - Integration of Autorama’s leasing deals onto the Auto Trader  torespondtoanincidentinatimely manner.
investmentsinsecure systems platformis complex, and we are mindful of IT and cyber -+ Wehave dedicated security teams, including
andtechnologies. Failure toinvest security threats during the integration. We are also committed white hathackers, and carry outregular penetration
in appropriate technology and toc'ontmuouslyrewewmg,tgstmg 0ndppdot|ngAutoromo’s testing of key systems toidentify vulnerabilities.
safeguards couldlead to us failing IT disaster recovery and t_>u'sm‘essc_ont|nU|t’yo’rrongementsA . Allemployees are required toundergo IT security
T e R Fies. + Whilstwe have used artificialintelligence ('Al') for many awareness training on at least an annual basis.

] ; e years, therecentemergence of generative Alposesagreat e yse two-factor authentication for all our car
Dehvery ofourstrqtegm obJect|ve§ opportumtyforu_sto enhonce_our produc_ts_,customerond retailers and employees to access our network.
alsorelies onususing datato provide consumer experience, and toimprove efficiency. However, . We have now adepted the National Institute
valuableinsights to customers. itisimportantwe use Alinamanner which does not expose fstandard di bool I
Asignificant data breach, whether ustoexcessive security, compliance and or reputationalrisks.  ©f StandardsandTechnology ( )
bEecusE e aur e EluEsera - Alcouldbeused bycriminolsmolicipuslyinfuture' Cybersecurity Fromewgrkto manage and
e e klwould lead Deepfake technology, for example, increases the risks fedUQGlC‘/befS?GU”W”SKS- '

of socialengineering against stakeholders. - Ourdigitalretailing teamsregularly review

toalossinconfidence by the public,
retailers and advertisers.

The cyber security landscapeis constantly evolving. the IT systems andinfrastructure required
We continue to make significantinvestmentsinsafeguarding todeliverour strategy.

oursystems and data, as wellasimplementing best-in-class

systemstosupportthe achievement of our strategic objectives.

Failure toinnovate: disruptive technologies @ oecreasing @ ©
and changing consumer behaviours
Risk and potentialimpact Key changes and outlook How we manage the risk
The automotiveindustryischanging - Wecontinue todevelop new productsinour marketplace, - Continuousresearchinto changing consumer
atunprecedented pace. Should we platformanddigitalretailing. Inthe lastyear we have behqviqur,regulorhqrizonsconningond
failtoinnovate our business and lounphedoFriolofpeolBuilderwithqsmollnumberof monitoring of emerging trends, use of external
product offerings, we could lose retqﬂergTh|sprowdesconsumgrswmhonomm—chonnel re.soulrcgswher'eneeded,ondregulorcontoct
. buyingjourneywhere they canfind, reserve, finance, with similar businesses around the world to

relevance with our key stakeholders, . ; .
includi d and partexchange online. enable peer-to-peersharing of good practice.
|n§u |ngconsumerson CUSIBMETS. Leveraging Autorama’s systems, we launched aleasing - Aninclusive and diverse workforce enables
Itiscrucialthatwe develop and check-outjourney onthe Auto Trader website. Providing us to maximise creativity and performance,
|mplementnewproducts,serV|ces consumers with aleasing option positions us to meet their leading toinnovation.
and technologies, and adapt to needs as buying behaviours change, particularly those . Anagile and collaborative culture, as well
changing consumer behaviour consumerswary aboutbuyingankV for the first time. as continuousinvestmentin technology,
towards car buying and ownership. - Wehave continuedto develop our AT Connectsolution. maximises innovation.
Failure to provide both customers Thlspnllnetqollevgrogesoyrplotformqnddototo . Ded\cot_edv}vork}streomsosportofollour

d ith the best provide retailers with real-time connections to Auto Trader strategic priorities. These workstreams are
S gonsumersm < ?S systems which canbe usedtoinformvehicle valuations, aimed atdeveloping the best products to meet
possible productsandonline maintain stock on our websitein real-time and access our the needs of the consumer and customer.
journey, including anonline buying vehicle taxonomy.

experience, could lead toreduced Ourdatahasbeenrecognised nationally through the provision
website traffic and loss of revenue. of ourmarket pricing datato the ONS. We also work with
governmentto provideinformation about EVdemandto
inform potentiallocations for EV chargers.

Overall, we have continued to manage therisks well over the
lastyearand continue to provide new and updated solutions
to both customers and consumers.
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Principalrisks and uncertainties continued

e Legal and regulatory compliance

0 Increasing @ @ @

Risk and potentialimpact

Key changes and outlook

How we manage the risk

The Group operatesinacomplex
regulatory environment. As we
progressin executing our strategy,
we are likely to be exposed to
increased legalandregulatory
risks, particularly those relating

to FCAand GDPR.

Thereisariskthatthe Group,
oritssubsidiaries, failto comply with
legalandregulatory requirements.
This could lead to reputational
damage, financial or criminal
penaltiesandimpacton our ability
todobusiness.

e Competition

Providing consumers with an online car buyingjourney
willincrease our exposure to regulatoryrisks, in particular
the amount of personalinformation we collectandin the
provision of the online finance application journey.
Integrating Autorama exposes us toincreased FCA and
GDPRrisks. Thisrelates to both the leasing journey itself,
aswellas the ancillary products of fered as part of leasing,
suchas gapinsurance. Our compliance teams have been
working to ensure that Autorama'’s policies and procedures
are compliant.

We are regularly ‘horizonscanning’ to prepare us for
upcoming changes toregulations and legislation.
Upcoming legislative and regulatory changes which may
affectus, albeittovarying degrees, include the UK Online
Safety Bill Digital Markets, Competition and Consumers Bill,
Data Protection and Digital Information Bill, the UK Audit
Reform Bill, FCA Consumer Duty regulations,and changes
tothe UK Corporate Governance Code.

Inthe lastyear,inbothresponse to,andin anticipation of,
changesinregulatory risk, we have increased ourresource
inrelation toriskand compliance monitoring, andincreased
headcountinour Governance, Riskand Compliance function.
Overall, we consider the level of riskhasincreased.

- Wehave dedicatedinternalexpertise responsible
foridentifying, assessing and responding to
upcoming changesinlaws andregulations, and
we utilise external specialists where necessary.

+ Wehave amature governance framework

tooversee ourlegalandregulatory risks.

Governance forumsreceive regularinternal

reporting on our compliance with the principles,

rules and guidance applicable to ourregulated
activities.

Acomprehensive suite of policiesisreviewed

regularly. Additionally, training and monitoring

ensures awareness of, and compliance with,
regulatory requirements, including information
security, data protection, financial promotions,
product change management, complaints
handling and vulnerable customers.

The regulated entities within the Group continue

tocomply with the FCA's Senior Managers &

Certification Regime. The relevantindividuals

have been assessed and certified as Fitand

Proper. Allemployees are subject to the FCA's

ConductRulesand havereceived appropriate

training and guidance.

We haveincreased headcountin our Governance,

Riskand Compliance function.

e Unchanged @ @

Risk and potentialimpact

Key changes and outlook

How we manage therisk

Our data continues to show that
thereis alow competitive threat
inour classified marketplace.
Nevertheless, we remain wary of the
risk that competitors could develop
asuperior consumer experience or
superiorretailer products. This could
lead toloss of marketshare.

Further, as the automotive industry
evolves,anagency model could
change the way that vehicles are
boughtandsold. Under anagency
model,carsare sold by OEMs directly
toconsumersviaretailers. Aswe
progress with our own objectives
surrounding digitalretailing, an
agency modelcould meanthat
OEMs themselves emergeasa
directcompetitorin the vehicle
retailindustry. Failure to manage
thisemerging threat could inhibit
our ability to achieve our objectives.

Large technology companies such as Facebook, eBay and
Amazon continue to operate inthe automotive marketplace.
Inthe lastyear, however, we maintained our position as the
UK’slargest and most engaged automotive marketplace
fornew andused cars, with over 75% of allminutes spent
onautomotive classified sites spenton Auto Trader.
OnBoxing Day 2022 we launched a new marketing
campaignwhich focuses onhelping consumersto find the
right car for them. This was supported by social media and
digitalaudio content. We estimated that our advertising
reached 99% of the UK population between Boxing Day and
31March 2023.

In 2023 we worked with certain OEMs to provide them

with advertising solutions following their switch to an
agency model.

Overall, we continue to see retailers and manufacturers
evolving theironline offerings, and as we diversify our own
product offering, we broaden our competitive landscape,
potentially leading to exposure toincreased competition.
Ittherefore remainsimperative that we are innovative
across our classified marketplace, our platform and
digitalretailing.
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- Continuedinvestmentinour brand helpsusto
protectand grow our audience, to ensure that

we remain the mostinfluential website for
consumers when purchasing avehicle.

Working with OEMs to develop solutions to enable
themto advertise theirnew car pipeline stockon
our website.

We monitor competitor activity closely through
monthly reporting and formal quarterly competitor
reviews, andregularly review this at OLT and
Board level.

We continue toinvestin and develop our product
offering to ensure we offer value to consumers,
retailersand manufacturers.

We workin an agile way which enables us to
respond quickly to emerging competitive threats.
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0 Brand and reputation

0 Decreasing @ @ @

Risk and potentialimpact

Key changes and outlook

How we manage the risk

Ourbrandis one of our biggest
assets. Ourresearch shows that
we are the largest and most trusted
automotive classified brandin the
UK. Failure to maintain and protect
our brand, and/or negative publicity
affecting our reputation could
diminish the confidence that
retailers,consumers and advertisers
haveinourproducts andservices.
Thiscouldresultinareductionin
audience andrevenue.

Ourresearch shows that Auto Trader has ¢.90% prompted

brand awareness with consumers. We are also voted
regularly as the mostinfluential automotive website
by consumersin the car buying process.

We are supporting digital retailing product development
with marketing to ensure that consumers see us as the most

suitable place to transactonline.

Owing to measures and monitoring techniques used by

oursecurity team, we continue to see very low levels of

fraudulentand misleading adverts on our website. We use
acustomerwatch list which aims to manage our platforms
proactivelyinline with our values and relevant regulations,
toidentify and stop customer behaviour that could harm

consumers, retailers or the Auto Trader brand.
Todate, the trial of our Deal Builder product has been

providedtoonly aselect number of retailers. Allretailers

trialling this new product undergo enhanced checks
before being granted access, including reviews on
consumer feedback.

Overall, we consider there tobe adecreasingrisk to our

brand and reputation.

@ External catastrophic and geo-political events

- Wehaveaclearandopen culture withafocus
ontrustand transparency.

We have adedicated customer security team,
who closely monitor our site toidentify and
quickly remove fraudulent or misleading adverts.
Customer security also work proactively with
retailers and the widerindustry to flag potential
security concerns.

Weinvestin new and innovative marketing
campaigns and new ways of engaging car
buyersto continue to maintain brand awareness,
andto change perceptions of Auto Trader to

be adestination fornew cars as well as used.
Togetaccess toDealBuilder, retailersare
required tosignup toand adhere to a Seller
Promise. Seller Promise prescribes minimum
levels of consumer service and advertising.
Ourapproach to cyber security and data
protection helpsto protectus fromthe
adverseimpact of asignificantdata breach
orcyber-attack.

We have welldeveloped breachreporting and
crisismanagement programmes thatenable
ustoidentify, escalate and appropriately
handle any emergingissues that could result
inreputationaldamage.

c Unchanged @ @ @

Risk and potentialimpact

Key changes and outlook

How we manage the risk

Inaconnected, globalindustry,

we areincreasingly prone to the
impacts of externalevents around
the globe, as are our customers and
consumers. We consider theretobe
athreattothe short-to-mid-term
performance of our business
posed by external,unpreventable,
catastrophic and geo-political
events. Such events couldresultin
our customers beingunable to trade,
leading to loss of revenue, stock,
audience and marketshare.
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- Inthelastyear,adverse marketreaction to UK Government
policy, the enduringimpacts of COVID-19 and the conflict

in Ukraine have allled to highinflation. Should the resultant
risein the costof living be sustained for alengthy period,
itcould have animpact onthe ownership model of vehicles,
potentially with alowervolume of vehicles per household.

However, our exposure to highinterest ratesis minimal
owingto our low levels of debt.
Itis of paramountimportance to the resilience of our

business that we can anticipate, and respond quickly to,
theimpacts of external events, particularly those which
impactonour customers. We are therefore continuously
reviewing our business continuity and crisis management
arrangements to ensure that they consider theimpacts
of externalevents.

Overall, we have performed well despite the uncertain

nationaleconomy. Nevertheless, we remain wary of the

threats posed by externalevents,and we continue to review
our crisis and business continuity arrangements regularly.

- We monitor externalevents continuously and
assess the waysinwhich our business could
beimpacted, bothinthe shorttermandinthe
longerterm.

Our Crisis Response teamincludes senior leadership
andinternalexperts. Where necessary we also
have externaladvisors available to supportus
inourresponse.

Our business continuity plan, IT disaster
recovery plan,and wider crisis management
arrangements all set out the key stepsrequired
forustorespondtomajoreventsandrestore
operationsinthe event of downtime.

We haveidentified the key internal stakeholders
who areresponsible for crisismanagement
acrossallareas of the business. We have
alsonominated delegates to minimise single
persondependencies.

Our crisis management arrangements are
testedregularly via simulated ‘'war games’
scenarios. Allkey stakeholders within the
organisation areinvolved and we capture
lessonslearned to continually improve our
crisismanagementarrangements.
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Principal risks and uncertainties continued

Viability statement

In accordance with the UK Corporate Governance Code 2018
(the ‘Code’), the Directors have assessed the prospects and
viability of the Group over a period significantly longer than
12 months from the approval of these financial statements.

Assessment of prospects

The Group’s overall strategy and business model, as set out onpages
10to13,and pages 8 and 9, respectively, are central to assessingits
future prospects. The Group’s aimis to grow bothits car buying and
selling audiences, thereby strengtheningits core advertising business.
It willchange how the UK shops for cars by providing the best online
carbuying experience and enabling allretailers to sell online.

Assuch, key factors likely to affect the future development,
performance and position of the Group are:

dataandtechnology: continuousinvestmentis madein
developing platform technologies which lead to improvements
forconsumers, retailers and manufacturers;

market position: the Group is the UK’s largest digital automotive
marketplace, with the largest volume of in-market car buyers
and the mostinfluential website a consumer visits when
purchasing avehicle; and

people: continued success and growth are dependentonthe
ability to attract, retain and motivate a highly skilled workforce,

with aparticular focus on specialist technological and data skills.

The Board has determined that a period of five years to March 2028 is
the most appropriate period to provide its viability statement as:

- itallows consideration of the longer-termviability of the Group;
- itbeing more aligned with the Group’s strategic planning process; and
- itreflectsreasonable expectationsinterms of the reliability

and accuracy of operational forecasts.

The Group's prospects are assessed primarily throughits strategic
planning process. This processincludes an annualreview of

the ongoing plan, led by the Group CEO and CFO through the
Operational Leadership Team andin conjunction with relevant
functions. The Board participates fully in the annual process and
has the task of considering whether the plan continues to take
appropriate account of the externalenvironmentincluding
technological, socialand macro-economic changes.

The output of the annualreview processis a set of objectives which
collectively formour three strategic priorities and our Environmental,
Socialand Governance ('ESG’) strategy, an analysis of the risks that
could prevent the plan being delivered, and the annual financial
budget. The latest updates to the plan were finalised in March 2023,
which considered the Group’s current position and its prospects
overthe forthcomingyears. Progress against these plansis reviewed
monthly by both the Operational Leadership Team and the Board.

6

The Group will be able to
continue in operation and
meet its liabilities as they
fall due over the five-year
period ending March 2028.

Detailed financial forecasts that consider customer numbers, stock
levels, ARPR, revenue, profit, cash flow and key financial ratios have
been prepared for the five-year period to March 2028. Funding
requirements have also been considered, with particular focus on
the ongoing compliance with the covenants attached to the Group's
Syndicated Revolving Credit Facility (‘Syndicated RCF’). The first
year of the financial forecastsis based off the Group’s 2024 annual
financialbudget. The following years are preparedin detailand are
flexed based onthe actualresultsinyearone.

The key assumptionsin the financial forecasts, reflecting the overall
strategy, include:

continued growthin our core marketplace, as we develop
our advertising platform and we continue to investin our
search experience;

growthindigitalretailing, as we continue to evolve both
our products and consumer experience, bringing more

of the carbuying journey online;

growthinthe use of our data, being the industry standard
platformand furtherembedding our datainto the industry,
giving buyers and retailers up-to-date insight; and
increase in costs through salaries as the Group continues
to grow, supporting and developing new products.

These key assumptions arereflectedin the Group's principalrisks
anduncertainties, which are setout on pages 50 to 55. The purpose

of the principalrisksis primarily to summarise those matters that could
preventthe Group fromdelivering onits strategy. Anumber of other
aspects of the principalrisks - because of their nature or potential
impact - could also threaten the Group’s ability to continue in business
inits current formif they were to occur. This was considered as part

of the assessment of the Group's viability, as explained opposite.
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Assessment of viability

The output of the Group's strategic and financial planning process detailed previously reflects the Board’s best estimate of the future
prospects of the business. To make the assessment of viability, however, additional scenarios have been modelled over and above

those inthe ongoing plan, based upon a number of the Group's principalrisks and uncertainties which are documented on pages 50 to 55.
These scenarios were overlaidinto the plan to quantify the potentialimpact of one or more of these crystallising over the assessment period.

While each of the Group's principal risks has a potentialimpact and has therefore been considered as part of the assessment, only those

thatrepresentsevere but plausible scenarios have been modelled through the plan. These were as follows:

Scenario modelled

Links to principalrisks

Scenario1: Severe economic downturn Risk1: Automotive economy,
Giventheincreaseinthe costof livingandsteepriseininterestrates, the impact of asevere economic downturnhas been market and business
considered. This would likely suppress consumer confidence, pressuring the used and new car markets, with retailers environment
|r;11pocteq duhe toan |no':§ose |cr; tlheflr cc})ﬁtlof copltol.'lnlfh'e l()lnggrterm, tljns logdsgcpe cc;uld bde a occ;tfnlyst forstructural Risk10: External catastrophic
changesinthe ownership model of vehicles, potentiallyincluding arise in subscription-based models. and geo-political
Revenue assumptions: Approximately one third of retailers are lost, with underlying ARPR reducing through aloss of stock events affecting
resultingina45%decreasein Trade revenue. A40%decreaseinall other revenue streams, including Autorama, was assumed customerand
due toreduced demand. Modestrecovery was assumed for the financial year March 2026. consumer behaviours
Costassumptions: Cost of sales and marketing decreased inline withrevenue.
Scenario 2: Data breaches Risk5: ITsystemsand
Theimpact of any regulatory fines has been considered. The biggest of these is the General Data Protection Regulation cybersecurity
( GDF’R )ﬂngfor databreaches, whichwas enogted |r? ng2018. Thisscenario gssumes adatabreachresultinginthe Risk7: Legaland regulatory
maximum fine (4% of Group revenue), coupled with a significant level of reputationaldamage to the Group’s brand. compliance
Reyenue qssump’Flons:Asevere reducpon was modelledthrough Traderevenue, resultinginaninitial45% decrease inrevenue Risk9: Brand and reputation
drivenby lostretailers. A45%decrease in Consumer Services, Manufacturer and Agency and Autorama revenue was also
assumed through the loss of consumer and partner confidence. Modestrecovery was assumed for the financial year
March 2025.
Costassumptions: Cost of sales and marketing decreased inline withrevenue.
Scenario 3: Banning the sale of diesel cars Risk1: Automotive economy,
Theimpact of climate change has been considered through the potential ban of diesel cars. The government has outlined market and business
plans to ban the sale of new conventional petroland diesel cars from 2030. This scenario assumes the government brings environment
forward the ban of diesel cars, and also appliesittoused cars, in the financialyear to March 2026. This would resultina Risk2: Climate change
significantimpactonstockavailable as well as aloss of retailers who cannot operate viably without the sale of diesel cars. . . )

Risk 6: Failuretoinnovate:

Revenue assumptions: Approximately one third of retailers are lost, with underlying ARPR reducing through a loss of stock,
resultingina40%decreasein Trade revenue. A16% decreasein Consumer Services revenue was assumed through lost
private dieselcar volumes. Amodestimpact to Manufacturer and Agency revenue was assumed with Manufacturers well
progressed into the transition to selling electric vehicles. Autoramarevenue decline of 30% due to reductionin volumes.
Modestrecovery was assumed throughretailers for the financial year March 2027 and beyond.

Costassumptions: Cost of sales and marketing decreased inline withrevenue.

disruptivetechnologies
and changing
consumer behaviours

Scenario 4: Combination of all three scenarios as above
Thisis seen as aworst-case scenario, and highly unlikely.

The warin Ukraine

The warin Ukraine has the potential to materiallyimpact the
automotive value chain. As Russiais an exporter of key metals
and other materials used in parts production, and Ukraine makes
componentsused in productionsuch as wiring harnesses, there is
adirectdisruption andrising price risk. The supply chainis already
impacted by semi-conductor supplyissues,and there could be a
furtherimpact to new car transactions. This scenario has notbeen
modelled as the Group does not feel thereis likely to be significant
impactthanthatalready seen, however it will continue to monitor
the situation.

Syndicated Revolving Credit facility (‘Syndicated RCF’)

The above scenarios consider the bi-annual covenants attached
tothe Group’s Syndicated RCF, ensuring thresholds are met. The
scenarios are hypotheticaland severe for the purpose of creating
outcomes that have the ability to threaten the viability of the Group.

Viability statement

Going concern

onits behalf by:

Theresults of the stress testing demonstrated that due to the Group's Nathan Coe
significant free cash flow, access to the Syndicated RCF and the Chief Executive Officer
Board's ability to adjust the discretionary share buyback programme, 1June 2023

itwould be able to withstand the impact of any of these scenarios,
remain cash generative and meet the obligations of its debt facility.

Allof the above

Based ontheirassessment of prospects and viability above, the
Directors confirm that they have areasonable expectation that

the Group willbe able to continue in operation and meetits liabilities
asthey falldue over the five-year period ending March 2028.

The Directors also considered it appropriate to prepare the financial
statements onthe going concern basis, as explainedin the Basis
of preparation paragraphinnoteito the financial statements.

The Company’s Strategicreport, setouton pages2to 57,
was approved by the Board on1June 2023 and signed
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